SPRINGER NATURE

Clinical Custom Content
Terms & Conditions

LastUpdated: April 2026

These Termsand Conditionsshallapplytoall Clinical Custom Content published by the Publisher. Clinical Custom Content,
whetherPublisher-created or submitted by the Customer,isnotaccepted unlessanduntil confirmedinwriting by the Publisher.
ByengagingthePublishertocreate Clinical Custom Content, or by submitting Customer-supplied content for consideration,
the Customeragreestobeboundbythese Termsand Conditions,evenifthe Customerisactingasanagentorbuyerforthe
actualadvertiser.

Fortheavoidance of doubt, the Customer’s standard termsand conditions of purchase (oranyotherstandard termsand
conditions)shallnotapply.

1. Definitions
Inthese termsand conditions, the following definitions shall apply:

1.1.  “Agreement” meansthese Termsand Conditionsandthe Clinical Custom Content Order together;

1.2.  “ApplicableLaw” meansanyapplicablelaw, statute, bylaw, regulation, ordinance, rule, order, regulatory policy,
guidance,orindustry code, rule of court, ordirective orrequirement or notice of any regulatory body (including without
limitation any Regulatory Authority, industry body, or self-regulatory body), delegated or subordinate legislationin any
relevantjurisdiction,asamended, re-enacted, orin force from time to time, including without limitation all relevant
ethics guidelines,which shallbe nolessstringent than the ethical guidelinesissued by the Committee on Publication
Ethics (publicationethics.org/guidance/Guidelines);

1.3.  “BusinessPartner Code of Conduct” means the Publisher’s Business Partner Code of Conduct thatis available at
www.springernature.com/businesspartnercodeofconduct-EN, which may be updated from timeto time;
1.4, “Clinical Custom Content Order” meansany order for Clinical Custom Content submitted to the Publisher for the

publication, reproductionorinsertion of Clinical Custom ContentinoronanyJournal or Digital Format;

1.5.  “Clinical Custom Content” means content created by or supplied to the Publisherthat carriesand promotesthe
Customer’s Marks, meets the Publisher’s Guidelines for Clinical Custom Content and that s (oris to be) published,
reproducedorinsertedinoronanyjournal,Promotional Campaign, or Digital Format pursuant toaClinical Custom
ContentOrder,includingwithoutlimitationany:

1.5.1.  “Branded Clinical Custom Content” meaningscientific content that focuses exclusivelyon subjectsrelated to
specificbranded medicinal drugs and medical devices approved by Regulatory Authorities of the countryor
territorythat the contentisintendedto be publishedin,or manufacturers of such medical products; and

1.5.2.  “UnbrandedClinical Custom Content” meaning content that covers subjectsrelated and relevant to medical or
scientificaudiences, while not covering, mentioningoralluding to branded medicinal drugs and/or medical
devices,and/orany manufacturer of such medical products (whether by product brand name or otherwise),
whetheror not such medicinal products or medical devices have been approved by Regulatory Authorities;

1.6.  “CollectionPage” meansadedicated, Customer-brandedlanding page that Customerswith three or more pieces of
Clinical Custom ContentinaDigital Format can purchase foran additional fee;

1.7.  “Confidential Information” meansthe termsof the Clinical Custom Content Orderand any otherinformation that ought
reasonably be considered tobe confidential or proprietary having regardtothe nature of theinformationandthe
circumstances of the disclosure (whetheror notitis marked “confidential”), notincludinginformation to the extentit: (a)
was already lawfully known to thereceiving Party at the time of disclosure; (b) became lawfully known to the receiving
Partyindependently;or(c)isin,or comesinto, the publicdomain otherthan due towrongfuluse or disclosure by the
receiving Party;

1.8.  “Customer’” meansthe personorlegal entitywho submitsaClinical Custom Content Order,whether such person orlegal
entityistheadvertiserof therelevant product orservice, the advertiser’s advertising agency, media buyer, orarecruiter
representingaprospectiveemployer;
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“Customer Marks” means the marksassetoutinthe Term Sheet and any trademark, logo, get-up or device associated
with theactivities of the Customer;

“Customer Material” meansallinformation and materials which are provided by the Customer to the Publisher, including
butnotlimited to Customer Marks, reference materials,images and figures;

“Customer-supplied Clinical Custom Content” means Clinical Custom Content supplied by the Customertothe
Publisher;

“Delivery Dates” meanthetarget publishing date(s) specifiedin the Clinical Custom Content Order;

“Digital Format” meansanyinternetsite,application orotheronline platform operated,owned or controlled by the
Publisheroranythird-party partnerof the Publisher;

“Fee” meanstherates payable forthe Clinical Custom Content set outin the Clinical Custom Content Order;
“Force Majeure Event” shall have the meaningset outin Clause 13;

“German Entity” means Springer Nature Customer Service Center GmbH, whose principal place of businessis
Europaplatz 3,69115 — Heidelberg, Germany;

“Group” meansthePublisher,its parentundertaking and the subsidiary undertakings of its parent undertaking andits
associated companies;

“Intellectual Property Rights” meansanyand all patents, rightsininventions, utility models, copyright and related
rights, trademarks, service marks, trade names, businessand domain names, rightsin trade dress or get-up, rightsin
goodwill ortosue for passing off, unfair competition rights, rightsin designs, rightsin computer software, databaseright,
topographyrights, moralrights, rightsin Confidential Information (includingknow-how and trade secrets) and any other
intellectual propertyrights,ineach casewhetherregistered or unregistered andincluding all applications for,and
renewalsorextensions of, suchrights, and all similarorequivalentrights or forms of protectionin any part of the world;

“Journal” meansanyjournal orother print publication published by or on behalf of the Publisher;

“Medical-Legal Review” meansthe process by which the Customerevaluatesand confirms (a) the accuracy of the
Clinical Custom Content and (b) compliance of Clinical Custom Content and/or the Promotional Campaign with any
Applicable Law, codes, standards and guidance fromrelevant Regulatory Authorities and industry bodies of the country
orcountries the Customerintends Clinical Custom Content to be published and/or the Promotional Campaigntobe
carriedout;

“Product Specifications” meansthe Publisher’s standard requirements and limitations, including but not limited to:
word count;subject matterand the corresponding number of permissibleimages; citations;interview sources and
figures, asdefinedinthe Publisher’s Guidelines for Clinical Custom Content;

