SPRINGER NATURE

BRANDED CONTENT
TERMS AND CONDITIONS

LastUpdated: February2026

These Termsand ConditionsshallapplytoallBranded Content published by the Publisher.Branded content,whetherPublisher-
createdorsubmitted by the Customer,shallnotbedeemedtohavebeenacceptedunlessanduntileither confirmedinwritingbythe
PublisherorthecampaigncommencesandtheBranded ContentispublishedintherelevantjournalorDigital Format. Byengaging the
Publishertocreate Branded Content or by submitting Customer-supplied Branded Content for consideration, the Customeragreesto
beboundbythese Termsand ConditionsandtheRateCard, evenifthe Customerisactingasanagentorbuyerfortheactualadvertiser.
Fortheavoidanceof doubt,the Customer’sstandard termsand conditions of purchase oranyotherstandard termsand conditions shall

notapply.

1. Definitions
Inthese termsand conditions thefollowing definitions shall apply:
1.1. “Agreement” meansthese Termsand Conditionsand the Branded Content Order together;

1.2.  “Anti-Briberyand Anti-Corruption Policy” meansthe Publisher’s Business Partner Code of Conduct thatisavailable at
http://www.springernature.com/codeofconduct-EN, which may be updated from time to time.

1.3.  “ApplicableLaw” meansanyapplicablelaw, statute, bye-law, regulation, order, regulatory policy, guidance orindustry
code, rule of courtordirective orrequirements or notice of any regulatory body (including self-regulatory bodies),
delegated orsubordinatelegislationinanyrelevantjurisdiction,asamended andin force from time to time, including
withoutlimitation, allrelevantethics guidelines,which shallbe nolessstringent then the ethical guidelinesissued by the
Committee on Publication Ethics (publicationethics.org/guidance/Guidelines);

1.4.  “Branded Content Order” meansanyorder for Branded Content submitted to the Publisher forthe publication,
reproductionorinsertion of Branded Contentin oronanyjournal or Digital Format;

1.5.  “Branded Content” means content created by orsuppliedto the Publisher that carries and promotes the Customer’s
Marks, meetsthe Publisher’s Guidelines for Branded Contentandis published, reproduced orinsertedin oronanyjournal,
Promotional Campaign, or Digital Format pursuant toaBranded Content Order;

1.6.  “CollectionPage” meansadedicated, Customer-branded homepage that Customerswith three or more pieces of
Custom contentin aDigital Format, whether Branded Content or Unbranded Clinical Custom Content, can purchase foran
additional fee;

1.7. “Confidential Information” meansthe termsof the Branded Content Orderand any otherinformation which ought
reasonably be considered to be confidential or proprietary having regard tothe nature of theinformationandthe
circumstances of the disclosure (whetheror notitis marked “confidential”), notincludinginformation tothe extentit: (a)
was already lawfullyknown to thereceiving Party at the time of disclosure; (b) became lawfully known to the receiving
Partyindependently; (c)isin,or comesinto, the publicdomain other than due towrongful use or disclosure of the
receiving Party;

1.8.  “Customer Marks"” meansthe marksassetoutinthe Term Sheetand anytrademark, logo, get-up or device associated
with theactivities of any of them;

1.9.  “Customer Material” meansallinformation and materials which are (a) provided by the Customer to the Publisher,
including but not limited to Customer Marks or reference materials; (b) requested or procured by the Customer pursuant
tothis Agreement;

1.10.  “Customer” meansthe person orlegal entity who submits an Branded Content Order, whether such person orlegal entity
istheadvertiserof therelevant productorservice, the advertiser’s advertising agency, media buyer, orarecruiter
representingaprospectiveemployer;

1.11. “Customer-supplied Branded Content” meansBranded Content supplied to the Publisher by the Customer;
1.12.  “Delivery Dates” mean the date(s) specifiedin the Branded Content Order;
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1.13.

1.14.
1.15.
1.16.

1.17.

1.18.
1.19.

1.20.

1.21.

1.22.

1.23.

1.24.

1.25.

1.26.

1.27.

1.28.
1.29.

1.30.

1.31.

1.32.

1.33.

“Digital Format” meansanyinternetsite,application orotherdigital format operated, owned or controlled by the
Publisheroranythird-party partnerof the Publisher;

“Fee” meansthe Net Price forthe Branded Content set outin the Branded Content Order;
“Force Majeure Event” shall have the meaningsetoutin clause13.

