SPRINGER NATURE

BRANDED CONTENT
TERMS AND CONDITIONS

Forusewithanorder

ThisAgreementismade between:

(1) SPRINGERNATURECUSTOMER SERVICE CENTERLLC,whose principal place of businessisat One New York Plaza,
Suite 4600, New York,NY10004-1562 (the “Publisher”); and

(2) thepersonorlegalentitywhosubmitsaBranded ContentOrder (the “Customer”);

eacha“Party” andtogether, the “Parties”.

Definitions
Inthese termsand conditions, the following definitions shall apply:

1.1.  “Agreement” meansthese Termsand Conditionsandthe Branded Content Order together;

1.2.  “ApplicableLaw” meansanyapplicablelaw, statute, bye-law, regulation, order, regulatory policy, guidance orindustry
code, rule of courtordirective orrequirements or notice of any regulatory body (including self-regulatory bodies),
delegated orsubordinatelegislationinanyrelevantjurisdiction,asamended andin force from time to time, includingall
relevantethics guidelines,which shallbe nolessstringent than the ethical guidelinesissued by the Committee on
Publication Ethics (publicationethics.org/guidance/guidelines);

1.3.  “Branded Content Order” meansanyorder for Branded Content (includinganinsertion order) submitted by the
Customerandaccepted by the Publisher for the publication, reproduction orinsertion of Branded Contentinoronany
Publication;

1.4.  “Branded Content” meanscontentcreated by orsuppliedto the Publisher that carriesand promotes the Customer’s

Marks, meetsthe Publisher’s Guidelines for Branded Content andis published, reproduced orinsertedin oronanyjournal,
Promotional Campaign, or Digital Format pursuant toaBranded Content Order;

1.5.  “Business Days” meansanydayotherthanaSaturday, Sundayorpublicholidayin New York, USA;

1.6. “BusinessPartnerCode of Conduct” meansthe Publishers’ Business Partner Code of Conduct thatisavailable at
http://www.springernature.com/businesspartnercodeofconduct-EN, as updated from time to time;

1.7.  “CollectionPage” meansadedicated, Customer-branded homepage that Customerswith three or more pieces of
customcontentina Digital Format, whether Branded Contentorunbranded clinical custom content, can purchase foran
additional fee;

1.8. “Confidential Information” meansthe termsofthe Branded Content Order,and anyinformationinanyformwhichis
expressedtobe confidential or which mightreasonably beregarded as confidentialin nature, notincludinginformationto
the extentit: (@) was already lawfully known to thereceiving Party at the time of disclosure; (b) became lawfully known to
thereceiving Partyindependently; or(c)isin,orcomesinto, the publicdomain otherthan bywrongful use of or disclosure
bythereceivingParty;

1.9.  “Customer Marks” meansthe marksassetoutintheBranded Content Order,orasshared by the Customertothe
Publisherforthe Branded Content,and anytrademark, logo, get-up or device associated with the activities of any of
them;

1.10. “Customer Material” meansallinformation and materials which are (a) provided by the Customerto the Publisher,
including Customer Marks or reference materials; (b) requested or procured by the Customer pursuant to this Agreement;

1.11.  “Customer’” meansthe personorlegal entitywho submitsaBranded Content Order, whethersuch person or legal entity
istheadvertiser of therelevant productorservice, the advertiser's advertising agency, media buyer, orarecruiter
representingaprospectiveemployer;

1.12.  “Customer-supplied Content” meansBranded Content supplied to the Publisher by the Customer;
1.13.  “Delivery Dates” mean the date(s) specifiedin the Branded Content Order;

1.14. “Digital Format” meansanyinternetsite,application orotheronlineorelectronic medium operated, owned or controlled
bythePublisheroranythird-party partnerof the Publisher;
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1.15.

“Fee” meansthenet price forthe Branded Content set outin the Branded Content Order;

1.16. “Force Majeure Event” shall have the meaningsetoutin Clause15;

1.17.  “GovernmentRestrictions” meansanyApplicable Law or governmentorder, rule, direction, or requirements or notice of
oraction taken byanyregulatorybody, governmentor publicauthority,includingimposingan embargo, orimport
restriction, quotaorotherrestriction or prohibition, or refusal of any licence permit or consent;

1.18. “Group” meansaParty, its holding company, itssubsidiaries, and the subsidiaries of that holding company;

1.19.  “Indemnifying Party” meansthePartyproviding theindemnity;

1.20. “Indemnified Party” meansthePartybeingindemnified;

1.21. “Intellectual Property Rights” meansanyandall patents, rightsininventions, utility models, copyright and related
rights, trademarks, service marks, trade names, business namesand domain names, rightsin trade dress or get-up,
rightsin goodwill or to sue for passing off, unfair competitionrights, rightsin designs, rightsin computer software,
databaserights, topographyrights, moralrights, rightsin Confidential Information (including know-howand trade
secrets)andanyotherintellectual propertyrights,ineach case whetherregistered or unregistered and including all
applicationsfor,andrenewals or extensions of, suchrights,and all similar orequivalentrights or forms of protectionin
any partoftheworld;

1.22. “Journal” meansanyjournal orother print publication published by or on behalf of the Publisher;

1.23. “Product Specifications” means the Publisher’s standard requirements and limitations on word count,and the
corresponding number of permissible images, citations, interview sources and figures, as defined in the Publisher’s
Guidelines for Branded Content;

1.24. “Promotional Campaign” meansthe multi-channeldigital promotion plan chosen by the Customerin the Branded
ContentOrderandimplemented by the Publisher to promote the Branded Content to the Customer’s target audience;

1.25. “Publication(s)” meansanyjournalor Digital Format owned or maintained by the Publisher;

1.26. “PublisherBranding” meansanylogosortrademarksorother marks of the Publisherwhich are applied toany Branded
Content.

1.27. “PublisherServices” means productionand publication of a piece or pieces of Branded Content, as specifiedinthe
Branded Content Order;

1.28. “Publisher’s Guidelines for Branded Content” means the Publisher’s guidelines concerning branded content, shared by
the Publisheratthe commencement of the project,and which may be updated fromtimetotimeinaccordance with
Clause19.10;

1.29. “Publisher-created Branded Content” means Branded Content thatiswritten, edited and designed by the Publisheron
behalf of the Customer;

1.30. “Related Persons” meansaParty’semployees, officers, representatives, agents, contractors and advisers;

1.31.  “Style Guide” meansthe Publishers’standard editorial guidance on spelling, grammar, sentence structure andimage
placement.

1.32. “Technical Specifications” means the Publisher’s technical requirements for Branded Content that are available at
partnerships.nature.com/media-kits/specs-guidelines/ which may be updated from time to time;

1.33. “Termsand Conditions” means the termsand conditions set outin this Agreementasamended by the Publisher from
time totimeinaccordance with Clause 19.10;and

1.34. “Workflow"” meansthe Publisher’sstandard workflow for Branded Content, as described in Clause 5and the Publisher’s
Guidelines for Branded Content.