“Promotional Campaign” meansthe multi-channeldigital promotion plan chosen by the Customerin the Clinical
Custom Content Orderandimplemented by the Publisher to promote the Clinical Custom Content to the Customer’s
targetaudience;

“Publication” meansanyJournal or Digital Format owned, operated, maintained or used by the Publisher;
“Publisher” means the Springer Nature contracting entity to the Clinical Custom Content Order;

“Publisher Branding” meansanylogosortrademarksorother marks of the Publisherand/orany member of its Group
thatareappliedtoanyClinical Custom Content;

“Publisher Services” meanstheservices provided by the Publisheras set outin the Clinical Custom Content Order;

“Publisher’s Guidelines for Clinical Custom Content” means the guidelines concerning the editorial specificationsand
limitations of Clinical Custom Content, which may be distributed by Publishing Managers at the commencementof a
project,and which maybe updated from time to time;

“Publisher-created Clinical Custom Content’ means Clinical Custom Content thatis written, edited and designed by the
Publisheron behalf of the Customer;

“Rate Card" means therate card of the Publisher for servicesasamended by the Publisher from time to time;

“Redrawn Figure” meansafigureredrawn by the Publisher based onafigure supplied originally by the Customer, asa
separately contracted paid service;

“Related Persons’ meansa Party’semployees, officers, representatives, agents, contractorsand advisers;

“Regulatory Authority” meansanyregulatoryauthority orcompetent bodyinanyjurisdiction thatisrelevanttothe
manufacture, approval, registration, sale, promotion, testing, research,and marketing of any medicinal drug or medical
device,combination products,andrelated clinical or healthcare services;

“Style Guide” means the Publisher’s standard editorial guidance on spelling, grammar, sentence structure,and image
placement;
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1.34.

1.35.

1.36.

1.37.

“Technical Specifications” means the Publisher’s technical requirements for advertising that are available from the
Publisher,which maybe updated from timeto time;

“Termsand Conditions” means the termsand conditions set out on these pages, which might be amended by the Parties
fromtimetotimeinaccordancewith Clause14.18;

“US Entity” means Springer Nature Customer Service Center LLC, whose principal place of businessis One New York Plaza,
Suite 4600, New York,NY 10004-1562; and

“Workflow" meansthe Publisher’s standard workflow for Clinical Custom Content,asdescribedin Clause 3and the
Publisher’s Guidelines for Clinical Custom Content.

2. Obligations Of The Parties

2.1.

2.2.

PUBLISHER OBLIGATIONS

2.1.1.  Savetotheextentcausedbyitsgrossnegligence or willfulmisconduct, the Publishershall not beresponsible for
anyerrororomissioninany Clinical Custom Content; forany damage or loss of any copy, electronicfiles, data,
drawings, or other materials supplied for the purpose of Clinical Custom Content; or for any shrinkage or color
alteration that mayoccurduring the normal course of production.

2.1.2.  Subjecttothetermsofthe Agreement,the Publisheragrees,onanon-exclusive basis, to provide the Publisher
Services, as specified within the Clinical Custom Content Order, in consideration of the payment of the Feeand the
Customer’scompliance with the terms of the Agreement.

2.1.3.  ThePublishershallusereasonable effortstoprovide the Publisher Services within timeframes defined by the
Workflow, as mutually agreed by the Publisherand Customer.

2.1.4. DeliveryofthePublisherServicesshall be completed onthe Publisher’s publication of the Clinical Custom Content
inthePublication, or the Publisher’s fulfillment of the Promotional Campaign, asapplicable.

2.1.5.  Withoutlimitation of the Customer’sobligationsin Clause 2.2 and Clause 3.7.7, the Publisher shall be responsible
forthedesign,lookandfeel of the Clinical Custom Content (including branding, size and positioning of Customer
Marksorany other Customer Material (subject to Clause 2.1.6)).

2.1.6. Withoutlimitation of the Customer’sobligationsin Clause 2.2 and Clause 3.7.7, the Publisher shall retain editorial
controloverany Clinical Custom Content generated through the Publisher Services, whether publishedin a
Publication orviaaPromotional Campaign. The Customer shall notamend, modify or change any such Clinical
Custom Contentinthesesettings without the Publisher’s priorwritten consent (except toamend typographical
errors). Anyamendment, modification or change made by the Customer (orits representatives) to the Clinical
Custom Content, inbreach of this Clause 2.1.6, shall render such Clinical Custom Content as Customer Materials
forthe purposesof this Agreement, forwhich the Publishershall not beresponsible or liable for,inany way, under
this Agreementorotherwise.

Notwithstandingthe foregoingin Clause 2.1.6, the Customer may assert editorial control over the text of any Clinical
Custom Contentinitsown corporate communications provided it (a) does not use the layout of the Clinical Custom
Content, (b) removesall Publisher Brandingincorporatedin the Clinical Custom Content; (c) removes any credit, reference
orlinktothePublisheroranyof the Publisher’s Group companies and theirrespective personnelinanysuch
communications; (d) removes anyimages procured by the Publisherunder Clause 3.3;and (e) the use complies with the
Applicable Law. Customeracknowledges anyamendment, modification or change it makes to the Clinical Custom
Contenttextinitsown corporate communications shallrenderit Customer Materials forwhich the Publisher shall not be
responsibleorliable for,inanyway,underthis Agreement or otherwise.

2.2.1. ThePublishermay, atitssolediscretion,reject, refuse,remove, omit, postpone, cancel,orrequire changes tothe
wholeor partof any Customer Material, Clinical Custom Content Order or Clinical Custom Content planned for
inclusioninaPublicationatanytime,whetherornotithasaccepted the Clinical Custom Content Order. Thisright
includes, butis not limited to, decisions about publication dates, positioning of the Clinical Custom Content,and/
orwhethertoacceptthe Clinical Custom Content Order subject to additional conditions, which will be notified by
thePublishertothe Customer.

2.2.2. AnyfailurebythePublisherto publish,or non-publication of, the Customer Material or Clinical Custom Content,
foranyreasonwhatsoever,shall not constitute a breach of this Agreement. Ifapplicable, the Publisher shall notify
the Customerinwritingassoonasreasonably practicable afterit hastakenafirmdecisiontoremoveornotto
publishthe Clinical Custom Content. The Agreement shallimmediately terminate on the date of the notice of
non-publication or cancellation of the Clinical Custom Content by the Publisher,and any applicable chargestothe
customer, subjecttoClause 10.4, will be invoiced.