“Government Restrictions” meansany Applicable Law or governmentorder, rule, direction, orrequirements or notice of
oraction takenbyanyregulatorybody, governmentor publicauthority, including but notlimited toimposingan
embargo, orimportrestriction, quotaorotherrestriction or prohibition, orrefusal of anylicence permit or consent;

“Intellectual Property Rights” meansanyandall patentsrightsininventions, utility models, copyright and related
rights, trademarks, service marks, trade names, businessand domain names, rightsin trade dress or get-up, rightsin
goodwill ortosue for passing off, unfair competitionrights, rightsin designs, rightsin computer software, databaseright,
topographyrights, moralrightsin Confidential Information (including know-howand trade secrets) and any other
intellectual propertyrights,ineach case whetherregistered orunregistered andincludingall applications for,and
renewals or extensions of, suchrights,and all similar orequivalent rights or forms of protectionin any part of the world,;

“Journal” meansanyjournal orother print publication published by or on behalf of the Publisher;

“Product Specifications” meansthe Publisher’s standard requirements and limitations on word count, and the
corresponding number of permissible images, citations, interview sources and figures, as defined in the Publisher’s
Guidelines for Branded Content;

“Promotional Campaign” meansthe multi-channeldigital promotion plan chosen by the Customerin the Branded
ContentOrderandimplemented by the Publisher to promote the Branded Content to the Customer’s target audience;

“Publication” meansanyjournal or Digital Format owned or maintained by the Publisher;

“Publisher” means Springer Nature Customer Service Center LLC, whose principal place of businessisat One New York
Plaza, Suite 4600, New York, NY10004-1562;

“Publisher Branding” meansanylogosortrademarks orother marks of the Publisherwhich are applied toanyBranded
Content.

“Publisher Services” hasthe meaningset outin the Branded Content order.

“Publisher’s Guidelines for Branded Content” means the Publisher’s guidelines concerning branded content, which may
bedistributed by the Publishing Manager at the commencement of a project and which may be updated from timetotime
inaccordancewith clause14.12.

“Publisher-created Branded Content” means Branded Content thatiswritten, edited and designed by the Publisheron
behalf of the Customer;

“Rate Card" means therate card of the Publisher asamended by the Publisher from time to timein accordance with
clause14.12;

“Related Persons” meansaParty’semployees, officers, representatives, agents, contractors and advisers;

“Style Guide” meansthe Publisher’s standard editorial guidance on spelling, grammar, sentence structure andimage
placement.

“Supplement” meansastandalone follow-on publication and/or update to the Journal or Digital Format;

“Technical Specifications” means the Publisher’s technical requirements for Branded Content that are available at
partnerships.nature.com/media-kits/specs-guidelines/ which may be updated from time to time.

“Terms and Conditions” means the termsand conditions set out on this page asamended by the Publisher from time to
timeinaccordancewith clause14.12;

“Workflow" meansthe Publisher’s standard workflow for Branded Content,asdescribedin clause 3and the Publisher’s
Guidelines for Branded Content.

Obligations of The Parties

2.1.

PublisherObligations

2.1.1. ThePublisheragrees,onanon-exclusive basis, to provide the Publisher Services, as specified within the Branded
Content Order, in consideration of the payment of the Fee and Customer’s compliance with the terms of the
Agreement.

2.1.2.  ThePublishershalluseitsreasonable effortsto provide the Publisher Services withinreasonable timeframes.

2.1.3. DeliveryofthePublisherServicesshall be completed on Publisher’s publication of the Branded Contentin Journal
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2.2

2.1.4.

2.1.5.

2.1.6.

21.7.

2.1.8.

2.1.9.

2.1.10.

orDigital Format, or Publisher’s fulfilment of the Promotional Campaign, asapplicable,andinlinewith the
DeliveryDatesintheBranded Content Order.

ThePublishershallberesponsible for the design, look and feel of the Branded Content (including branding, size,
positioning of Customer Marks, any Customer Material (subject to clause 2.1.6).

ThePublishershallretain editorial control overany Branded Content generated through the Publisher Services,
whether publishedinajournal,aPromotional Campaign oraDigital Format. The Customershall notamend,
modifyorchangeanysuch Branded Contentin these settings without the Publisher’s prior written consent
(excepttoamendtypographical errors). Anyamendment, modification or change made by the Customer (orits
representatives) tothe Branded Contentin breach of this clause 2.1.5 shallrender such Branded Content as
Customer Materials forthe purposes of this Agreement, forwhich the Publisher shall not be responsible orliable
or,inanyway, underthis Agreementorotherwise.

