SPRINGER NATURE partnerships.nature.com

MEDIAKIT 2024 “Discovery

Marketing, recruitment,and eventservices
forthescientificand medical communities



https://partnerships.nature.com

SPRINGER NATURE

We're a leading research,
educational and professional
publisher dedicated to advancing
discovery by supporting the
development of new ideas and
championing open science.

Operating in over 50 countries
with 10,000 staff, Springer
Nature is committed to
upholding the highest quality
of service for the scientific
community, and our commercial
partners all over the world.

*Google Analytics, July 2022-June 2023, combined unique users of nature.com, link.springer.com, biomedcentral.com, and scientificamerican.com

**2022 Journal Citation Reports® Science Edition (Clarivate Analytics, 2023)
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UNRIVALLED REACH
Our network of trusted brands

is visited by a combined 55
MILLION monthly users®

WORLD-RENOWNED
EDITORIALCONTENT

We have published research
by over 640 Nobel Laureates
— more than any other
scientific publisher.

MOST HIGHLY CITED

JOURNALS
50 journals 165 journals
rank #1 rank #5 higher
In one or more In one or more
disciplines’ disciplines’
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OUR PARTNERSHIP

Whether you’re Iooking to market REACH a targeted, engaged audience with our
. expert marketing team

your products and achievements,

amplify your organization’s

iImpact across industries, recruit

WORK with expert science editors to
communicate your research

ALIGN your organization with the leading

talent, or build your team’s scientific publisher
expertise, we can help you find the RECRUIT the best and brightest talent, and
right solutions and audiences. showcase your company
cusTom
S
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PORTFOLIO

Reach a global community of
scientists, healthcare professionals,
and science-engaged consumers
through our trusted brands that
cover the full range of scientificand
medical disciplines.
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nature portfolio

@ Springer

CLINICAL @
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AMERICAN
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*2022 Journal Citation Reports® Science Edition (Clarivate Analytics, 2023)

We publish the world’s most influential
journals that are home to the most important
discoveries of our generation.

SCIENTIFIC =
AMERICAN =

Woman

the Hunter

#1interdisciplinary
weekly science journal”

Translated into 7
local language editions

im = k BMC
- s World Journal

of Emergency
Surgery

10/2023

#1journalin
Emergency Medicine®

#2journalin
Critical Care Medicine®
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OUR NETWORK

Every year we publish

3000+ journals

400K articles

nature portfolio

3

45,7 MILLION
monthly pageviews

g2

11.6 MILLION
monthly users”

*

@ Springer

3

77.9 MILLION
monthly pageviews

*

g2

30.4 MILLION
monthly users”

*Google Analytics: *July 2022-June 2023 | **Google Analytics, May-Jjuly 2023

Every month our network of
trusted brands receive

152 MILLION pageviews”
from scientists, healthcare
professionals, and science-
enthusiasts around the world.

SCIENTIFIC
A BMC AMERICAN

3 3

19.6 MILLION 8.4 MILLION
monthly pageviews” monthly pageviews”

g2 g2

8.4 MILLION 4.9 MILLION
monthly users® monthly users™

*
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AUDIENCE & REACH

LIFE SCIENCES @
=

PHYSICAL SCIENCES HEALTHCARE

49.2 MILLION
average monthly
page views”

5 minutes
4 seconds
average time
spent on site”

550+ journals

GEOGRAPHIC REACH®
Americas  40%
UK/Europe 28%
Asia/RoW  32%

699K

32.3 MILLION
average monthly
page views”

5 minutes
4 seconds
average time
spent on site”

900+ journals

GEOGRAPHIC REACH®
Americas  31%
UK/Europe 31%
Asia/RoW  38%

51.4 MILLION
average monthly
page views”

2 minutes
2 seconds
average time
spent on site”

1,000+ journals

GEOGRAPHIC REACH®

Americas 38%
UK/Europe 29%
Asia/RoW 33%

327K

@ 4.5 MILLION
Facebook fans™*

third party email subscribers™ YouTube subscribers™

2.5 MIILLION 6.7 MILLION 533K
ealert subscribers® @ X (formerly Twitter) LinkedIn followers™

followers™*

Q

*Permutive, April-September 2023 | **SAP Marketing Cloud, September 2023 | ***Combined Facebook, Twitter, LinkedIn, and YouTube followers of the following CONTACT US =2

flagship accounts: Nature Portfolio, Nature Video, Nature Research Custom Media, Scientific American, BMC, Springer Nature, Springer Nature Custom Media




WHAT DO YOU WANT TO ACHIEVE?