Interpretation

2.1.  InthisAgreement,unlessthe contextotherwiserequires:

a. referencestopersonsincludeindividuals,bodies corporate,unincorporated associationsand partnerships;
referencestoa “Clause” arereferencesto clauses of this Agreement;

thewords “include}“includes” and “including” are to be construed as being by way of illustration oremphasis only

andshallnot be construedas, norshall they take effect as, limiting the generality of any preceding words;

b
c. headingsareforconvenienceonlyanddonotaffecttheinterpretation of this Agreement;
d

e. anyobligationonaPartynottodooromittodoanythingincludesanobligation nottoallowthatthingtobedoneor
omittedtobedone;and
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f.  whereanyperiodoftimeis expressedtobeginonorbereckonedfroma particularday, thatdayshallbedeemed to be
includedinsuch period,andwhere any period of timeis expressed toend on or bereckoned to a particular day, that
dayshallbe deemedtobeincludedinsuch period. If any time period specifiedin this Agreement expires onaday that
isnotaBusiness Day, thetime period shall be extended to the next Business Day.

3. Formationand Term
3. TheseTermsandConditionsapplytoallBranded Content published by the Publisher.
3.2.  ABrandedContentOrderisnotacceptedunlessanduntil confirmedinwriting by the Publisher.

3.3. TheAgreementcommencesonthedateoftheaccepted Branded Content Order,and continues until it terminates or
expiresinaccordancewith thetermsherein.

3.4. ByengagingthePublishertocreate Branded Content or by submitting Customer-supplied Content for consideration, the
Customeragreestobeboundbythese Termsand Conditionsand the Branded Content Order, evenif the Customeris
actingasanagentorbuyerfortheactualadvertiser.

3.5. Fortheavoidance of doubt,the Customer’s standard terms and conditions of purchase, oranyotherstandard termsand
conditions, shall notapply.

4. Obligations of the Parties
4.1. PublisherObligations

41.1. ThePublisheragrees,onanon-exclusive basis, to provide the Publisher Services, as specified within the Branded
Content Order,in consideration of the payment of the Fee and the Customer’s compliance with the terms of the
Agreement.

4.1.2. ThePublishershallusereasonable effortstoprovide the Publisher Services withinreasonable timeframes.

4.13. DeliveryofthePublisherServicesiscomplete on Publisher’s publication of the Branded ContentinaPublication,
orPublisher’s fulfilment of the Promotional Campaign, asapplicable,and in line with the Delivery Datesin the
Branded Content Order.

4.1.4. ThePublishershallberesponsible forthe design,look and feel of the Branded Content (including branding, size,
positioning of Customer Marks, any Customer Material (subject to Clause 4.1.6)).

4.1.5. SubjecttoClause4.1.6,the Publishershallretain editorial control over any Branded Content generated through
thePublisher Services,whetherpublishedinajournal,aPromotional Campaign oraDigital Format. The Customer
shallnotamend, modify or change any such Branded Contentin these settings without the Publisher’s prior
written consent (except toamend typographical errors). Anyamendment, modification or change made by the
Customer (oritsrepresentatives) tothe Branded Contentin breach of this Clause 4.1.5 shall render such Branded
Contentas Customer Materials for the purposes of this Agreement, for which the Publisher shall not be
responsibleorliableor,inanyway, under this Agreementorotherwise.

4.1.6. Notwithstandingthe foregoingin Clause 4.1.5, Customer may assert editorial control over the text of any Branded
Contentinitsown corporatecommunications providedit (a) does not use the layout of the Branded Content, (b)
removesall Publisher Brandingincorporatedin the Branded Contentand (c) removes any credit, reference or link
toPublisherinany such communications. Customeracknowledges anyamendment, modification or changeit
makes tothe Branded Content textinits own corporate communicationsshallrenderit Customer Materials for
which the Publishershallnotberesponsibleorliable,inanyway, under this Agreementorotherwise.

41.7. SubjecttoClauses4.1.8and 4.1.9, the Publisher may, atitsreasonablediscretion, reject, refuse, remove, omit,
postpone, cancel, orrequire changestothewholeor part of any Customer Material, Branded Content Order or
Branded Content planned forinclusioninaPublication atany time, whetherornotit hasaccepted the Branded
ContentOrder.

4.1.8. ThePublishermayexerciseitsdiscretionunder Clause 4.1.7 if the Publisher hasreason to believe that such
materials:

a) donotcomplywith Applicable Law, in particularwith advertising law;
b) ifused, wouldlikely expose the Publishertolegal risks; or

) ifused, maybringthePublisherintodisrepute or cause material damage to the reputation, standingand/or
goodwill of the Publisher.

4.1.9. ThePublisher’srightsunderClause 4.1.7 include, but are not limited to decisions about:

a) publicationdates;
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4.2.

4.1.10.

4111,

4.1.12.

4.1.13.

4.1.14.

b) positioningofthe Branded Content;and/or
c) whethertoaccepttheBranded Content Order subject toadditional conditions (agreed by the Customer).

Wherethe Publisherexercisesitsdiscretion under Clause 4.1.7 toremove or not to publish the Branded Content,
thePublishershall notify the Customerinwritingassoon asreasonably practicable after such decision has been
made. Upon such notification, the Agreement shall terminate withimmediate effect.

The Publisher mayamend,adaptorchange the Customer Materials,inanyway it seesfit, if the Customerorthe
Customer Materials fail, in any way whatsoever, to comply with Clauses 4.2.1and/or 8.1, subject to the Customer’s
finalapprovalunder Clause5.8.

The Publisheracceptsnoresponsibility foranyerrorsin Branded Content,includinganyerrorsarisingasaresult of
anychangesoralterations undertaken by the Publisherat the Customer’srequest.

Intheeventof amaterial typographical error caused by the Publisherinany Branded Content publishedina
Publication or Promotional Campaign, the Publisheragrees, in full satisfaction and settlement of any claims
arising fromsuch error (excluding claims fordamages, if any), tore-run the Branded Content free of charge, as
booked, inthe nextavailable edition of such Journaland to correct the version published on the Digital Format.

Anyshrinkage or colourvariation that mayoccurin the normal course of production of physical media shall not
constitutea material defect.

Customer Obligations

4.2.1.

4.2.2.
4.2.3.

4.2.4.

4.2.5.

4.2.6.