Notwithstandingthe foregoingin Clause 2.1.5, Customer may assert editorial control over the text of any Branded
Contentinitsown corporate communications providedit (a) does not use the layout of the Branded Content,
(b)removesall Publisher Brandingincorporatedin the Branded Content and (c) removes any credit, reference or
link to Publisherinany such communications. Customeracknowledges anyamendment, modification orchange
it makestothe Branded Contenttextinitsown corporate communicationsshall renderit Customer Materials for
whichthe Publishershall not beresponsible orliable for,in any way, under this Agreement or otherwise.

The Publisher may, atitsreasonablediscretion, reject, refuse, remove, omit, postpone, cancel, orrequire changes
tothewholeorpartofanyCustomer Material, Branded Content Order or Branded Content planned forinclusionin
ajournalor Digital Formatatanytime, whetherornotit hasaccepted the Branded Content Order, if such materials
donotcomply,orthePublisherhasreasontobelieve thattheydonot comply, with Applicable Law, in particular
advertising lawand/or the use of the Customer Materials would be likely to expose the Publisher to legal risks or to
bringthe Publisherintodisrepute orto cause material damage to thereputation, standing and/or goodwill of the
Publisher. Thisrightincludes butis notlimited to decisionsabout publication dates, positioning of the Branded
Content,and/orwhethertoacceptthe Branded Content Order subject to additional conditions, which will be
notified by the Publishertothe Customer. If applicable, the Publishershall notify the Customerinwriting as soon
asreasonably practicableafterit hastakenafirmdecision toremove ornotto publish the Branded Content. The
Agreement shallimmediately terminate on the date of the notice of non-publication or cancellation of the
Branded Content by the Publisher.

The Publisher mayamend, adapt or change the Customer Materials, inanyway it seesfit, if the Customerorthe
Customer Materialsfail,inany waywhatsoever, to complywith clauses 2.2.10r 6.1.

ThePublisheracceptsnoresponsibility foranyerrorsin Branded Contentincluding (withoutlimitation) any errors
which ariseasaresult of any changesoralterations undertaken by the Publisherat the Customer’srequest. Inthe
eventofanerrorasaresult of amaterial typographical error caused by the Publisher,inany Branded Content
publishedinajournal,Promotional Campaign or Digital Format, the Publisher agrees, in full satisfaction and
settlement of any claims that mightarise from such an error, excluding claims fordamages (inany), tore-run the
Branded Content free of charge, asbooked, in the nextavailable edition of such Journaland to correct the version
ontheDigital Format.

Anyshrinkage or colouralteration that may occur during the normal course of production shall not be a material
defect.

Customer Obligations.

2.2.1.

The Customershall:

a. provideall Customer-supplied Branded Content, Customer Material or text to the Publisherin accordance with
the Publisher’s Technical Specifications, the current version of whichis available onrequest;

b. submitall Customer-supplied Branded Content or Customer Material tothe Publisher by 23:59 EST on the date
notified by the Publisher to the Customer. If the Customer fails to provide Customer-supplied Branded Content
bysuchdate, the Customeracknowledgesand agrees that the Publisher may not be able tofulfilits obligations
under the Branded Content Order or these Terms and Conditions (including publishingon an agreed date) and
agreesthatthe Publisherwill not beliable foranysuch failure to the extent that this due to the Customer’s
failureto provide necessary materials.;

c. complywithallreasonableinstructionsanddirections given by the Publisher;

d. ensurethatitdoesnotinterferewiththeactivitiesof the Publisheroritsrespective Related Personsor
Customers;

e. ensurethatall Branded Content,whether Publisher-created or Customer-supplied, or Customer Material is
correct,accurateand not misleading;
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f. notknowinglyundertake anyactivities which mayinanywayharm the Publisher’s business or reputation;
g. avoid conflictsofinterests with the Publisherarisingand promptly notify the Publisher of any that do arise;

h. obtainand maintainin full force all necessary consents, approvals, authorisations, licences and permissions
which are requiredforittoperformitsobligationsunderthe Agreement;and

i. onrequest, providereasonable co-operationwith the PublisheranditsRelated Persons.
2.2.2. ThePublisher’s performance of the Publisher Servicesis subject tothe Customer’s compliance with clause 2.2.1.