Whether your goal is to drive awareness, gather interest, or generate leads —
we can help you find the right marketing mix and set KPls.

S

YOUR OBJECTIVES OUR SOLUTIONS HOW DO YOU
MEASURE SUCCESS?

Looking to increase awareness of IMPRESSIONS
your brand, product, job vacancies, or TIME IN VIEW
event? Run DIGITAL, JOURNAL, and REACH
EALERT ADVERTISING PAGEVIEWS

Want to engage an audience SCROLL DEPTH
with your solution and position your TIME ON SITE

brand as a thought leader? Create SOCIAL REACTIONS & SHARES
BRANDED & CUSTOM CONTENT

Ready to convert prospects into leads? CLICKS
Choose our WEBCASTS and EMAIL REGISTRATIONS

MARKETING QUALIFIED LEADS

Dedicated teams across Project Management, Editorial, Production and Marketing work together to support your
campaign throughout the planning, real time optimizing, and post campaign periods.

CONTACT US %



ADVERTISING

Whether your objective is to drive awareness, gather interest, or generate
leads —we can help you find the right marketing mix and set KPIs.
DIGITALADVERTISING

JOURNAL ADVERTISING
Reach your target audience using our three Create alasting impression with ads

complementary targeting approaches across published in our journals alongside
our network of trusted brands. editorial features.

=

- Bonus Distribution at key conferences
* Inserts and Outserts available

- Digital Edition Advertising: some of
our titles are delivered digitally to select
subscribers as PDF replicas of the print
editions, that can reach subscribers
wherever they are.

PODCAST ADVERTISING
Broadcast your brand to the captive
audience of Nature Podcast, actively

: . , , engaged in conversations about the
Geographical targeting is available for all three options. hottest science topics.

100,000+ weekly listeners*

Target journals
from our 3000+

Our audiences Target articles
are segmented with relevant

by online keywords. We
behavior-target can also createa
users consuming keyword profile
contentinyour for your audience.
field.

titles portfolio.

EMAIL MARKETING EALERTS
Send a dedicated email to publicize your brand, Take advantage of this cost-effective email
announce an upcoming event, or promote marketing opportunity to reach active and
awhite paper to a targeted and influential engaged users signed up for table of contents
audience —directly into their inbox. alerts of their favorite journals.

*Google Analytics and Acast, July 2023 CONTACT US g



BRANDED CONTENT & CLINICALCUSTOM CONTENT

Drive awareness of your commitment to a field, a research breakthrough, a
disease, or an approved medicinal drug with an article hosted on our website
alongside our own news and research content, prominently featuring your
organization as a trusted partner.

BRANDED CONTENT CLINICAL CUSTOM CONTENT
Q . o Q
hosted on nature.com <) hosted on link.springer.com <)
mﬁ":‘i@@ﬁ;, -'_-—w- _ . LEADERBOARD
JE— i arch : T — -
e m ARTICLE TYPE - '
VN -3 1 (o 1 o S — WITH HCP-ONLY =~ .:__1_'_ . -.-": j i e i e it B T E;)N\NKN Lgsl?
TYPE Quality tasting for antibodies is gaining traction SR The industry-wide collaboration that Ty (INCLUDED)
: i & LEADERBOARD saved patient access to cardlac PET AR A
LOGO — LINKS e o, Thermo Fisher T RELATED
TO YOUR SITE LOGO — LINKS -t i . ARTICLES

s DOWNLOAD TO YOUR SITE | coriies &
Sivmiday  9:cocceecsesnncersoc i eecee LINK - PDF i h

SOCIAL ' ok —— (OPTIONAL)

SHARING ﬁh :rﬁ e SOCIAL
! F iy
: Eﬁ ¥ e ~J RELATED SHARING
INLINE ................................ & ::-_1—“— ARTICLES I
VIDEOS & ERE, ~
& =
" =N MPU
CONTENT GATED | =mmm—is
FOR HCPS et

C,;/e( Both Branded Content and Clinical Custom Content offer marketing packages ensuring
discovery of your content by the right audience.
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https://www.nature.com/articles/d42473-018-00082-4
https://link.springer.com/article/10.1007/d43592-020-00011-y
https://www.nature.com/articles/d42473-018-00082-4
https://link.springer.com/article/10.1007/d43592-020-00011-y
https://www.nature.com/articles/d42473-018-00082-4
https://link.springer.com/article/10.1007/d43592-020-00011-y

BRANDED CONTENT VIDEOS

Multimedia enhances your organization’s accomplishments beyond the page.
Work with our video experts to visually tell the story of your research.