The Customershall:

a) provideall Customer-supplied Content, Customer Material or text to the Publisherinaccordance with the
Publisher’s Technical Specifications, the current version of which is available on request;

b) submitall Customer-supplied Content or Customer Material to the Publisher by 23:59 GMT on the date notified
by thePublishertothe Customer. If the Customer fails to provide Customer-supplied Content by such date, the
Customeracknowledges and agrees that the Publisher may not be able to fulfilits obligations under the
Branded Content Orderorthese Terms and Conditions (including publishingonan agreed date) and agrees that
the Publisherwill not beliable foranysuch failure to the extent that this due to the Customer’s failure to
provide necessary materials;

c) complywithallreasonableinstructionsanddirections given by the Publisher;

d) ensurethatitdoesnotinterfere with theactivities of the Publisheroritsrespective Related Persons or
Customers;

e) ensurethatall Branded Content,whetherPublisher-created or Customer-supplied, or Customer Material is
correct,accurate and not misleading;

f) notknowinglyundertake anyactivitieswhich mayinanywayharmthe Publisher’s businessor reputation;
g) avoid conflictsof interests with the Publisherarisingand promptly notify the Publisher of any that do arise;

h) obtainand maintainin full force all necessary consents, approvals, authorisations, licences and permissions
whicharerequiredforitto performitsobligationsunder the Agreement;and

i) onrequest, providereasonable co-operationwith the Publisherandits Related Persons.
The Publisher’s performance of the Publisher Servicesis subject to the Customer’s compliance with Clause 4.2.1.

The Customeracknowledgesandagrees thatanyBranded Content published on any Digital Format may be
availableonthe Publisher’s network of partner Digital Formats. The Publisher has no obligation to make Branded
Contentavailableonits partnernetworkandreserves theright toadd orremove a partner Digital Format fromits
partnernetwork, atitssolediscretion. The Publisherherebydisclaimsallresponsibility and liability for the
services, softwareand/orresults of or provided by any of the Digital Formats comprising the Publisher’s partner
network.

The Customeracknowledgesandagrees that, subject to Clause 4.1.7, the Publisher shall maintain Branded
Contentonitswebsites foratleast 24 months following the Delivery Date.

The Customeracknowledgesand agreesthat Branded Contentshall be prominently labelled as ‘Partner Content’

andinclude thedisclaimer ‘Partnerretains soleresponsibility for the content’ orasubstantially similar disclaimer

determined by the Publisher. Thelabel and disclaimerforthe Branded Contentshallbeinatypefacethatisatleast
thesizeof thebodytype of the Branded Content,soas to not confuse or potentially mislead readersinto believing
thatitis producedbyanyof the Publisher’s editorial teams.

The Customeracknowledgesand agrees that Branded Content shall prominently display the Customer’s logo to
ensurereadertransparencyastothesource of funding forthe Branded Content.
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5. Branded Content Specifications & Workflow

5.1.

5.2.

5.3.

5.4.

5.5.

5.6.

57.

Toinitiate project production, the Customershall:
5.1.1.  submitcontent forconsiderationandacceptance by thePublisher;or
5.1.2. completeandreturntothePublisherabriefing form.

The Customershall provide the Publisherwith all requisite details, including the Customer’s key messages, goals, relevant
interviewees, backgroundreferencesand targetaudience forthe Branded Content.

Intheeventthe Customersuppliesimagestobeincludedinthe Branded Content, the Customershall be
responsible for procuringallrelevantrights toensure compliance with this Agreement (and such images shall
constitute “Customer Materials” for the purposes of this Agreement).

Where the Customerisunabletosupplysuitableimagestobeincludedinthe Branded Content, the Publisher will
sourceimages fromthird partiesandshall beresponsible for procuringall relevantrights (which cannot be
assignedto Customer) to publish the Branded Contentin therelevant Publication. The Customer will be
responsible forsecuringrightstotheseimages for publishingthe Branded Content outside of the relevant
Publication.

Where the Publisher createsillustrationsorgraphics tobeincludedin the Branded Content, the Publisher shall,
whenapplicable, beresponsible for procuring all relevantrights to publish the Branded Contentintherelevant
JournalorDigital Format. lllustrationand graphicsrights cannot be assigned to the Customerwithout the
purchase of anadditional Redrawn Figure service, forafee determined by the Publisher.

The PublishershallcreateanyBranded Contentinaccordance with the Product Specifications and Workflow, as
describedinthese Termsand Conditions and the Publisher’s Guidelines for Branded Content.

Where Branded Contentistoappearinajournal,the Publishershall design the Branded Content using the
Publisher’s current Branded Content design template.

The Customeragreesand acknowledges that:

5.7.1. itshalladheretotheProduct Specifications and Workflow specified within the Publisher’s Guidelines for Branded
Content;

5.7.2. aBranded Content project shall have a maximum timeline of twenty-five (25) weeks from the submission of a
briefing form or Customer-supplied content toreachits Delivery Date;

5.7.3. theWorkflow,as specifiedin the Publisher’s Guidelines for Branded Content, permits the Customer, evenifacting
asanagentorbuyerfortheactualadvertiser, two text reviewsand two layout reviews.

5.7.4. theCustomershallreceivean editablefirstdraft of the Branded Content text for review;
5.7.5. theCustomershallreceive HTMLand/or PDF layoutsforreview;

5.7.6. allmajorchangesorrevisionstothe Branded Content presentation and text must be madein the firstlayout text
review(s); onlyminoradjustmentstothe Branded Content presentation and/or minor text edits shall be
permissibleinthesecondlayoutand text review(s);

5.7.7. thePublisherretainsreasonablediscretiontoacceptorrejectanychangesthat mightimpingeeditorial credibility
orcreaterisk,whetherlegal, financial, regulatory or otherwise;

5.7.8. anydeviation by the Customer from the Product Specifications or Workflow mayresultin additional overage
costs,which thePublishershall be entitled to charge to the Customerin half-dayincrements, subject to prior
written notice, atarateof EUR 6,000 (orequivalentinlocal currency) per half-dayincrement, unless otherwise
provided forinthe Publisher’s Guidelines for Branded Content;

5.7.9. allPublisher-created Branded Content to be publishedin a Digital Format willinclude the Publisher’s Branding
alongside the Customer’s Marks, in accordance with the Publisher’s Guidelines for Branded Content.

5.7.10. allPublisher-created Branded Contentwilladhere tothe Publisher’s Style Guide and will be publishedin Englishin
the Publisher’s print Journals and websites, unless the Publisher expressly agrees to publish atranslation of the
Branded Contentonitslocal-language platforms.

5.711. anyCustomerrequeststochangeapublishedversionof the Branded Content,otherthanasoutlinedin Clause
4.1.13 needsthe Publisher’swritten approval, which shall be subject to the following conditions:

(@) foramendmentsof uptoone (1) sentencein the Branded Content, including updates to HTMLand PDF versions
(where applicable), the Publisher may charge the Customer a fixed administrative fee of EUR 500 (to be waived
atthePublisher’ssolediscretion);
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5.8.
5.9.