2.2.3. TheCustomeracknowledgesandagreesthatanyBranded Content published onany Digital Format may be
available on the Publisher’s network of partner Digital Formats. The Publisher has no obligation to make Branded
Contentavailableonits partnernetworkandreservestherighttoaddorremoveapartner Digital Format fromits
partnernetwork, atitssolediscretion. The Publisher herebydisclaimsallresponsibility and liability for the
services, softwareand/orresults of or provided by any of the Digital Formats comprising the Publisher’s partner
network.

2.2.4. TheCustomeracknowledgesandagreesthat,subjecttosection 2.1.7,the Publisher shall maintain Branded
Contentonitswebsites foraminimum of 24 months following publication.

2.2.5. TheCustomeracknowledgesandagreesthat Branded Contentshall be prominentlylabelledasan ‘Partner
Content’andinclude thedisclaimer ‘Partnerretains sole responsibility for the content.’ ora substantially similar
disclaimerdetermined by the Publisher. Thelabel and disclaimer forthe Branded Content shallbeinatypeface
thatisatleast thesize of the bodytypeof the Branded Content,soastonot confuse or potentially mislead readers
into believing thatitis produced by any of the Publisher’s editorial teams.

2.2.6. TheCustomeracknowledgesandagreesthat Branded Content shall prominently display the Customer’slogo, to
ensurereadertransparencyastothesource of funding forthe Branded Content.

3. Branded Content Specifications & Workflow

3.1

3.2.

3.3.

3.4.

3.5.

3.6.

3.7.

Toinitiate project production, the Customer will a) submit content for consideration and acceptance by the Publisher or b)
completeandreturntothe Publisherabriefing form, provided by the Publisher, that outlines the Customer’s key
messages, goals, relevantinterviewees, backgroundreferencesand target audience for the Publisher-created Branded
Content.

Intheeventthe Customersuppliesimagestobeincludedinthe Branded Content, the Customer shall be responsible for
procuringallrelevantrights toensure compliance with this Agreement (and such images shall constitute “Customer
Materials” for the purposes of this Agreement).

Where the Customerisunabletosupplysuitableimagestobeincludedinthe Branded Content, the Publisherwill source
images from third-parties andshall beresponsible for procuringall relevant rights (which cannot be assigned to
Customer) to publish the Branded Contentin therelevant Journal or Digital Format. The Customer will be responsible for
securingrightstotheseimages for publishing the Branded Contentoutside of therelevant Journal or Digital Format.

Where the Publisher createsillustrations or graphics tobeincludedin the Branded Content, the Publisher shall, when
applicable, beresponsibleforprocuringallrelevantrightsto publish the Branded Contentin therelevant Journal or Digital
Format. lllustration and graphicsrights cannot be assigned to the Customer without the purchase of an additional
Redrawn Figureservice, forafeedetermined by the Publisher.

The PublishershallcreateanyBranded Contentinaccordance with the Product Specifications and Workflow, as described
inthese Termsand Conditionsandthe Publisher’s Guidelines for Branded Content.

Where Branded Contentistoappearinajournal, the Publisher shall design the Branded Content using the Publisher’s
current Branded Content design template.

The Customeragreesandacknowledgesthat:

3.7.1. ItshalladheretotheProduct Specifications and Workflow specified within the Publisher’s Guidelines for Branded
Content,andthataBranded Content project has a maximum timeline of 25 weeks, from the submission of a
briefing form or Customer-supplied content.

3.7.2. TheWorkflow,as specifiedinthe Publisher’s Guidelines for Branded Content, permits the Customer, evenifacting
asanagentorbuyerfortheactualadvertiser, two textreviewsand two layout reviews.

a. TheCustomershallreceive aneditablefirstdraft of the Branded Content text for review; all major changes or
revisionstothe textmustbe madein thefirst textreview, with only minortextrevisions permissibleinthe
secondtextreview.
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b. The Customershallreceive HTMLand/or PDF layouts for review; all major changesorrevisions to the Branded
Content presentation must be madein thefirstlayoutreview, along with minor text edits. In the second layout
review,onlyminoradjustmentstothe Branded Content presentationare permissible.

c. ThePublisherretainsreasonablediscretiontoacceptorrejectanychangesthat mightimpinge editorial
credibility or createrisk,whetherlegal, financial, regulatory orotherwise.