EXPLAINER

Translate complex science into shareable
stories that can educate broader scientific
or professional audiences.

See example @

DOCUMENTARY

Discuss important advances and issuesin
your industry, and align your brand with
progress and solutions.

See example @

Choose from three formats designed to engage the scientific community.

INTERVIEW

Offer alook behind the scenes at your
organization, highlighting recent
achievements and innovations.

See example @

@e( Your video will be hosted on nature.com as well as the Nature Research Custom Media YouTube
channel, and promoted to your target audience with a paid social media campaign.

CONTACT US
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https://partnerships.nature.com/case-studies/estee-lauder/
https://partnerships.nature.com/case-studies/estee-lauder/
https://drive.google.com/file/d/1xORez4rUxur8XIGzNQ-KAH_BLK_fY8tO/view
https://drive.google.com/file/d/1qzPggGzXZXcxk10VuXeigYfJZyK2H6W9/view
https://drive.google.com/file/d/1ZRNdZEtVexA8DmEOJPeYuoR39slfO8kP/view
https://partnerships.nature.com/case-studies/estee-lauder/
https://partnerships.nature.com/case-studies/estee-lauder/

WEBCASTS

Both custom and editorial webcasts are supported from point-of-sale to post-
event with a team of experts, including promotion to your target audience.

CUSTOM WEBCASTS
@ Share your research and products in areal-time

webinar and speak directly to your community.

You have the full control and flexibility to
decide on the topicand preferred panelists.
We provide an experienced moderator to drive
discussions during the broadcast.

Real-time reporting of registrations

609 = 3863 15% &
Aegatra LoD Begisiraticn Page Vit Regtration Conversion Rale
363 - 252 - 41%
Aufiborium Vishors Atended Live Fegiatrations bo Atended Live
Ayerage Atbendes Eﬂﬂﬂﬂ-"ﬁﬂﬂr

Example report

6 4 ways to repurpose
your custom webcast

EDITORIALWEBCASTS
Align your brand with a specific subject or theme,
positioning your organization as a thought leader.

Editoriallyindependent webcasts offer
sponsorship opportunities for your brand.
Nature Portfolio editorial teams carry sole
responsibility for the content and facilitate
discussions during the broadcast.

GDPR-compliant lead generation

g 0

Data collected Up to 5 custom
onregistrants’ questions can
job functions, be added to
organization, your webcast
and country registration page

Check out our tips for getting @
the most out of your webinar

Create branded content based on questions asked during your webcast’s live Q& A session to address what your

audience wants to hear more about.

CONTACT US g


https://partnerships.nature.com/blog/4-ways-to-repurpose-your-custom-webcast/
https://partnerships.nature.com/blog/4-ways-to-repurpose-your-custom-webcast/
https://partnerships.nature.com/blog/tips-for-getting-the-most-out-of-your-webinar/
https://partnerships.nature.com/blog/tips-for-getting-the-most-out-of-your-webinar/
https://www.nature.com/articles/d42473-018-00082-4
https://partnerships.nature.com/blog/4-ways-to-repurpose-your-custom-webcast/
https://partnerships.nature.com/blog/tips-for-getting-the-most-out-of-your-webinar/

CLIENT SUPPORTED CONTENT

Reinforce your commitment to a technological advance or therapeutic area,
by sponsoring specially commissioned editorially independent content, with
prominent acknowledgement of your support.

COLLECTIONS POSTERS
Create a collection of articles and editorials Peer-reviewed poster on a topic to outline

on your chosen topic. Content can have a scientificadvancements in a visually-
journalistic style or it can include existing appealing format.

peer reviewed research articles.