(b)foramendments of more than one (1) but no more than four (4) sentencesinthe Branded Content, the
Customershallberequired to purchaseanadditional Promotional Campaign tosupport the Branded Content
inquestion;or

(c) amendmentsto graphics orimages,oramendments of more than four (4) sentences, are not permitted.
The Customershall have finalapproval of the Branded Content before the Publisher publishes.
Ifthe Branded Contentis not published because:
5.9.1. theCustomerdoesnotprovide the Publisher with therequisite materialsunderClause5.1;
5.9.2. theCustomerdoesnotgivethePublisherfinalapprovalunderClause 5.8;and/or
5.9.3. themaximumtimelineunderClause5.7.2 has been exceeded (except by force majeure);

thenthe Branded Contentshall be deemed cancelled by the Customerand the unilateral cancellation chargesin
Clause12.2shallapply.

6. Promotion of Branded Content

6.1.

6.2.

6.3.

6.4.

The Publishershallusereasonable efforts to market, advertise and actively promote the Branded Content. The Publisher
shalldetermine the marketing campaign tobe undertaken, which shall be consistent with the Promotional Campaign
specifiedinthe Branded Content Order.

The Customershallinform the Publisher of any limitations orrestrictions on the distribution of the Branded Contentin
anythird-party forum, website, platform or medium employed by the Publisherin promotingthe Branded Content. The
Customershallassume full responsibility foranyviolations by the Publisher of any such limitations orrestrictions where
such limitations orrestrictionsarenotreportedorarereportedinaccurately by the Customer.

The Customer furtheracknowledgesandagrees that the Publisher makes no guarantee concerning the number of page
viewsorimpressionstobe generatedasaresult of its promotional servicesunder this Clause 6.1.

The Customeracknowledgesandagrees that:

6.4.1. thePublisherassumesnoresponsibility orliability forcomments from third parties on social media postsrelated
tothe Promotional Campaign,and will not be able toremove third party posts;and

6.4.2. whilethePublishercan geo-target social media posts, it will not be held liableif third parties repost messages to
regionsoutside of thoseinitially targeted.

7. Collections Pages

7.1.

If Customeriseligible foraCollection Page,itacknowledges and agrees that:
7.1.1.  theFeefortheCollection Page shall be charged separately fromanorder for Branded Content;
7.1.2. theseTermsandConditionsshallapply;

7.1.3.  thetermforthe Collection Page shallbe 12 months, unless renewed no later than seventy-five (75) Business Days
priortotheendofthe12-month period;and

7.1.4. iftheCollectionPageisnotrenewed by the Customer, the Publisher willremove the Collection Page.

8. Warranties and Representations

8.1.

The Customer contractswith the Publisherasa principalandwarrantsand representstothe Publisher that:

8.1.1. ithasfullcapacityandauthoritytoenterintoabinding contract with the Publisheron the provisions of these
Termsand Conditions;

8.1.2. ithasnotengaged,andshallnotengage,inanyform of bribery, corruption,orimproper payments, whether
directlyorindirectly,in connection with this Agreementorotherwise;

8.1.3. allinformation, the Branded Contentand the Customer Material suppliedtothe Publisherare true,accurateand
not misleading,and nothing containedinitisliabletobring the PublisheroranyPublicationintodisrepute;

8.1.4. theCustomer Materialisnotobscene,defamatory, fraudulent, misleadingorlibellous,andshall not give cause,
whetherdirectlyorindirectly, foranyactionto be brought against the Publisherforlibel, fraud or Publication of a
false or misleading statement;

8.1.5. theCustomer Material will notinfringe the Intellectual Property Rights oranyotherrights (including anyright of
privacy or confidence) whatsoever of any third party or unfairly prejudice the legitimate interest of any third party
byimplication orotherwise;
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8.2.

8.3.

8.4.

8.1.6. theCustomerMaterialand (followingapproval under Clause 5.8) the Branded Content (and the Customer’s use of
such) shall complywith all Applicable Law and Government Restrictions;

8.1.7. theCustomerMaterialand (followingapproval under Clause 5.8) the Branded Content (and the Customer’s use of
such) canbeseen, itshallcomplywithrelevant laws regulating the advertising and promotion of pharmaceutical
products;

8.1.8. allCustomer Materialincluded within Branded Contentisaccurate, legal,decent,and truthful;

8.1.9. itshallnotrepresenttoanythird partythatthePublisherinanywayendorsesthe Customer, the Branded Content
and/or the Customer’s productsorservices;

8.1.10. itshallensurethat (followingapprovalunder Clause 5.8) all Branded Contentis clearly labelled as advertising and
isnotdesignedorstructuredtoresembleoriginalresearch orreviewarticles;

8.1.11. whereBranded Contentincludesacompetition, prize draw orsimilar promotion, the Customer Material complies
withall Applicable Law;

8.1.12. anyCustomer Material shall notindicateanintentiontodiscriminate on grounds of sex, race, religion or belief,
disability, ethnicorigin,age or sexual orientation (unless such Branded Content is exempted from any statutory
requirementsrelating tosuch forms of discrimination and the Customer notifies the Publisher of the applicability
of suchanexemption atthetimewhenthe Branded Content Orderis submitted to the Publisher);

8.1.13. anyCustomer Material shall not causedisruptiontoany computer,computersystem, network orany Digital
Format,andshall be free fromviruses or malicious code;

8.1.14. anyCustomer Material shall not be prejudicial ordamaging to the reputation of the Publisher or the Publications;

8.1.15. itshallnot,withoutthe prior permission of the Publisher,embed any tracking device, cookies, beacon, floodlight
orothertechnological deviceinoraspartof Branded Content published onany Digital Format thatenables the
Customertotrackoranalysetheonline behaviourofanyusertowhichsuch Branded Contentisserved;

8.1.16. ithasallnecessaryrights,licencesand consents(includingwhere necessaryregulatory consentsand consents
from persons orentities cited or quoted in the Customer Material) needed to permit the Publisher touse, display,
reproduce,insertor publish the Customer Material pursuantto Clause10.3;

8.1.17. theCustomer Material and (following approval under Clause 5.8) the Branded Content comply with the Publisher’s
Guidelinesfor Branded Content;

8.1.18. shallnotsubmitthe Branded Content,inwholeorin part,toanacademicorscholarlyjournal,book or publication;
and

8.1.19. shalladheretoClauses4.2.1.a)to 4.2.1.i).
The Publisherwarrantsto the Customerthat:

8.2.1. ithasfullcapacityandauthoritytoenterintoabindingcontract with the Customeronthe provisions of these
Termsand Conditions;

8.2.2. itshallnotrepresenttoanythird partythatthe Customerendorsesthe Publisher’'sother productsorservices;

8.2.3. ithasnotengaged,andshallnotengage,inanyform of bribery, corruption,orimproper payments, whether
directlyorindirectly,in connection with this Agreementor otherwise;

8.2.4. itshallusereasonablecareandskillincarryingoutitsobligationsunderthese Termsand Conditions.