2.2.3. Withoutlimitationof Clauses 2.2.10r2.2.2,the Publisher,with agreement from the Customer, may atits sole
discretionamend, adapt or change the Customer Material, if the Customer or the Customer Material fail,inany
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2.2.4.

way whatsoever, tocomply with Clauses 2.3.1or 6.1. The Publisheraccepts noresponsibility foranyerrorsin
Clinical Custom Content following Customerapproval,including (without limitation) any errors that arise from
anychangesoralterationsundertaken by the Publisherat the Customer’srequest. Any shrinkage or colour
alteration that mayoccurduring the normal course of publication shall not be amaterial defect. Inthe eventofan
errorasaresult ofamaterial typographical error caused by the Publisher, in any Clinical Custom Content published
inajournal, Promotional Campaign, or Digital Format, the Publisheragrees, in full satisfaction and settlement of
anyclaimsthat mightarise fromsuchanerror, tore-run the Clinical Custom Content free of charge, as booked,
andtocorrecttheversionontheDigital Format.

ThePublishershall not publish any Clinical Custom Content or commence any Promotional Campaign without
finalapproval from the Customer, and such approval shall not be unreasonably delayed, conditioned, or withheld.
Such approval from the Customer shall confirmit has reviewed the Clinical Custom Content for compliance with
Applicable Lawandwritten confirmation that the Customer has complied with the requirements of Clause 3.7.7.

2.3, CUSTOMEROBLIGATIONS

2.3.1.

2.3.2.

2.3.3.

2.3.4.

2.35.

2.3.6.

The Customershall:

a. provideall Customer-supplied Clinical Custom Content, Customer Material or text to the Publisherin
accordancewith the Publisher’s Technical Specifications and the Publisher’s Guidelines for Clinical Custom
Content,asapplicable;

b. submitall Customer-supplied Clinical Custom Content or Customer Material to the Publisher: (i) where the
Publisheristhe German Entity, by 23:59 CET; or (ii) where the Publisheris the US Entity, by 23:59 EST, in each
caseonthedatenotified by the Publisherto the Customer. If the Customerfails to provide theitems by such
date, the Customeracknowledges and agrees that the Publisher may not be able to fulfill its obligations under
the Clinical Custom Content Order or these Terms and Conditions (including publishing on an agreed date) and
agreesthatthe Publisherwill not beliable foranysuch failuretoanyextentoratall;

c. complywithallreasonableinstructionsanddirections given by the Publisher;

d. ensurethatitdoesnotinterferewiththeactivitiesof the Publisheroritsrespective Related Personsor
Customers,including but not limited to the transfer of materials from or theinclusioninanyinterviewor
research conducted by the Publisher’s Related Persons;

e. ensurethatallClinical Custom Content, whether Publisher-created or Customer-supplied, or Customer
Materialis correct,accurate and not misleading;

f. ensurethatall Clinical Custom Contentand Customer Material complywith all Applicable Lawinrelevant
jurisdictions;

g. notknowinglyundertake anyactivities which mayinanywayharmthe Publisher’s business orreputation;

h. avoid conflictsof interests with the Publisher,and promptly notify the Publisher of any that do arise;

i. obtainand maintaininfullforceall necessaryconsents,approvals,authorizations, licenses,and permissions
thatarerequiredforittoperformitsobligationsunderthe Agreement;and

j. onrequest,providereasonable co-operation with the Publisherandits Related Persons.

ThePublisher’s performance of the Publisher Servicesis subject to the Customer’s compliance with this Clause 2.3
andClause3.

The Customeracknowledgesandagrees that, subject to these Termsand Conditions, the Publisher shall maintain
Clinical Custom Contentonits websites fora minimum of 24 months following publication, unless otherwise
agreed by thePublisherand Customerinwriting.

The Customeracknowledgesandagrees that Clinical Custom Content shall be prominentlylabeledasan
‘Advertisement Feature’andinclude thedisclaimer ‘Advertiserretains sole responsibility for the content, ora
substantially similar disclaimerdetermined by the Publisher. The label and disclaimer for the Clinical Custom
Contentshallbeinatypefacethatisatleastthesize of the bodytype of the Clinical Custom Content, soas not to
confuseor potentially mislead readersinto believing thatitis produced by any of the Publisher’s editorial teams.

The Customeracknowledgesand agrees that Clinical Custom Content shall prominently display the Customer’s
logo, toensurereader transparency as to the funding party of the Clinical Custom Content.

The Customeracknowledgesandagreesthat,inthe case of Branded Clinical Custom Content, all content shall
prominentlydisplay any productinformation as required by (a) the Applicable Lawin the countryin which the
Publisherisestablished, (b) the Applicable Law of the countryin which the Customeris established, and (c) the
Applicable Law of the countryorcountries of the target audience for the content, including but not limited toan



Clinical Custom Content Terms & Conditions springernature.com 5

2.4,

approved productlabel, brief summary, summary of product characteristics, important safetyinformation, and
approvedindicationsandrisks, whetherinfull text or hyperlinks.

The Customeracknowledgesandagrees that Clinical Custom Content may be published on a Digital Format thatis
restricted and accessible only tousers who have certified they are healthcare professionals, if determined to be
appropriate by the Publisher tocomplywith Applicable Law.

Clinical Custom Workflow

3.1

3.2.

3.3.

3.4.

3.5.

3.6.

3.7.

Toinitiate project production, the Customer will (@) submit content for consideration and acceptance by the Publisheror
(b) completeandreturntothe Publishera briefing form, provided by the Publisher, that outlines the Customer’s key
messages, goals, relevantinterviewees, backgroundreferencesand target audience for the Publisher-created Clinical
Custom Content.

Intheeventthe CustomersuppliesimagestobeincludedintheClinical Custom Content, the Customershall be
responsible for procuringallrelevant rights toensure compliance with this Agreement (and such images shall constitute
“Customer Material” for the purposes of this Agreement).

Where the Customerisunable tosupplysuitableimagestobeincludedinthe Clinical Custom Content, the Publisher will
sourceimages fromthird parties and shall beresponsible for procuringall relevant rights (which cannot be assigned to the
Customer) to publish the Clinical Custom Contentintherelevantjournal or Digital Format. The Customer will be
responsible forsecuringrightstotheseimages for publishingthe Clinical Custom Content outside of therelevant Journal
orDigital Format.