AWARDS & EVENTS ANIMATIONS & VIDEOS

Demonstrate your long term commitment Our editors work with experienced
to a field with annual awards and events filmmakers, animators, and reporters to
series. Check out our collaboration produce our award winning animations and

with Estée Lauder honoring Inspiring A videos that explore the hottest research
Women in Science every year. O areas and key scientists.

NEWSLETTERS

Reach our audience of science business registrants from the public and private sectors by sponsoring
Nature Briefings, our free-to-read, community-oriented newsletters.

@« All sponsored products are supported with a comprehensive marketing plan targeting your
desired audience forincreased engagement, reach, and awareness of the content.

CONTACT US g


https://partnerships.nature.com/case-studies/estee-lauder/
https://partnerships.nature.com/case-studies/estee-lauder/
https://partnerships.nature.com/case-studies/estee-lauder/
https://partnerships.nature.com/case-studies/estee-lauder/
https://partnerships.nature.com/case-studies/estee-lauder/
https://partnerships.nature.com/case-studies/estee-lauder/

CONFERENCES & EVENTS

Align your organization as an agenda-setter for future research by bringing
together key researchers, industry leaders & policy-maker.

CUSTOM EVENTS
Host a custom event specifically aimed

at promoting your organization’s
accomplishments by leveraging Springer
Nature resources and audiences.

PARTNERSHIP
Co-branded event, programmed in
collaboration with our editors.

- Virtual or in-person events
- Half day to 1-day in length

Working with a dedicated team, editors help construct

the agenda, secure speakers & create content.

- Opportunities for custom content, supplements &
digital products to communicate outcomes

- Audience cultivation to include key researchers,
industry leaders & scientific stakeholders

- Virtual orin-person
- Up to a half-dayin length
- Event management and targeted marketing included

*Subject to availability

@ - OURMARKETINGTEAMIS ATHANDTO:
» Produce a dynamic, dedicated website which houses all key event information.
- Deploy a multichannel promotion campaign to a targeted Springer Nature audience.
- Provide marketing kits for co-promotion opportunities in your own network, including flyers,
social media graphics, and banners.

CONTACT US g



JOBS & RECRUITMENT

Attract the best and brightest talents, and showcase your organization to
potential candidates.

RECRUIT TALENT

Post your jobs on Nature Careers

Our global career resource, jobs board and
events directory for scientists is visited by
over 183,000 jobseekers every month.

546,753 monthly page views”
22 average applications per job listing™
175K+ Newsletter subscribers™

Promote your jobs across our networks

 Reach theright candidates using
contextual targeting and audience
segmentation.

- Ealerts and print advertising options
are also available

Subscription packages are available
to help you save time, cut costs, and
simplify the hiring process.

SHOWCASE YOUR ORGANIZATION
Enhance your Employer brand

Attract candidates by highlighting your
company’s mission and achievements
with an Employer Hub, where you can
also promote current vacancies, your
company culture, and list your latest
projects.

- Create your own custom podcast series
or branded content video

Align your organization with high-quality

content.

- Place your adin a career guide published
in Nature.

Nature
53,300 journal subscriptions’

» Sponsor our Working Scientist podcast
- Create your own custom podcast series

See all sponsorship opportunities @

Looking to develop your research team’s skills and expertise? We also provide acomprehensive suite
of training, editing resources, and pre-print solutions. All developed to our high-standards of content,
delivery and service.

B

Q

*Google Analytics, October 2022-September 2023 | **Madgex, October 2023 | **SAP Marketing Cloud, August 2023 | 'Publisher Data, January-July 2023
ey ’ ¢ ¢ ¢ S CONTACT US =


https://recruiter.naturecareers.com/static-page/10286/sponsorship/

Springer Nature was formed

through the merger of Nature
CO NTACT US Publishing Group, Palgrave

Macmillan, Macmillan

Educationand Springer
Science+Business Media.

Ourbrandsaresomeof the
most trusted andrespectedin
theirfields, with Springer
founded by Julius Springerin
1842, Macmillanfoundedin
1843,and Naturefirst
publishedin1869.

For moreinformation on our marketing solutions,
please contact your Account Manageror getintouchvia:

Ourwebsite: partnerships.nature.com/contact-us
Email: advertising@springernature.com
Or telephone:

(US): +1(212) 726-9334
(EU): +44(0)207843 4960

SPRINGERNATURE oras


https://partnerships.nature.com/contact-us
mailto:advertising@springernature.com
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