Exceptasotherwise expressly provided herein, all conditions, warranties, terms, prior representations,and undertakings
expressorimplied, statutoryorotherwiseinrespectof theservices provided hereunder by the Publisherareto the fullest
extent permitted by law expressly excluded.

Withoutlimiting Clause 8.2, the Customeragreesand acknowledges that the Publisher makes norepresentationor
warranty:

8.4.1. thatanypublicationofanyBranded Content will be confined to personsresidentinany particularlegal
jurisdiction(s);

8.4.2. astotheexactnumberof pageimpressionsthatwill bedelivered on specificdatesduring the Promotional
Campaign;

8.4.3. astothequalityofreproductionof Branded Contentinanyofthe Publications;
8.4.4. astotheexactlayoutandformatofanyPublications,whichshallbeinthediscretion of the Publisher;

8.4.5. astotheavailabilityof any Digital Format,andin each case the Publisheraccepts noliability to the Customerin
respectof thesame.
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9. Liability and Indemnity

9.1.

9.2.

9.3.

9.4.

9.5.

9.6.

Nothingin this Agreement shall be construed as excluding orlimiting either Party’s liability for:
a. grossnegligenceorintentional misconduct;

b. fraudorfraudulent misrepresentation;or

¢. anyotherliabilitywhich cannotbelimited orexcluded by applicable law.

SubjecttoClause 9.1, the Publisher shall not be liable to the Customerin contract, tort (including negligence) or otherwise
foranyindirect,consequential or specialloss oranyloss of Customer Material, direct orindirect loss of profitsor
anticipated profits, loss of business opportunity, loss of contracts, loss of orders, loss of revenue, loss of goodwill, loss of
dataorlossofanticipated savings, orloss of wasted expenditure.

SubjecttoClause 9.1, theliability of the Publisherin respect of anyandall other claims (whetherin contractor tort),
misrepresentation (whetherinnocentor negligent), restitution or otherwise arising out of orin connection with Branded
ContentoraBranded Content Ordershall notexceed theamount the Customer has paid the Publisherin connection with
that Branded Contentor Branded ContentOrder.

THECUSTOMER AGREES TO, ON DEMAND, FULLY DEFEND, INDEMNIFY AND KEEP FULLY INDEMNIFIED AND HOLD
HARMLESS THE PUBLISHER, ANY COMPANY IN THE PUBLISHER’S GROUP,AND ANY DIRECTORS OR EMPLOYEES OF ANY
GROUP COMPANY AGAINST ANY AND ALL LOSSES, LIABILITIES, COSTS, CLAIMS, DAMAGES, DEMANDS, EXPENSES AND
FEES (INCLUDING LEGALAND OTHER PROFESSIONAL FEES) SUFFERED OR INCURRED BY THE PUBLISHER ARISING OUT OF
ORINCONNECTIONWITH:

9.4.1. ANY MATERIALBREACHOF THESE TERMS AND CONDITIONS BY THECUSTOMER,;
9.4.2. ANYACTUALORPOTENTIALINFRINGEMENT OF ATHIRD PARTY’SINTELLECTUAL PROPERTY RIGHTS; OR

9.4.3. THEPUBLICATION BY THEPUBLISHER OF BRANDED CONTENT INACCORDANCEWITH AN AGREED BRANDED
CONTENT ORDER.

The Indemnified Party will promptly notify the Indemnifying Party of any claim maderelating toany matter the
Indemnifying Party hasagreed toindemnifyitagainst. Where such aclaimarises:

9.5.1. subjecttoClause 9.5.2, the Indemnified Party will, at therequest of the Indemnifying Party, give the Indemnifying
Partyexpressauthority to conductall negotiations andlitigation arising from that claim, at the Indemnifying
Party’sexpense (subject always tothe Indemnifying Party making the request promptly);

9.5.2. wherethePublisheristhe Indemnified Partyandit hasreasonable groundstobelieve the claim mayhavea
materiallyadverseimpacton the Publisher’sreputation, the Publisher can conduct all negotiations and litigation
arising fromthat claim ourselves, at the Customer’sreasonable expense; and

9.5.3. thePartywhois:
a) conductingtheclaimwill:
i) givetheotherPartyallinformationasit mayreasonablyrequirerelatingtothe progress of the claim;

ii) notsettletheclaimwithoutthe consent of the other Party (such consent notto beunreasonablywithheld
ordelayed);

b) notconductingtheclaimwill promptly givethe otherParty conducting the claim allinformation and assistance
asitmayreasonablyrequireand willnot make anyadmissioninrespect of the claim.

NeitherPartywillusethe otherParty’snameinanyactionor claimwithout the express prior written consent of that
Party’scompanysecretaryor general counsel.

10. Intellectual Property Rights

10.1.

Exceptasexpresslysetoutinthis Agreement, nothingin this Agreement shall conferanyrights, titleorinterestinorto
anyIntellectual PropertyRightsin:

10.1.1. anyDigital Format owned or controlled by the Publisher (including the Publisher’s website and any domain name
owned or controlled by the Publisher) orany part of either of them onto the Customeror conferonitanylicence or
righttouseanyIntellectual PropertyRights of the Publisher, all of which rights are reserved exclusively by the
Publisherabsolutely;

10.1.2. anyJournal,includinganysupplement, the Digital Formats, all of which rights arereserved exclusively by the
Publisherabsolutely, excluding the Customer Materials asset outin Clause 10.1.3;

10.1.3. theCustomer Materials onto the Publisher,and the Parties acknowledge and agree that Intellectual Property
Rightsinthe Customer Materials belongsolely to the Customer.
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10.2.

10.3.

10.4.

Subject toClauses 4.1and the Publisher’s retained license under Clause 10.1, the Publisher hereby assigns to the Customer
titletoandallrightsandinterestin theIntellectual Property Rightsin the Branded Contentthatvestin Publisherasa
matter of law (excluding any Publisher Branding or third-partyintellectual propertyincorporatedinto Branded Content).

The Customer hereby grantsto the Publisheraperpetual, worldwide, non-exclusive, royalty free, non-transferable
licencetouse, store (inany medium), edit, reproduce, distribute and make available to the public the Customer Materials
andtheBranded Contentin printand/ordigital formand/orelectronicform forthe purposes of fulfillingits obligations
underthe Branded Content Order, forinternal purposesand for demonstration purposes with prospective clients,
investorsandotherthird parties.