Where the Publisher createsillustrationsorgraphics tobeincludedin the Clinical Custom Content, the Publisher shall,
whenapplicable, beresponsible for procuring all relevantrights to publish the Clinical Custom Contentin therelevant
Journal or Digital Format. lllustration and graphicsrights cannot be assigned to the Customer without the purchase of an
additional Redrawn Figure service, for afee determined by the Publisher.

ThePublishershall createany Clinical Custom Contentinaccordance with the Product Specifications and Workflow, as
describedinthese Termsand Conditions and the Publisher’s Guidelines for Clinical Custom Content.

Where Clinical Custom Contentistoappearinajournal,the Publishershall design the Clinical Custom Content using the
Publisher’s current Clinical Custom Content design template.

The Customeragreesandacknowledges that:

3.7.1. ItshalladheretotheProduct Specificationsand Workflow specified within the Publisher’s Guidelines for Clinical
Custom Content,and thataClinical Custom Content project has a maximum timeline of twenty-five (25) weeks
from the submission of a briefing form or Customer-supplied content. While the Parties will try toavoid delay, if
the timeline exceeds the maximum of twenty-five (25) weeks, the Publisher will cancel the project, subject to
Clause10, orthe Customerwill pay additional work charges per Clause 3.7.3, unless mutually agreed in writing
otherwise.

3.7.2. TheWorkflow, asspecified hereandin the Publisher’s Guidelines for Clinical Custom Content, permits the
Customer, evenifactingasanagentorbuyer fortheactual advertiser, three (3) text reviews and two (2) layout
reviews, asfollows:

a. theCustomershallreceive aneditable text draft of the Clinical Custom Content for review; all major changesor
revisionsmustbe madein thefirsttextreview, with onlyminorrevisions permissiblein subsequentreviews;

b. the Customershallreceiveathird textdraft,including marketing copy if requested, forany Medical-Legal
Review by the Customer,and Springer Nature may pursueitsown compliancereview at thisstage;

c. theCustomershallreceive HTMLand/or PDF layouts for review, along with marketing assetsif requested;all
major changesorrevisions to the visual presentation of the Clinical Custom Content, including any required by
the Customer’s Medical-Legal Review, must be madein thefirst layout review, along with minor text edits for
accuracyanderrorsonly;

d. inthesecondlayoutreview,only minoradjustments to thevisual presentation of the Clinical Custom Content
presentationare permissible;and

e. thePublisherretainsfulldiscretiontoacceptorrejectany changesthat mightimpinge editorial credibility or
createrisk, whetherlegal, financial, regulatory orotherwise, subject to Clause 10.4.

3.7.3. Anydeviation bythe Customerfrom the Product Specifications or Workflow may generate additional overage
chargestothe Customerbased on half-dayincrements of $6,000 USD (or equivalentinlocal currencies). The
Publisherisentitled tocharge overage feesonly with prioragreement, in writing, between the Publisherand
Customer.
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3.7.4.

3.7.5.

3.7.6.

3.7.7.

AllPublisher-created Clinical Custom Content to be published in a Digital Format will include the Publisher’s
Brandingalongside the Customer’s Marks, inaccordance with the Publisher’s Guidelines for Clinical Custom
Content.

AllPublisher-created Clinical Custom Content willadhere to the Publisher’s Guidelines for Clinical Custom Content
and be publishedin British English (as defined in the Publisher’s style guide), unless the Publisher expressly agrees
topublishatranslationof theClinical Custom Contentonitslocal-language platforms.

Any Customerrequeststochangeapublished version of the Clinical Custom Content, (otherthanasoutlinedin
Clause 2.2.3) needs the Publisher’swritten approval and shall be subject to the following conditions:

a. forchangesofuptoonesentence,includingupdatestohtmland pdfversions (where applicable), Customer
may be charged afixed administrative fee of $500 USD (or equivalentinlocal currencies) by Publisherina
separate order (to be waived at Publisher’s discretion);

b. forchangesbetweenoneandfoursentences,the Customershall purchase another promotional campaign,ina
separateorder, tosupportthe Clinical Custom Contentin question;and

c. changestographicsorimages,orchangesof morethan foursentences,are not permitted.
Forall Clinical Custom Content, the Customerwarrantsand represents thatitshall:

a. conductaMedical-Legal Review andsign off said contentas compliant with all Applicable Laws,and provide
proof of such sign-off to the Publisher, prior to publication; and

b. monitorand promptlyidentifyand notify Publisherof any changes tothe Applicable Lawsandanylegally
required changestotheinformationinthe content,foraslongasitremainsonthePublisher’s platforms.

4. Promotion Of Clinical Custom Contents

4.1.

4.2.

Subject tothese Termsand Conditions, the Publisher shallemployreasonable efforts to market, advertise,and actively
promote the Clinical Custom Content. The Publisher shall determine which marketing campaign it willundertake; it will be
consistentwith the specified Promotional Campaign agreed between the Publisherand the Customer. The Customer
agreestoinformthePublisherof anylimitationsorrestrictions on thedistribution of the Clinical Custom Contentinany
third-party forum, website, platform,or medium employed by the Publisherin promoting the Clinical Custom Content;
the Customershallassumefull responsibility for anyviolations by the Publisher of any such limitations or restrictions if
unreportedorreportedinaccurately by the Customertothe Publisher. Further, the Customeracknowledgesand agrees
thatthePublisher makes no guarantees concerning the number of page views orimpressions to be generated asaresult of
its promotionalservicesunderthisClause 4.1.

If Clinical Custom Content is promoted on social media, Customer acknowledges and agrees that:

4.2.1.

4.2.2.

4.2.3.

Publisherassumesnoresponsibility orliability forcomments from third parties on social media postsrelated to
the Promotional Campaign,and will not be able toremove third-party posts;

while the Publisher can geo-target social media posts, it willnot be held liable if third-parties repost messages to
regionsoutside of those targetedinitially; and

the Publisher may, atitsreasonablediscretion and withoutliability to the Customer, refuse to promote any Clinical
Custom Contentif such promotion does not comply with Applicable Law and/orinanyway may harm the
Publisher’soranyofits Group companies’ business orreputation.

5. Collection Pages

5.1.

Ifthe Customeriseligible foraCollection Page,itacknowledges and agrees that:

51.1.
5.1.2.