3.7.3.  Anydeviation bythe Customerfromthe Product Specifications and Workflow may generate additional overage
costs,whichthePublisherisentitledtocharge, subject to priorwritten notice, to the Customer based on half-day
incrementschargedat EUR 6,000 (orequivalentinlocal currencies) per half-day, oras otherwise providedin the
Publisher’s Guidelines for Branded Content.

3.7.4. AllPublisher-created Branded Content to be publishedin a Digital Formatwillinclude the Publisher’s Branding
alongside the Customer’s Marks, inaccordance with the Publisher’s Guidelines for Branded Content.

3.7.5. AllPublisher-created Branded Content will adhere to the Publisher’s Style Guide and will be published in Englishiin
the Publisher’s printjournals and websites, unless the Publisher expressly agrees to publish a translation of the
Branded Contentonitslocal-language platforms.

3.7.6. AnyCustomerrequeststochangeapublishedversion of the Branded Content, otherthanasoutlinedinclause
2.1.9,needs the Publisher’swritten approval,andshall be subject to the following conditions:

a. forchangesofuptoonesentenceintheBranded Content,includingupdatestohtmland pdfversions (where
applicable), Customer may be charged a fixed administrative fee of USD 526.89 by Publisher (to be waived at
Publisher’ssolediscretion);

b. forchangesbetweenoneandfoursentencesintheBranded Content,the Customershall purchaseanother
promotional campaign tosupportthe Branded Contentin question;

c. changestographicsorimages,orchangesof morethan foursentences,are not permitted.

4. Promotion Of Branded Content

4.1,

4.2.

Publishershallemployreasonable efforts to market, advertise and actively promote the Branded Content. Publisher shall
determinewhich marketing campaign it will undertake, which will be consistent with the specified Promotional
Campaignagreed betweenthe Publisherandthe Customer. Customeragreestoinform Publisher of anylimitationsor
restrictions onthedistribution of the Branded Contentinanythird party forum, website, platform or medium employed
byPublisherin promoting the Branded Content, and the Customer shall assume full responsibility forany violations by
Publisherof anysuch limitations orrestrictionsif unreported orreportedinaccurately by the Customerto the Publisher.
Further, Customeracknowledgesandagrees that the Publisher makes no guarantees concerning the number of page
viewsorimpressionstobe generatedasaresultof its promotional servicesunder this clause 4.1.

Customeracknowledgesandagreesthat:

4.2.1. Publisherassumesnoresponsibilityorliability forcomments from third parties on social media postsrelated to
the Promotional Campaign,and will not be able toremove third party posts; and

4.2.2. whilethePublishercan geo-targetsocial mediaposts, it willnot be held liable if third parties repost messages to
regionsoutside of those targetedinitially.

5. Collections Pages

5.1.

If Customeriseligible foraCollection Page,itacknowledges and agrees that:
5.1.1. theFeefortheCollection Page willbe charged separately from anorder for Branded Content;

5.1.2. thetermforthe Collection Page will be 12 months, unless renewed nolater than ninety (90) days prior to the end of
the12-month period;and

5.1.3. iftheCollection Pageisnotrenewedbythe Customer, the Publisher willremove the Collection Page.

6. Warranties, Representations And Indemnification

6.1.

The Customer contractswith the Publisherasaprincipalandwarrantsandrepresentsto the Publisherthat:

6.1.1. ithasfullcapacityandauthoritytoenterintoabinding contract with the Publisheron the provisions of these
Termsand Conditions;

6.1.2. allinformation, the Branded Content and the Customer Material suppliedtothe Publisherare true,accurateand
not misleading,and nothing containedinitisliabletobring the Publisher oranyPublicationintodisrepute;
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6.2.

6.3.

6.1.3.

6.1.4.

6.1.7.
6.1.8.

6.1.9.

6.1.10.

6.1.11.

6.1.12.

6.1.13.
6.1.14.

6.1.15.

6.1.16.