If the Customer Material includes any material that is proprietary toany third party (includingimages, graphsor tables)
the Customershallprocurealicence, allowing the Publisheron the sametermsassetoutin Clause10.3inrespect of such
materialand beresponsible for obtainingall permissions, inwriting, toenableit to grant to the Publisher thelicencein
Clause10.3. The Customershall obtain suchlicence and permissions prior todisclosing such Customer Materialsto the
Publisher,and shall provide evidence of such licence and/or permissions if requested.

11. Payment

1.1,

1.2

1.3.

1.4,

11.5.

11.6.

1n.7.

11.8.

11.9.

11.10.

The Customershall pay the Publisher forall Branded Content contracted with, created by, submitted toand/or accepted
bythePublisher,asspecifiedinthe Branded Content Orderandinaccordance with this Clause 11.

RatesforBranded Contentare specifiedin the Branded Content Order orasotherwise agreed between the Partiesand/or
notifiedinwriting to the Customer from time to time. All rates are exclusive of VAT (or any sales, excise, transfer taxes or
dutiesimposed by government authorities) which shall be due and payable by the Customer to the Publisherin addition to
anyapplicable overage oradministration feesas providedin Clause 5.7.8.

Unlessotherwise agreed by the Publisherinwriting oras providedin Clause 11.4, the Publisher shallinvoice the Customer
forallamountsastheybecomedue, which shall be after the date of first Publication of the applicable Branded Content.
The Customeracceptsthatthe Publisher maysendallinvoicesinelectronic form.

Ifthe maximum timeline foran ongoing Branded Content project,asstatedin Clause 5.7.2, isexceeded, the Publisher shall
invoicethe Customerforthefullamountasstatedinthe Branded Content Order and any potential overage charges, as
providedin Clause5.7.8.

The Customershall payallinvoices within thirty (30) calendar days of the date of the invoice, unless agreed otherwise by
the Partiesinthe Branded Content Order.

The Customershall payallinvoices without deduction, whether by way of setoff, counterclaim, discount, abatement or
otherwise unlessrequired bylaw. Any counterclaims arising out of deficient performance ornon-performance by the
Publisher mustbediscussed and agreed between the Parties.

Allamounts payable by the Customer shall be exclusive of any sales, use, withholding, value added or similar taxes,
government feesorleviesorotherassessments. Collectionand/or,remittance of such taxes to therelevant taxauthority
shallbetheresponsibility of the partywho has thelegal obligation todo so. If, based on applicable law:

11.7.1.  anysales,valueadded orsimilar taxes are or become chargeable, the Customer will reimburse the Publisher by
means of payinganamountequal totheamount of such taxesinadditiontoand at the sametimeas paying the
principalamounts. Seller shall provide to Customer an appropriate invoice as required by law; and

11.7.2. anywithholdingorsimilar taxesare orbecomechargeable, the Customeris notentitled todeduct these taxes
fromthe principalamounts. Customershall remit these to the competent tax authority and shall provide the
Publisherwith appropriate evidence of the remittance.

Without prejudice toanyotherrightsorremedies that the Publisher may have, if the Customer fails to pay the Publisheron
theduedatefor payment, the Publisher may:

11.8.1. chargeinterest plusalump feefordefaultaccordingtostatute law. Suchinterest shallaccrue daily from the date
onwhichthe Customerisdefaultuntil the date of actual paymentof the overdueamount, whether before or after
judgment;and

11.8.2. removeanyandallBranded Content the Publisher mayhaveinanyPublications until payment hasbeen madein
full.

The Customershall bein default (i) afterawritten reminderor (ii) at the latest if it fails to make payment within fourteen
(14) days afterthe due date under Clause 11.5 and receipt of the invoice.

The Customer may terminate any Branded Contentinaccordance with Clause 12.1. The Customer has no other rights of
cancellation. Intheevent that the Customer cancels Branded Content otherthaninaccordance with Clause 12.1, the
Customeracknowledgesand agrees thatitshallremain fullyliable to pay to the Publisher for the Branded Content.
Thisshallnot affect the Customer’sright to terminate the agreement for cause.
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ThePublisherreservestheright tochange therates forBranded Contentatanytimeandto publishtheamendedrateson
itswebsite. Thecurrent prevailingrates are available to the Customer onrequest from the Publisher’s custom media
department.

12. Cancellation/Termination

12.1.

12.2.

12.3.

12.4.

OnceaBranded Content Order has beenaccepted by the Publisher, the Customer mayonly cancel the Branded Content, or
alterthe Customer Material or the Branded Content Order prior to the Publisher (or any of its writers) commencing work
ontheBranded Contentandinanyeventnolaterthannine (9) weeks prior to the original Delivery Date(s) in the Branded
Content Order. After this point, the written consent of the Publisherisrequired foranyandall cancellation or alteration
pursuanttothis Clause12.1. If such consentis not granted, then the Customerwill beliable for all sums due to the Publisher
pursuanttoClause12.2.

Unlessstated otherwisein this Agreement, the Customershall pay the following cancellation charges to the Publisher
wherenoticeisreceived by the Publisher:

12.2.1. nine(9) weeks orless notice prior to the Delivery Date, 100% of the Fee;
12.2.2. tentotwelve (10-12) weeks priorto the Delivery Date, 50% of the Fee; and
12.2.3. morethantwelve (12) weeks priorto the Delivery Date, 15% of the Fee.

Without prejudice toanyofitsotherrightsorremedies, the Publisher may terminate any Branded Content Order between
itand the Customerimmediatelyon giving notice tothe Customerin theeventthat:

12.3.1. theCustomerfails to payanyamountdueto the Publisher, afterareminderandthe Customer’s failure to make full
paymentafterareasonabledeadlinesetinthereminder hasexpired;or

12.3.2. theCustomercommitsamaterial breach of any of these Terms and Conditions which cannot be remedied or, if
such breach canberemedied, fails toremedy such breach within 30 days of being given written notice todo so;

12.3.3. theCustomerrepeatedly breachesanyof these Termsand Conditionsin suchamannerastoreasonablyjustifythe
opinionthatitsconductisinconsistentwithithavingtheintentionorability to give effect to these Termsand
Conditions;and/or

12.3.4. the Customercommitsamaterial breach of the Publisher’s Business Partner Code of Conduct.

Without prejudice toanyotherrights orremedies, either Party may terminate any Branded Content Orderimmediately on
giving noticetotheotherPartyintheeventthat:

12.4.1. theotherPartyentersintoliquidation whether compulsorily or voluntarily (otherwise than for the purposes of a
solventamalgamation orreconstruction);

12.4.2. becomesinsolvent;
12.4.3. ceasesorthreatenstoceasetocarryonbusiness;

12.4.4. compoundsor makesanyvoluntaryarrangementwithits creditors;becomessubjecttoanadministration order;
isunabletopayitsdebtsastheyfalldue;

12.4.5. hasanencumbrancertake possession of,orareceiver oradministrative receiverappointedover, all orany part of
itsassets; takes orsuffersanysimilaraction due todebt; or

12.4.6. iftheequivalentof any of theabove eventsunderthe law of anyjurisdiction occursinrelation tothe other Party.

