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GENERAL PRINCIPLES & GUIDELINES

Sponsor Features offer you the opportunity to publish informative content on our platforms or in our publications 
alongside relevant editorial articles. A Sponsor Feature should highlight your research and development work that aligns 
with the topic of the supplement.

•  The goal of Sponsor Features is to demonstrate your thought leadership and build trust and loyalty with a target audience. 
•  The most effective Sponsor Features provoke discussion.
•   For all Sponsor Features, particularly those with Scientific American distribution, we advise that they are written with a generalist 

audience in mind. 
•  Avoid using Sponsor Features to promote your products or services. Display advertisements tend to perform better for that goal.

We welcome Sponsor Features that support the integrity of Nature Portfolio brands, and are consistent with the broadly accepted 
principles of scientific accuracy and integrity. We cannot accept Sponsor Features that could be mistaken for research papers or 
literature reviews. Sponsor Features cannot be used as a vehicle to report unpublished data, or give a subjective review of research 
accomplishments. To this end, Sponsor Features cannot be written by academics from research institutions. Where Sponsor 
Features are from universities or research institutions, the Sponsor Feature must be written by Nature Research Custom Media 
(who are separate from Nature’s editorial team) in collaboration with the partner.

Sponsor Features on our platforms and in our publications will be clearly labelled with ‘SPONSOR FEATURE’ and ‘SPONSOR 
RETAINS SOLE RESPONSIBILITY FOR CONTENT’, as will any related marketing. They will also include the name or logo of the 
partner organization in a clear and transparent fashion.

All submissions must be in English.

All partner-supplied content will be reviewed. For Nature Portfolio, this will be by Nature Research Custom Media editors to ensure 
the content complies with these guidelines. Nature Research has the right to veto Sponsor Features, or remove them from our 
platform after publication, if the content is deemed to be in breach of these guidelines or otherwise unsuitable for our audiences. 
If Scientific American distribution is included, the Sponsor Feature will additionally be checked by an editor to ensure it meets the 
American Society of Magazine Editors (ASME) guidelines. ASME guidelines also require that the Sponsor Feature is separated from 
editorial content by at least 2 flip-over pages in Scientific American.

MEDICAL & PHARMACEUTICAL CONTENT

Your Sponsor Feature should promote your research and development capabilities, and not promote prescription-only 
medicines or unapproved drugs that are still in clinical trials. A Sponsor Feature should not be an advertisement for a 
medicinal product.

As a UK publisher, we follow guidance from the Medicines and Healthcare products Regulatory Agency. Here is some advice to help 
you prepare your Sponsor Feature.

These guidelines are not intended to be a definitive summary of the law or a substitution for understanding the legal and regulatory 
framework that applies to medicines and medical devices. It is your responsibility to have the Sponsor Feature reviewed by your 
medical-legal team before it is published.

•  Do not use trade names
•  Do not make product claims, even ones that can be substantiated by the literature.
•  Do not make comparisons with competitor products; but do acknowledge if there are equivalent agents.
•  Use neutral language. No embellishments or opinions.
•  Reference to ongoing clinical trials should be factual, with no assumption of achieving positive results.  

Include the clinical trial registration number.

SPONSOR FEATURE REQUIREMENTS
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STRUCTURE OF SPONSOR FEATURES

HEADLINE

•  Must not exceed 13 words.

LENGTH & FORMATTING

•  Length must not exceed 800 words per 
page. This includes any figures, figure 
legends, tables, boxes and references  
(we use a minimal reference style).

•  A maximum of 4 references per page is 
allowed (e.g. a 5 page sponsor feature can 
have 20 references in total). These should 
be numbered in the order cited.

•  Cite figure panels or tables in sequential 
order in the text.

•  The text will be copy-edited for grammar, 
spelling and typographical errors.

FIGURES & LOGOS

•  Sponsor Features can include a maximum 
of 1 figure per page.

•  One figure equals: one image, diagram, 
chart or table.

•  Please provide figures in EPS or PostScript 
(PS) file format. Photos should be 
provided as TIFFs or JPEGs in CMYK and 
at 300dpi at the final published size.

•  Text-based figures should be provided at 
600dpi at the final published size.

•  All submissions must be accompanied 
by your organization’s logo, sent as an 
EPS or a PS format file, preferably in 
CMYK format and at 300dpi at the final 
published size.

FIGURE LEGENDS

•  Each legend should start with a brief title 
that summarizes the main point of the figure.

•  The legend should describe the panel 
completely. All abbreviations, symbols, etc. 
should be defined or explained in the legend. 
Do not repeat information in the text.