5.1.3.

the Feeforthe Collection Page will be charged separately from a Clinical Custom Content Order;

the term forthe Collection Page will be twelve (12) months, unless renewed no later than sixty (60) days prior to
theend of the twelve (12) month period; and

ifthe Collection Pageis not renewed by the Customer, Publisher will remove the Collection Page.

6. Warranties

6.1.

The Customer contractswith the Publisherasaprincipalandwarrantsandrepresents to the Publisher that:

6.1.1.

6.1.2.

it has full capacityandauthority toenterintoabinding contract with the Publisheron the provisions of these
Termsand Conditions;

the Customer Materialis not obscene,defamatory, fraudulent, misleading or libellous,and shall not give cause,
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6.2.

6.3.

6.4.

6.1.6.

6.1.7.

6.1.9.

6.1.10.

6.1.11.

whetherdirectlyorindirectly, foranyaction tobebroughtagainst the Publisher forlibel, fraud or publicationofa
false ormisleading statement;

the Customer Material will notinfringe the Intellectual Property Rights orany otherrights (including without
limitationanyright of privacy or confidence) whatsoever of any third party, or unfairly prejudice the legitimate
interestofanythird party byimplication orotherwise;

allinformation and Customer Material supplied by the Customerandall Clinical Custom Contentisaccurate, legal,
decent, honest, truthful, not misleading,and compliant with Applicable Law. For clarityand without limitation of
the foregoing, all Clinical Custom Content complies with (a) the Applicable Law of the countryin which the
Customerisestablished;and (b) the Applicable Law of the country or countries of the target audience for the
content;

itshallundertakeand complete a Medical-Legal Review of any Promotional Campaign priortothe start of such
Promotional Campaign and monitor compliance with the Applicable Law for the duration of the Promotional
Campaign;

nothing contained in Customer Material or Clinical Custom Contentisliable to bring the Publisherorany
Publicationintodisrepute;

itshall promptly notify the Publisherinwritingif any Clinical Custom Content or Promotional Campaign nolonger
complieswith the Applicable Law or breachesany of the termsand conditions set forth herein, providing details of
anynon-complianceorbreach of any termsand conditions;

itshallnotrepresenttoanythird partythatthe Publisherorany memberof its Group or representativesinanyway
endorses the Customer, the Clinical Custom Contentand/or the Customer’s productsor services;

itshallensure thatall Clinical Custom Contentisclearlylabeled as prescribedin Clause 2.2.4 andis not designed or
structuredtoresembleoriginalresearchorreviewarticles. The Customerwarrants that the Clinical Custom
Contentandthe Customer Material complywith the Publisher’s Guidelines for Clinical Custom Content;

any Customer Material shall notindicate anintention todiscriminate on grounds of sex, race, religion or belief,
disability, ethnicorigin,age or sexual orientation (unless such Clinical Custom Content is exempted from any
statutoryrequirementsrelating tosuch formsof discrimination and the Customer notifies the Publisher of the
applicability of such anexemption at the timewhen the Clinical Custom Content Orderis submitted to the
Publisher);

any Customer Material shall not causedisruption toany computer, computer system, network orany Digital
Format, andshallbe free from viruses or malicious code;

The Customerwarrantsandrepresentsto the Publisherthat:

6.2.1.

6.2.2.

6.2.3.

ithasallnecessaryrights, licenses,and consents (includingwhere necessaryregulatory consentsand consents
from persons orentities cited or quoted in the Customer Material) needed to permit the Publisher to use, display,
reproduce,insert, or publish the Customer Material,including pursuant to Clauses 8.3and 8.4;

itshallnot submit the Clinical Custom Content,inwholeorin part,toanacademicorscholarlyjournal,book or
publicationasindependent editorial from the Publisher; and

it fulfillsClause 2.3.1(a) to(j)and Clause 3.7.7.

Each PartywarrantstotheotherPartythatitshallusereasonable careandskillin carryingoutitsobligationsunderthese
Termsand Conditions. Exceptas otherwise expressly provided herein, all conditions, warranties, terms, prior
representations,and undertakings expressorimplied, statutoryor otherwiseinrespect of the services provided
hereunderbyaPartyaretothe fullest extent permitted by law expressly excluded.

Without limiting Clause 6.2, the Customer agrees and acknowledges that the Publisher makes norepresentation or
warranty:

6.4.1.

6.4.2.
6.4.3.
6.4.4.
6.4.5.

that publication of any Clinical Custom Content will be confined to personsresidentin any particularlegal
jurisdiction(s);

astotheexactnumberofimpressionsthatwill be delivered on specificdates during the Promotional Campaign;
astothequality of reproduction of Clinical Custom Contentinany of the Publications;
astotheexactlayoutandformatofanyPublications,which shallbein thediscretion of the Publisher;and

astotheavailability of any Digital Format,andin each case the Publisheraccepts noliability to the Customerin
respectof thesame.
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7. Liability And Indemnity

7.1.

7.2.

7.3.

71.4.

7.5.

7.6.

Nothingin this Agreement limits orexcludes either Party’s liability for:

7.1..  grossnegligenceorintentional misconduct;

7.1.2.  fraudorfraudulent misrepresentation;

7.1.3. anyotherliabilitywhich cannot belimited orexcluded by Applicable Law; or
7.1.4. anyindemnityinthis Agreement.

SubjecttoClause 7.1, neither Party shall be liable to the other Partyin contract, tort (including negligence) or otherwise for
anyindirect, consequential or specialloss oranyloss of Customer Material, direct orindirect loss of profits oranticipated
profits, loss of business opportunity, loss of contracts, loss of orders, loss of revenue, loss of goodwill, loss of data or loss of
anticipated savings, orloss of wasted expenditure.

Subject toClause 7.1, theliability of the Publisher with respect toanyandall other claims (whetherin contract or tort),
misrepresentation (whetherinnocentornegligent), restitution orotherwise arising out of orin connectionwith aClinical
Custom Content, Clinical Custom Content Order or Promotional Campaign shall not exceed the amount the Customer has
paid the Publisherin connectionwith that Clinical Custom Content, Clinical Custom Content Order or Promotional
Campaign, excluding the Customer’s liability to pay the Fee, which is not subject to this cap.