13. Consequences of Termination

13.1.

13.2.

13.3.

Allrightsandlicences granted by one Party to the other hereunder shall terminate upon termination or expiration of the
Agreement, exceptasotherwiseset out expresslyinthe Agreement.

Ifthe Agreementisterminated orexpiresforanyreason, the Publisher shallinvoice the Customer foranyoutstanding
sumsdue.

Ifthe Agreementisterminated:
13.3.1. bytheCustomerunderClause12.1;
13.3.2. byeitherPartyunderClause12.4;or

13.3.3. byexpiration priortothe Delivery Date, the Publisher shallrefundto the Customerthe Fee, lessanyapplicable
cancellation chargesunder Clause 12.2. Suchrefund shall not be payable or be due, if expiration or termination of
the Agreementoccursonorafterthe Delivery Date for that deliverable (Branded Content or Promotional
Campaign), foranyreasonwhatsoever.
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13.4.

13.5.

13.6.

13.7.

Ifthe Agreementisterminatedinlinewith Clause 12.3 or Clause 4.1.10, the Publisher shall refund to the Customer the Fee
(lessanyactual third-party expenses). No cancellation charges shall apply.

Ifthe Agreement terminates or expires, foranyreason whatsoever, onorafter the Delivery Date for therelevant
deliverable (Branded Content or Promotional Campaign), the Publisher shall have no further obligations to the Customer
forthatdeliverable,whetherunderthe Agreementorotherwise.

Theaccruedrights,remedies, obligationsandliabilities of the Parties as at termination or expiration of the Agreement
shall not be affected or prejudiced by any such expiration or termination of the Agreement, including theright to claim
damagesinrespectof anybreach of the Agreement which existed at or before the date of termination.

Clauseswhich expresslyorbyimplicationareintended to comeintoor continuein force on orafterthe expirationor
termination of the Agreement, shallremainin full force and effect following termination or expiration of the Agreement
including Clauses 8,9,10,11,13,14,15,17,19 and 20.

14. Confidentiality

14.1.

14.2.

14.3.

Each Partyshall:

14.1.1. notdiscloseany Confidential Information, except onaneed-to-know basis toits legal counsel, consultantsor
financialadvisors, onthe condition that they shall be bound by confidentiality obligations noless onerousthan
thoseinthisClause 14,

14.1.2. usetheotherParty’s Confidential Information only for fulfilling their obligations under this Agreement, including
not copying, reproducing or reducing towriting any material part of the Confidential Information except as may be
reasonably necessaryunder this Agreement;

14.1.3. onrequest,returnordestroytheotherParty’s Confidential Information, unless prevented by applicablelaws; and
14.1.4. informtheotherPartyimmediatelyif therehasbeenanybreach of this Clause 14 (accidental or otherwise).

Disclosure of any Confidential Information by the staff members oragencies hired by any Party shall be deemed disclosure
of such Confidential Information by such Party, which Party shall be held liable for breach of this Agreement.

Nothingin this Agreementwill prevent a Party from disclosing Confidential Information:

14.3.1. totheextentthatthePartyisrequiredtodosotoanycourt,tribunal,arbitrator,orgovernmentorregulatory
authoritywith competentjurisdiction towhich either Partyis subject. Where thishappens, therelevant Party will
promptly notify the other of the requirement (where permissible by applicable laws); and

14.3.2. which nowisorbecomes publicknowledge otherwise than by breach of this Agreement by the Partyreceiving the
Confidential Information.

15. Force Majeure

14.1.

15.2.

15.3.

Ifeither Partyisdelayed or preventedin the performance of any of its obligationsunderthe Agreement, by an event,
circumstance or cause beyonditsreasonable control which, byits nature, could not have been foreseenor, if foreseeable,
was unavoidable (a “Force Majeure Event”), then subject to Clause 15.3.1 that affected Party shall not be liable to the other
Partyorbeinbreachforthedelayorpreventioninperforminganyofitsobligationsunderthe Agreementand the time for
performance of the affected obligation shall be extended by such period asisreasonable toenable that Party, using all
reasonable endeavours, to perform thatobligation.

Ifthe performance of any of the Publisher’s obligations under the Agreementis delayed or prevented as describedin
Clause15.1foracontinuous period of two (2) months, either Party may terminate the Agreement, without liability to the
otherParty, by giving notice to the otherParty.

InaForce Majeure Event, the affected Party must:
15.3.1. takeallnecessarystepstopreventandavoidthe Force Majeure Event;
15.3.2. carryoutitsdutiestothebestlevelreasonablyachievableinthecircumstances of the Force Majeure Event;

15.3.3. takeallnecessarystepstoovercomeand mitigate the effects of the Force Majeure Event as soon asreasonably
practicable,includingactively managingany problems caused or contributed to by third parties and liaising with
them;

15.3.4. onbecomingaware of the Force Majeure Event, promptly notify the other party that something has happened
whichisaForce Majeure Event, giving details of the Force Majeure Event, together with areasonable estimate of
the period during which the Force Majeure Event shall continue; and

15.3.5. telltheunaffected Party when the Force Majeure Event has stopped.



Branded Content Terms And Conditions springernature.com 12

16. Notices

16.1.

16.2.
16.3.

Allnotices must beinwritinginthe English language and delivered personally, sent by first class post (or equivalent) or
e-mail (subject to Clause 14.2) to (in the Customer’s case) the contact namedin the Branded Content Orderat the
Customer’sregistered office or (in the Publisher’s case) the Group General Counsel (at the address below) and the contact
namedinthe Branded Content Order, or such other personaseither Party notifies the other Party.

The Publisher’s Group General Counsel:

Springer Nature

The Campus

4Crinan Street

London N19XW

Notification by email will not be effective serviceinanylegal action, including arbitrations.

Anoticesentby: (a) handisserved when delivered; (b) first class post (or equivalent) is served two (2) Business Days after
posting;or (c) email is served when transmitted (without “bounce-back’“out of office” response, or othererror).

17.Insurance

17.1.

17.2.

During this Agreementand fora period of one (1) yearafterwards, each Party shall maintainin force insurance policies
with reputableinsurance companies, againstall risks that would normally be insured against by a prudent businessperson
inconnectionwith therisksassociated with this Agreement.

EachPartyshallonrequest producetothe otherPartyabroker’s letter as evidence of thatinsurancein Clause 17.1.