AUTHORS

•   All authors must be employed by  
the sponsor.

•   Authors’ names and job titles should be 
listed in full, and will appear at the end of 
the article.

•   Authors’ mailing address at their place of 
work must be provided.

•   Sponsor Features cannot be written by 
academics at universities or research 
institutions.

BODY TEXT

•   The opening must make specific reference 
to your organization, and include a 
description of your interest in the field. 
The final section must contain reference 
to your organization’s future objectives.

•   Sponsor Features must not resemble 
research papers, review articles or 
commentary articles. Do not use 
subheads for Results, Discussion, etc.

•   Do not include original research findings; 
discuss your work in a summary form.

•   Sponsor Features discussing medicinal 
products should not be promotional  
(see ‘Medical and pharmaceutical 
content’).

•   Background scientific information 
should be kept to the minimum of 
necessary detail.

•   All claims, results and data should be 
referenced from peer-reviewed papers 
or other reputable sources such as 
government policy documents.

SPONSOR FEATURE REQUIREMENTS



TITLE
Should not exceed  
13 words.

PULL QUOTES
1 quote per page can be 
highlighted and should not 
exceed 13 words.

LOGO
Sent as an EPS/PS format 
file, in CMYK format and 
at 300dpi at the final 
published size.

TEXT  
FORMAT
Length must 
not exceed 
800 words per 
page, including 
figure legends, 
tables, boxes 
and shortform 
references.

CONTENT
The paper should 
highlight the 
research at your 
organization 
or institute. 
Make specific 
reference to your 
organization’s 
research in 
the opening 
and closing 
paragraphs.

FIGURES
A maximum  
of 1 figure  
per page.

AUTHORS
Names and  
mailing addresses 
should be listed 
in full.

REFERENCES
A maximum of 
4 references per 
page.
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S p o n s o r  r e t a i n s  s o l e  r e s p o n s i b i l i t y  f o r  c o n t e n t

S P O N S O R  F E A T U R E

Lorem ipsum ipid que ilitat. 
Lore invent ipsa nessim et 
quia dolor magnate nostium 

faccatu ribero cum idunt experum 
fuga. Itae praes eat repelicia vitate 
non cone et essitiis maionserum 
que paritat ioreperum secti 
arumenis sumet et voluptae es 
dolor seceper ferrore hentiberro 
inci as plamendae comnientis 
dessernatem asimpore as 
natectoresed ma dolore num 
sedipsu mentem eribusd 
aeperibus, sim nita volecti 
oreiciuscit, ipsandit, voluptae 
la sequatio tempos illorem ne 
provita turiam eos et fugitatur 
rempore prerern atquiae. 
Maximint qui temodis cusae 
prem quo etur? Eritatur? Arum 
repudam et acesequ asperis et 
quae soles nestioribus sim nis 
cum et autaspe sandae doluptat 
pro con corit, cum ant verio 
comnihilla dus estore iume 
voluptas doloreptur, venet ut 
ut plam rerorrovitem cullam 

quis remolut omnis voluptati 
audae vereicaest minto ma et 
incius, volore sus solores tiuribu 
sanducient.

Menis restrunt ullatempos 
excerum volore dolorem porrum, 
odit veliquam, quisi doluptasped 
mo blaboresti rerum volut 
faceperum ressimi nctemporit am 
fugiasimus rem que ium eum con 
reperis ex eum fugit ea alit faccab 
ipsae. Et optasitiis aut etur atum 
qui ius.Ceste dolupta aut officta 
que doluptaquam qui utatus, sed 
ut pliae nessequ idellor roviduc 
iistectibusa doluptiistis suntur 
acerum iliquia ecepudiorum 
idunti dis sae nonem rehenihil 
mi, con expliqu iatquis invere, 
cum adistor rovidipsunt poritae. 
Onsene perias ipsa volorum eum 
assum si id quia nobitis dolupti 
rerumenient.

Ucium volor rempore 
laccae nia dolora dolut facestr 
umquam enes re am re vit ad 
enimet, idenis ea volore omnihit 

voloratiat optaeperis ius nobitio 
vel min comnis perum ut occate 
nime doluptatis ipsum fugit 
preprecturem velitat quid ese 
doluptam solupti undemo mod 
ut faccull iciissum reria con conet 

il eumquia comnienectis aut aut 
endic teniet ius et aliquam, cupti 
idi doloribus, nos dolo evere laut 
poresci magnima gnisint ut qui 
idem vendusant evere dis id ma 
nim venis magnatem. 