The Customeragreesto,ondemand, fullydefend,indemnifyand keep fullyindemnified and hold harmless the Publisher
andany affiliates orrepresentativesagainstanyandalllosses, liabilities, costs, claims, damages, demands, expenses and
fees (including but without limitationlegaland other professional fees) suffered orincurred by the Publisher arising out of
orinconnectionwith:

anymaterial breach of these Termsand Conditions by the Customer (including without limitation any warranties under
Clause3.7.7and Clause 6); or

7.5.1. anyactualorpotentialinfringement of athird party’s Intellectual Property Rights; or
7.5.2. anynon-complianceorviolation of any Applicable Law by the Customer;or
7.5.3. thepublication bythePublisherof Clinical Custom Contentinaccordance with aClinical Custom Content Order.

Publishershall not beresponsible orliable for,inany way, under this Agreement or otherwiseif it rejects, refuses,
removes,omits, postpones, cancels,orrequires changesto the whole or part of any Customer Material, Clinical Custom
ContentOrder, Clinical Custom Content, orany Promotional Campaign if the Customer fails to provide written evidence to
the Publisherthatithasconductedasatisfactory Medical-Legal Review pursuantto Clause 3.7.7,Clause 6.1.5 or otherwise
doesnotcomplywith the Applicable Law.

8. Intellectual Property Rights

8.1.

8.2.

8.3.

8.4.

Exceptasexpresslysetoutinthis Agreement, nothingin this Agreementshall conferanyrights, titleorinterestinorto
anyIntellectual PropertyRightsin:

8.1.1. anyDigital Format owned or controlled by the Publisher (including without limitation the Publisher Website and
anydomain name owned or controlled by the Publisher) orany part of either of them onto the Customer or confer
onitanylicenceorrighttouseanyIntellectual PropertyRights of the Publisher, all of which rights are reserved
exclusively by the Publisherabsolutely;

8.1.2. anyJournaloritsaffiliated collections or supplements,and the Digital Formats, all of which rights are reserved
exclusively by the Publisherabsolutely, excluding the Customer Material asset outin Clause 8.1.3;and

8.1.3. theCustomer Material ontothe Publisher,and the Parties acknowledge and agree that Intellectual Property
Rightsinthe Customer Material belong solely to the Customer.

SubjecttoClauses2.1and 8.1, the Publisher herebyassigns to the Customertitletoandall Intellectual Property Rightsin
the Clinical Custom Content that vestin Publisherasamatter of law (excludingany Publisher Branding or third-party
intellectual propertyincorporatedinto Clinical Custom Content).

The Customer hereby grantsto the Publisheraperpetual, worldwide, non-exclusive, royalty free, non-transferable
licencetouse, store (inany medium), edit, reproduce, distribute and make available to the public the Customer Materials
andtheClinical Custom Contentin printand/or digital form and/or electronic form for the purposes of fulfillingits
obligationsunderthe Clinical Custom Content Order, forinternal purposes, and for demonstration purposes with
prospective clients,investors,and other third parties.

If the Customer Material includes any material thatis proprietary toany third party (including, without limitation, images,
graphs, ortables), the Customershall procurealicense, allowing the Publisherto publish onthe sametermsassetoutin
Clause 8.3 inrespect of such materialand beresponsible for obtaining all permissions, in writing, toenableittogrant to
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the Publisherthelicensein Clause 8.3. The Customershall obtain such license and permissions prior todisclosing such
Customer Materials to the Publisher,and shall provide evidence of such licence and/or permissionsif requested.

9. Payment

9.1.

9.2.

9.3.

9.4.

9.5.

9.6.

9.7.

9.8.

9.9.

9.10.

9.11.

9.12.

The Customershall pay the Publisher forall Clinical Custom Content contracted with, created by, submitted toand/or
accepted by thePublisher, as specifiedin the Clinical Custom Content Orderand in accordance with this Clause 9.

Rates for Clinical Custom Contentare specified in the Rate Card, oras may otherwise be agreed between the Parties and/
ornotifiedinwritingto the Customer.

Allamounts payable by the Customer shall be exclusive of any sales, use, withholding, value added or similar taxes,
governmentfeesorleviesorotherassessments. Collectionand/or, remittance of such taxes totherelevant taxauthority
shallbetheresponsibility of the Partywho has thelegal obligation todo so.

If based onapplicablelawanysales,value added or similar taxes are or become chargeable, the Customer will reimburse
the Publisher by means of payingan amount equal to theamount of such taxesin additiontoand atthe sametimeas
paying the principalamounts. The Publisher shall provide to the Customeranappropriateinvoice asrequired by law.

If based onapplicablelaw anywithholding or similar taxes are or become chargeable the Customeris not entitled to
deduct thesetaxes from the principalamounts. The Customershallremit these to the competent taxauthority andshall
provide Publisher with appropriate evidence of theremittance.

Allpricesquotedandagreedare final. Amounts due shall be payable by the Customer to the Publisher, in addition toany
applicableoverage chargesagreedtoinwritingby the Customer, as providedin Clause3.7.3.

Unlessotherwise agreed by the Publisherinwriting, or as providedin Clause 9.4, the Publisher shallinvoice the Customer
forthe Feewithin 14 days of the date of last signature.

Ifthe maximum timeline foran ongoing Clinical Custom Content project,asstatedin Clause 3.7.1, is exceeded, the
Publishershallinvoice the Customer for the fullamount statedin the Clinical Custom Content Order and any potential
overage charges,as providedin Clause 3.7.3.

The Customershall payallinvoices within thirty (30) days of the date of the invoice, without deduction, whether by way of
setoff, counterclaim, discount,abatement orotherwise unless required by law.

Without prejudice toanyotherrightsorremediesthat the Publisher may have, if the Customer fails to pay the Publisheron
the paymentduedate, the Publisher may:

chargeinterestontheoverdueamountattherate perannum of 2%. Such interest shallaccrue and compound daily from
the paymentdate, asdefined by Clause 9.9, until the date of actual payment of the overdue amount, whether before or
afterjudgment;and

remove anyandall Clinical Custom Content the Publisher may haveinanyPublications until payment hasbeen madein
full.

The Customer may terminate any Clinical Custom Content onlyinaccordance with Clause 10.1. The Customer has nootherrights
of cancellation. Inthe event the Customer cancels Clinical Custom Content otherthaninaccordance with Clause 10.1, the
Customeracknowledges and agrees thatit shall remain fully liable to pay to the Publishera hundred percent (100%) of the Fee.

10. Cancellation

10.1.

10.2.

10.3.