6.1.17.

the Customer Materialis not obscene,defamatory, fraudulent, misleading orlibellous,and shall not give cause,
whetherdirectlyorindirectly, foranyactiontobe brought against the Publisher for libel, fraud or publication of a
false or misleading statement;

the Customer Material will notinfringe the Intellectual Property Rights orany otherrights (including without
limitationanyright of privacy or confidence) whatsoever of any third party or unfairly prejudice the legitimate
interestofanythird partybyimplication orotherwise;

the Branded Contentand the Customer Material (and the Customer’s use of such) shall comply with all Applicable
Lawand Government Restrictions;

wherethe Branded Contentand the Customer Material (and the Customer’s use of such) can be seen, it shall
complywithrelevant lawsregulating the advertisingand promotion of pharmaceutical products;

all Customer Material included within Branded Contentisaccurate, legal,decent, honest and truthful;

itshallnotrepresenttoanythird partythatthePublisherinanywayendorsesthe Customer,the Branded Content
and/orthe Customer’s productsorservices;

itshallensurethatall Branded Contentis clearlylabelled asadvertisingandis not designed or structured to
resemble original research orreviewarticles. The Customerwarrants that the Branded Contentand the Customer
Material complywith the Publisher’s Guidelines for Branded Content;

where Branded Contentincludesacompetition, prize draw or similar promotion, the Customer Material complies
with all Applicable Law; the competition, prize draw or promotion shall be conducted by the Customer, in
accordancewithall Applicable Law;and the Customer shall be responsible for the provision of all prizes;

any Customer Material shall notindicate anintentiontodiscriminate on grounds of sex, race, religion or belief,
disability, ethnicorigin,age or sexual orientation (unless such Branded Content is exempted from any statutory
requirementsrelating tosuch forms of discrimination and the Customer notifies the Publisher of the applicability
of suchanexemption atthetimewhenthe Branded Content Orderis submitted to the Publisher);

any Customer Material shall not cause disruption toany computer,computer system, network orany Digital
Format,andshall be free fromviruses or malicious code;

any Customer Material shall not be prejudicial ordamaging to the reputation of the Publisher or the Publications;

it shall not, without the prior permission of the Publisher,embed anytracking device, cookies, beacon, floodlight
orothertechnologicaldeviceinoras partof Branded Content published onanyDigital Format thatenables the
Customertotrackoranalysetheonline behaviour of anyusertowhich such Branded Contentis served;

ithasallnecessaryrights, licences and consents (includingwhere necessaryregulatory consents and consents
from persons orentities cited or quoted in the Customer Material) needed to permit the Publisher touse, display,
reproduce,insertor publish the Customer Material pursuant toclause 8.3;

shallnotsubmitthe Branded Content,inwholeorinpart,toanacademicorscholarlyjournal,bookor publication;
and

shalladheretoclauses2.2.1(a) to (i).

The Publisherwarrants tothe Customerthatitshallusereasonable careandskillin carryingoutitsobligationsunder
these Termsand Conditions. Except as otherwise expressly provided herein, all conditions, warranties, terms, prior
representations,and undertakings expressorimplied, statutoryor otherwiseinrespect of the services provided
hereunderbythe Publisheraretothe fullest extent permitted by law expressly excluded.

Without limiting clause 6.2, the Customeragrees and acknowledges that the Publisher makes no representation or

warranty:

6.3.1. thatanypublicationof anyBranded Content will be confined to personsresidentinany particularlegal
jurisdiction(s);

6.3.2. astotheexactnumberof pageimpressionsthatwill be delivered on specificdatesduringthe Promotional
Campaign;

6.3.3. astothequalityofreproduction of Branded Contentinanyof the Publications;

6.3.4. astotheexactlayoutandformatofanyPublications,whichshallbeinthediscretion of the Publisher;

6.3.5. astotheavailabilityof any Digital Format,andin each case the Publisheraccepts noliability to the Customerin

respectof thesame.
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7. Liability And Indemnity

7.1.

7.2.

7.3.

7.4.

Nothingin this Agreement limits orexcludes the Supplier’sliability for:

a. grossnegligenceorintentional misconduct;

b. fraudorfraudulent misrepresentation;or

¢. anyotherliabilitywhich cannotbelimited orexcluded by applicable law.

Subjecttoclause 7.1, the Publishershall not be liable to the Customerin contract, tort (including negligence) or otherwise
foranyindirect,consequential or specialloss oranyloss of Customer Material, direct orindirectloss of profitsor
anticipated profits, loss of business opportunity, loss of contracts, loss of orders, loss of revenue, loss of goodwill, loss of
dataorlossofanticipated savings, or loss of wasted expenditure.

Subjecttoclause 7.1, theliability of the publisherinrespect of anyandall other claims (whetherin contract or tort),
misrepresentation (whetherinnocent or negligent), restitution or otherwise arising out of orin connection with branded
contentorbranded contentordershall not exceed theamount the customer has paid the publisherin connection with
thatbranded content.