18. Data Protection

18.1.

18.2.

18.3.

18.4.

The Parties acknowledge thatin connectionwith this Agreement, each Party may process limited personal data of the
otherParty’semployees, officers or representatives, such asnames and business email addresses, solely for the purposes
of performingtheirrespective obligations under this Agreementand communicatinginrelation thereto.

EachPartywarrantsthatit hasprovided, orshall provide, allnecessary privacy notices to,and whererequired obtainedall
necessary consents from, itsemployees, officersor representatives whose personal dataisdisclosedtothe other Party
pursuanttothis Agreement.

Each Partyshall,inrespectof any personal data processedin connection with this Agreement:
18.3.1. complywithallapplicable dataprotection laws andregulations;

18.3.2. processsuch personaldataonlyforthe purposesof performingitsobligationsunder this Agreementand forno
otherpurpose;

18.3.3. implementappropriate technicaland organisational measures to protect such personal dataagainst
unauthorised orunlawful processingand against accidental loss, destruction ordamage;

18.3.4. notretainsuch personaldataforlongerthanisnecessaryforthepurposesforwhichitwascollectedorasrequired
by Applicable Law;and

18.3.5. ensurethatanytransferof personaldatatoathird countryorinternational organisationiscarriedoutin
compliancewith applicable data protection laws.

Each Partyshall promptly notify the other Partyif it becomes aware of any personal data breach affecting personal data
processedin connectionwith this Agreement.

19. General

19.1.

19.2.

19.3.

Ifany provision of these Terms and Conditionsis held foranyreason to be ineffective orunenforceable (in whole orin part)
thisshall notaffect the validity orenforceability of the other Terms and Conditions set out herein, which shall remainin
full forceand effect.

Afailuretoexercise ordelayin exercising,aright, power orremedy provided by the Agreement or by law shall not
constituteawaiverof thatoranyother, right, power orremedy andshall not,and norshallanysingle or partial exercise of
anysuchright, powerorremedy, preclude the furtherexercise of that, oranyother, right, power orremedy.

Anywaiverof anyrightunderthe Agreementisonlyeffectiveifitisinwritinganditshallonlyapplytothe Partytowhom
thewaiverisaddressedandto the circumstances forwhichitis given.
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19.4.
19.5.

19.6.

19.7.

19.8.

19.9.

19.10.

19.11.

19.12.

19.13.

19.14.

19.15.

Nothird partyshall haveanyrightstoenforce these Termsand Conditionsagainst the Publisher.

These Termsand Conditions (asamended from time to timeinaccordance with Clause 19.10) and the agreed Branded
ContentOrdershall constitute the entireagreement between the Parties with regard toits subject matterandshall
supersedeall priorunderstandings, commitmentsand undertakings that either Party may have given.

This Agreement is personalto the Customer. The Customer may not, without the written consent of the Publisher (which
may bewithheldinitsabsolute discretion) assign, transfer, sub-contract, grantany securityinterest overorholdontrust
anyofitsrightsorobligationsunderthe Agreementoranyinterestinthem.

The Publisher may subcontractanyof itsobligations under the Agreement without the Customer’s prior consent, but
shallremainfullyliable to the Customerforallactsand omissions of its subcontractors.

The Publisher may, without the consent of the Customer, assign all orany of itsrights under the Agreement toany
member of the Publisher’s Group. Before ceasing to be amember of the Publisher’s Group, any assignee shall assign all
assignedrightsback tothe Publisher ortoanother member of the Publisher’s Group.

The Publishershallalways have theright to performanyorall of its obligations and exercise any orall of itsrightsunder
the Agreement throughanycompanyinits Group.

The Publisher may from time to time modify the following by publishingupdates online, or providing these tothe
Customer:

19.10.1. these Termsand Conditions;

19.10.2. their policies and guidelines, such as the Publisher’s Business Partner Code of Conduct and the Publisher’s
GuidelinesforBranded Content;and

19.10.3. therates for Branded Content.

ThesewillapplytoanyBranded Content Order commenced afterthe updatesare published. The Customer should check
online before placingaBranded Content Order since by doing so, the Customer agrees to be bound by any such updates.

The Agreement does not constitute, establish orimply any partnership, joint venture, agency,employment or fiduciary
relationship between the Parties. The Customershallnot have, norrepresent thatit has,anyauthority to make orenter
intoany commitmentsonthe Publisher’s behalf or otherwise bind the Publisherin any way.

The Customerwill, promptly onrequest, supply the Publisher with any documentation, assistance orinformation that it
may requiretoenableittocomplywithitslegal orotherobligationsrelating to this Agreement.

Novariationoraddition to these Terms and Conditions without the priorwritten consent of the Publishershall be
effectiveunlessagreedtoinwriting by the Publisher. Any additional or alternative terms the Customer may seek to
imposeshallbevoidand/orunenforceable.

Intheeventofanyconflictorinconsistency between the provisions of these Terms and Conditions and the Branded
ContentOrder, the provisions of the Branded Content Order shall prevail, excluding specifically Clauses 9.2,9.3and 10.1
whichshall prevail over the Branded Content Order.

ThePartiesdoandshall,inthe performance of theirrespective obligations under these Terms and Conditions comply at
alltimeswithallrelevantlaws, statutesandregulationsapplicable to theiractivities, includingin particular:

19.15.1. all Applicable Law concerning the prohibition of bribery, corruption, improper giftsand payments, at all times;
19.15.2. inthe case of the Customer, the Publisher’s Business Partner Code of Conduct; and

19.15.3. inthe case of the Publisher, the Publisher’s Code of Conduct currently available here:
www.springernature.com/codeofconduct-EN;
eachasamended fromtimetotime.

20. Governing Law and Jurisdiction

20.1.

20.2.

20.3.

These termsand conditionsshall be governed by the laws of the state of New York, USAwithout regard toany conflict of
law provisions.

The Customerandthe Publisheracknowledge and agree that the courts of New York county, New York, USAwill have
exclusivejurisdiction tosettleany such dispute which may arise out of these Terms and Conditions and shall submit all
disputestothejurisdiction of those courts.

Notwithstanding Clause 20.2, for the Publisher’s exclusive benefit and to the extent permitted by the applicable
jurisdiction, the Publisherreservestherighttobringorenforce proceedingsastothe substance of the matterinthe
courtsofthe countryorstate of the Customer’sresidence or,where this Agreementis enteredintoin the course of the
Customer’stradeor profession, the countryor state of the place of businessin which this Agreement was concluded or (if
different) the country of the Customer’s principal place of business.
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Formoreinformation on partnership opportunities, contact your Account Manager
orour Sales Operations Team.

salesoperations@nature.com

Tokeep up-to-dateon marketing solutions like these, sign-up forouralerts at

partnerships.nature.com

0749W