OnceaClinical Custom Content Order hasbeen accepted by the Publisher, the Customer mayonly cancel the Clinical
Custom Content, or alter the Customer Material or the Clinical Custom Content Order, within the first two (2) calendar
weeks followingacceptance of the Clinical Custom Content Order. After this point, the written consent of the Publisheris
required foranyandall cancellation oralteration, pursuant to this Clause 10.1. The Publisher will negotiate with the
Customeringoodfaith, butifsuch consentisnot granted the Customer will be liable forall sums due to the Publisher
pursuanttoClause10.2.

Intheeventofanyunilateral cancellation by the Customerunder Clause 10.1, the Customer shall pay the following
percentage of the Fee to the Publisher:

10.2.1. where noticeisreceived by the Publisher within two (2) calendar weeks following acceptance date of the Clinical
Custom Content Order, zero percent (0%) of the Fee; or

10.2.2. wherenoticeisreceived by the Publisher between two (2) and six (6) weeks following acceptance of the Clinical
Custom Content Order, fifty percent (50%) of the Fee; or

where noticeisreceived by the Publisher more than six (6) weeks following acceptance of a Clinical Custom Content Order,
ahundred percent (100%) of the Fee.
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10.4.

10.5.

10.6.

Without prejudice toanyotherrights orremedies which the Publisher may have, the Publisher may terminate any Clinical
Custom ContentOrder betweenitandthe Customerimmediately on giving notice to the Customerin the eventthat:

10.4.1. theCustomerfailstopayanyamountduetothePublisheronorbytheduedate for payment;
10.4.2. the Customercommitsamaterial breach of any of these Terms and Conditions;

10.4.3. the Customerrepeatedly breachesanyof these Termsand Conditionsinsuchamannerastoreasonablyjustify the
opinionthatitsconductisinconsistentwithithavingtheintentionorability to give effect tothese Termsand
Conditions;

10.4.4. the Customerentersintoliquidation whether compulsorily or voluntarily (otherwise than for the purposesofa
solventamalgamation or reconstruction); becomesinsolvent;ceasesor threatens to cease tocarry on business;
compoundsor makesanyvoluntaryarrangementwith its creditors; becomes subject toanadministration order;
isunabletopayitsdebtsastheyfalldue;hasanencumbrancer take possession of, orareceiver oradministrative
receiverappointedover,allorany partofitsassets; takes or suffersanysimilaraction due todebt;orif the
equivalent of any of the above eventsunderthe law of anyjurisdiction occursinrelation to the Customer; or

the Customer,when commissioning Clinical Custom Content, breaches Clause 3.7.7 orany warranty under Clause 6.

Without limitation toanyotherright orremedy (including any indemnification pursuant to Clause 7),intheevent of a
unilateral cancellation by the Publisherunder Clauses 2.2.1,2.2.2,0r 10.4 a hundred percent (100%) of the Fee shall
immediatelybecome due from the Customerto the Publisher; where a Force Majeure Event occurs and either Party
cancelsunderClause13.1,zero percent (0%) of the Fee is payable.

11. Consequences Of Termination

1.1,

1.2

1.3.

1.4,

Allrightsandlicenses granted by one Party to the other hereunder shall terminate upon termination or expiration of the
Agreement, exceptasotherwisesetoutexpresslyinthe Agreement.

Ifthe Agreement terminates or expires, foranyreason whatsoever,on or after the Publication Date:
11.2.1. theFeeisdueandpayableinfull;and

11.2.2. thePublishershallhave nofurtherobligationstothe Customer,unless otherwise mutuallyagreedinwritingat the
time by the Parties.

Theaccruedrights,remedies, obligations and liabilities of the Parties as at termination or expiration of the Agreement
shallnot be affected or prejudiced by any such expiration or termination of the Agreement, including theright to claim
damagesinrespectof anybreach of the Agreement which existed at or before the date of termination.

Clauseswhich expresslyorbyimplicationareintended tocomeintoor continuein force on orafterthe expiration or
termination of the Agreement, shall remainin full force and effect following termination or expiration of the Agreement
including, without limitation, Clauses 6,7,8,9,10,11,12,14 and 15.

12. Confidentiality

12.1.

12.2.

12.3.

EachPartyshall:

12.1.1. notdiscloseany Confidential Information, except onaneed-to-know basis toits legal counsel, consultants,
contractorsorfinancial advisors,on the condition that theyshall be bound by confidentiality obligations noless
onerousthanthoseinthisClause12;

12.1.2. usetheotherParty’s Confidential Information only for fulfilling their obligations under this Agreement, including
not copying, reproducing orreducing towriting any material part of the Confidential Information except as may be
reasonably necessaryunder this Agreement;

12.1.3. onrequest,returnordestroythe otherParty’s Confidential Information, unless prevented by Applicable Law;and
12.1.4. informtheotherPartyimmediatelyif there hasbeenanybreach of this Clause 12 (accidental or otherwise).

Disclosure of any Confidential Information by the staff members oragencies hired by any Party shall be deemed disclosure
of such Confidential Information by such Party, which Party shall be held liable for breach of this Agreement.

Nothingin this Agreementwill preventaParty fromdisclosing Confidential Information:

12.3.1. totheextentthatPartyisrequiredtodosotoanycourt,tribunal arbitrator,or governmentorregulatory
authoritywith competentjurisdiction towhich either Partyis subject. Where thishappens, therelevant Party will
promptly notify the other of the requirement (where permissible by Applicable Law); and

12.3.2. whichnoworbecomes public knowledge otherwise than by breach of this Agreement by the Partyreceiving the
Confidential Information.
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13. Force Majeure

13.1.

13.2.

13.3.

Ifeither Partyisdelayedor preventedin the performance of any of itsobligationsunderthe Agreementbyanevent,
circumstance, or cause beyonditsreasonable control that, byits nature, could not have been foreseenor, if foreseeable,
was unavoidable (a “Force Majeure Event”), then subject to Clause 13.3.1, that affected Party shall not beliable to the other
Partyorbeinbreachforthedelayorpreventioninperforminganyofitsobligationsunderthe Agreement,and the time
forperformance of the affected obligation shall be extended by such period asisreasonable toenable that Party, using all
reasonable endeavors, to performthatobligation.

Ifthe performance of any of the Publisher’s obligations under the Agreementis delayed or prevented as describedin
Clause 13.1foracontinuous period of two (2) months, either Party may terminate the Agreement, without liability to the
otherParty, by giving notice to the other Party.