SUB HEADING
Officiam aut dis ut alisciu 
ntiberum iunt, sumquiati 
quasperum iditi dolorepelent 
il eum reictaerat quis eatur, 
cus repe etur am, iusae quia 
sequi nus aliquamus est aut 
miligniatem nus, imillaccum 

non prat ute dolupta sed unt, 
aristium untet lacerfe rumquatum 
sin comnihicias moloriatur, 
con repero totassi nveles enim 
il ipsam lantium quistis minis 
dolese ium int voluptas re, sum 
soluptat rest, con num, ex et 
aut aut vidias acepeli temperi 
bustiument, verum sitatis quibus 
aut omnim rendita spicabo. Itatio 
odipienda doluptat.

Nam et reseque audam volor 
ad quaecaborepe nusam etur 
molorerate dem fugitias nullum et 
eost eati delit, nonsecati quibus 
evelecto od ut volupta temoles es 
aut essiment ut volorru mquatem 
re con prepelest que reperci 
venda is mosam faceari berupta 
aut et pellias sinctia pliquas 
aut aut eumquo cusapidemped 
explabor aria volesciis ilibus 
eiusae pelendunt earchictur. 

Abore coribusantem ex et as 
as et utatem quisquas dolupta 
temperiatio officim eatur aut 
illuptiurem. Et experum etur 
audition prae. Nam et, et as 
dolorunti dolumquas del mos 
dolupta tibusam que cume ditat 
odis necti ut quo ipiendigent.

AUTHOR
Author Name1

Author Name2

Author Name

ADDRESS
Address line one
Address line two
1Job title, credentials, institution
2Job title, credentials, institution

REFERENCES
1.  Author, A.B. Journal Title.  

00, 000–000 (0000).
2.  Author, A.B. Journal Title.  

00, 000–000 (0000).
3.  Author, A.B. Journal Title. 00, 

000–000 (0000).
4.  Author, A.B. Journal. 00, 000–000 

(0000).

Lorem ipsum magnim acesto 
bearum facesequis nectur?

PULL OUT  
QUOTE LOREM 
IPSUM IUS QUI 
VOLOREPTUR?

Lorem ipsum conserum aut diciderum fugit aut etur, sequi quis es et, quia volorem es ium am susa simintio. Molo te eaque cupta num.

BRIEF STRUCTURE OF SPONSOR FEATURES
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WORKFLOW

These are the steps that your Sponsor Feature will go through. Your project manager will be on hand to help at each stage. 
The creation of your Sponsor Feature typically takes 14 weeks. If you miss any of these deadlines, there is a risk the Sponsor 
Feature will miss the publication date.

01 SCHEDULE
The project manager shares a schedule for the 
creation of your Sponsor Feature.

08 COPY EDIT
Nature Portfolio will copy-edit the Sponsor 
Feature to check for factual inaccuracies, spelling 
or grammatical errors, to format references and 
change to house style.

11 DESIGN PROOF
Nature Portfolio lays out the Sponsor Feature, 
using our standard design template, and shares a 
PDF proof with you.

13 DIGITAL REVIEW
Nature Portfolio produces a digital preview of the 
Sponsor Feature.

09 COPY EDIT FEEDBACK
The project manager returns the copy-edited 
Sponsor Feature with required edits indicated 
in tracked changes. Note: you can only make 
minor amends to the Sponsor Feature from this 
stage forward.

03 EDITOR’S REVIEW
An editor will check the Sponsor Feature meets 
these guidelines.

06 EDITOR’S APPROVAL
The editor will either approve the revised draft or 
request further changes.

04 EDITOR’S FEEDBACK
The project manager will send you the editor’s 
feedback, with any required amendments in track 
changes. If you have queries about them, we can 
arrange a call with the editor.

02 SUBMISSION 
You submit your Sponsor Feature by email to the 
project manager as an editable file (Microsoft 
Word, Google Doc) complete with print-ready 
figures, photos and your organization’s logo.

07 REVIEW
You sign off the approved version of the text. If 
necessary, this is the appropriate stage for your 
legal team to review the Sponsor Feature.

10 REVIEW
You sign off changes to the text.

12 SIGN-OFF
You approve for print publication. Only corrections 
to factual errors can be accepted at this stage.

14 SIGN-OFF
You approve the Sponsor Feature for digital 
publication.

05 RE-SUBMISSION
You address the comments and re-supply the 
Sponsor Feature to the project manager.

SPONSOR FEATURE GOES LIVE! 