InaForce Majeure Event, the affected Party must:
13.3.1. takeallnecessarystepstopreventandavoid the Force Majeure Event;
13.3.2. carryoutitsdutiestothebestlevelreasonablyachievableinthe circumstancesof the Force Majeure Event;

13.3.3. takeallnecessarystepstoovercomeand mitigate the effects of the Force Majeure Event as soon asreasonably
practicable,includingactively managingany problems caused or contributed to by third parties and liaising with
them;

13.3.4. onbecomingaware of the Force Majeure Event, promptly notify the other Party that something has happened
whichisaForce Majeure Event, giving details of the Force Majeure Event, together with areasonable estimate of
the period duringwhich the Force Majeure Event shall continue; and

13.3.5. telltheunaffected Partywhenthe Force Majeure Event has stopped.

14.General

14.1.

14.2.

14.3.

14.4.

14.5.

14.6.

14.7.
14.8.

14.9.

14.10.

14.11.

Allnotices must beinwritinginthe English language and delivered personally, sent by first class post (or equivalent) or
e-mail (subject to Clause 14.2) to:

14.1.1. inthe Customer’s case, your contact namedin the Order at yourregistered office; or

14.1.2. inthePublisher’s case, our Group General Counselat Springer Nature, 4 Crinan Street, London, N19SQ UK, and the
Publisher’s contact namedinthe Clinical Custom Content Order (at the Publisher’s registered office) or such other
person(s) aseitherParty notifies the other Party.

Notification byemail will not be effective serviceinanylegalaction, including arbitrations. Faxis not an acceptable form
of notice.

Anoticesentby: (a) handisserved when delivered; (b) first class post (or equivalent) is served two (2) Business Days after
posting;or (c) emailis served when transmitted (without “bounce-back’“out of office” response, or othererror).

If any provision of these Terms and Conditionsis held foranyreason to be ineffective or unenforceable (inwhole orin part)
thisshall not affect the validity or enforceability of the other Terms and Conditions set out herein, which shall remainin
full forceand effect.

Afailuretoexercise ordelayin exercising,aright, power orremedy provided by the Agreement or by law, shall not
constituteawaiverof thatoranyother, right, power orremedy andshall not,and norshallanysingle or partial exercise of
anysuchright, powerorremedy, preclude the furtherexercise of that, orany other, right, power or remedy.

Anywaiverofanyrightunderthe Agreementisonlyeffectiveifitisinwriting,anditshallonlyapply tothe Party towhom
thewaiverisaddressed,andtothecircumstances forwhichitis given.

Nothird partyshall have anyrightstoenforce these Terms and Conditions against the Publisher.

These Termsand Conditionsand Rate Card (both asamended from time to time), and the Clinical Custom Content Order
shall constitute theentire Agreement between the Parties withregard toits subject matterand shall supersedeall prior
understandings,commitments,and undertakings thateither party may have given.

The contract between the Customerand the Publisheris personal to the Customer. The Customer may not assign,
sub-license,sub-contract, transfer or charge the contractorany partof it withoutthe priorwritten consentofthe
Publisher (not tobe unreasonablywithheld or delayed).

The Publisher may, without the consent of the Customer, assign all orany of itsrights under this Agreement toany
member of the Publisher’s Group. Before ceasing to be amember of the Publisher’s Group, any assignee shall assign all
assignedrightsback tothe Publisher ortoanother member of the Publisher’s Group.

The Publisher may sub-contractany ofitsobligations underthe Agreement without requiring the prior consent of the
Customer.
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14.12. ThePublisheralwayshastherighttoperformanyorallofitsobligationsandexerciseanyorall of itsrightsunderthe
Agreement through any member of its Group.

14.13. The Agreementdoes notconstitute, establish,orimplyany partnership,jointventure,agency,employment, or fiduciary
relationship between the Parties. Neither Party shall have, norrepresent thatit has,anyauthority to make orenterinto
anycommitmentsontheotherParty’s behalforotherwise bind the other Partyinany way.

14.14. The Customerwill,promptlyonrequest, supply the Publisher with any documentation, assistance, orinformation that it
may require toenableittocomplywithitslegal orotherobligationsrelating to this Agreement.

14.15. Novariationoradditiontothese Termsand Conditionsshall be effectiveunlessagreed toin writing by the Parties. Any
additional oralternative terms the Customer may seek toimpose shall be void and/or unenforceable.

14.16. The Partiesdoandshall,inthe performance of theirrespective obligationsunder this Agreement, complyatall times
with alllaw, statutes andregulationsapplicable to theiractivities, includingin particular all Applicable Law concerning
the prohibition of bribery, corruption,improper giftsand payments, at all times, as well as the Publisher’s Business
Partner Code of Conduct (for the Customer) and the Publisher’s Code of Conduct available at
www.springernature.com/codeofconduct-EN (for the Publisher).

15. Governing Law And Jurisdiction

15.1.  ThisAgreementandanynon-contractual obligationsarising out of orin connectionwith it shall be governed byand
construedinaccordancewith: (a) where the Publisheris the German Entity, German law; or (b) where the Publisheris the
USEntity, the laws of New York, USA.

15.2. EachPartyirrevocablyagrees that: (a) where the Publisheristhe German Entity, the courts of Heidelberg, Germany; or (b)
wherethePublisheristhe US Entity, the federaland state courtslocatedin New York County, New York, USA, shall,ineach
case, have exclusivejurisdiction tosettle anydispute or claim arising out of orin connection with this Agreementorits
subject matteror formation (including any non-contractual dispute or claim) and that, accordingly, any proceedings may
bebroughtinthosecourtsandeach Partyirrevocably submits to thejurisdiction of those courts.

15.3. Notwithstandingthe provisionsof Clauses15.1and 15.2, for the Publisher’s exclusive benefitand to the extent possiblein
theapplicablejurisdiction, the Publisherretains theright tobring orenforce proceedingsastothe substanceofthe
matterin the courtsof the country of the Customer’s residence or,where this Agreementis enteredintoin the course of
the Customer’s trade or profession, the country of the place of business in which this Agreement wasagreed toor (if
different) the country of the Customer’s principal place of business.

Formoreinformation on partnership opportunities, contact your Account Manager
orour Sales Operations Team.

salesoperations@nature.com
To keep up-to-date on marketing solutionslike these, sign-up forouralertsat

partnerships.nature.com
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