The customeragreesto,ondemand, fullydefend,indemnify and keep fullyindemnified and hold harmless the publisher,
directors,and any personsagainstanyandalllosses, liabilities, costs, claims,damages, demands, expenses and fees
(including but without limitation legaland other professional fees) suffered orincurred by the publisherarising out of orin
connectionwith:

7.4.1. Anybreachofthesetermsandconditionsbythe customer;or
7.4.2. Anyactualorpotentialinfringementof a third party’sintellectual propertyrights;or

7.4.3. Thepublicationbythe publisherof branded contentinaccordancewith abranded contentorder.

8. Intellectual PropertyRights

8.1.

8.2.

8.3.

8.4.

Exceptasexpresslysetoutinthis Agreement, nothingin this Agreementshall conferanyrights, titleorinterestinorto
anyIntellectual PropertyRightsin:

8.1.1. anyDigital Formatowned or controlled by the Publisher (including without limitation the Publisher Website and
anydomain name owned or controlled by the Publisher) orany part of either of them onto the Customer or confer
onitanylicenceorrighttouseanyIntellectual PropertyRights of the Publisher, all of which rights arereserved
exclusively by the Publisherabsolutely;

8.1.2. anyJournal,includingany Supplement, the Digital Formats, all of which rights are reserved exclusively by the
Publisherabsolutely, excluding the Customer Materialsassetoutin clause 8.1.3;

8.1.3.  theCustomer Materialsonto the Publisher,and the Parties acknowledge and agree that Intellectual Property
Rightsin the Customer Materials belongsolely to the Customer.

SubjecttoClauses 2.1and 8.1, the Publisher herebyassignsto the Customertitletoandallrightsandinterestinthe
Intellectual PropertyRightsin the Branded Content that vestin Publisher asamatter of law (excluding any Publisher
Brandingorthird-partyintellectual propertyincorporatedinto Branded Content).

The Customer hereby grantstothe Publishera perpetual, worldwide, non-exclusive, royalty free, non-transferable
licencetouse, store (inany medium), edit, reproduce, distribute and make available to the public the Customer Materials
andthe Branded Contentin printand/or digital form and/orelectronic form for the purposes of fulfillingits obligations
undertheBranded Content Order, forinternal purposesand for demonstration purposes with prospective clients,
investorsandotherthird parties.

If the Customer Material includes any material thatis proprietarytoany third party (including, without limitation, images,
graphsortables) the Customershall procurealicence, allowing the Publisher onthe same termsassetoutinclause 8.3in
respect of such material and beresponsible for obtainingall permissions, inwriting, toenableittogrant to the Publisher
thelicenceinclause 8.3. The Customershallobtain suchlicence and permissions prior todisclosing such Customer
Materials tothe Publisher,and shall provide evidence of suchlicence and/or permissions if requested.

9. Payment

9.1.

9.2.

The Customershall pay the Publisher forall Branded Content contracted with, created by, submitted toand/or accepted
by thePublisher,as specifiedinthe Branded Content Orderandin accordance with thisclause 9.

RatesforBranded Contentarespecifiedin the Rate Card oras may otherwise be agreed between the Partiesand/or
notifiedinwriting to the Customer from time to time. All rates are exclusive of VAT (or any sales, excise, transfer taxes or
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9.3.

9.4.

9.5.

9.6.

9.7.

9.8.

dutiesimposed by government authorities) which shall be due and payable by the Customer to the Publisherin addition to
anyapplicableoverage oradministration feesas providedinclause3.7.3and 3.7.6.

Unlessotherwiseagreed by the Publisherinwritingoras providedin clause 9.4, the Publisher shallinvoice the Customer
forallamountsastheybecomedue, which shall be after the date of first publication of the applicable Branded Content.
The Customeracceptsthatthe Publishermaysendallinvoicesinelectronic form.

Ifthe maximum timeline foran ongoing Branded Content project,asstatedin clause 3.7.1,is exceeded, the Publisher shall
invoicethe Customerforthe fullamountasstatedinthe Branded Content Order and any potential overage charges, as
providedin clause3.7.3.

The Customershall payallinvoices within thirty (30) days of the date of the invoice, without deduction, whether by way of
setoff, counterclaim, discount,abatement orotherwise unlessrequired by law. This does not apply todeductions based on
counterclaimsarising out of deficient performance or non-performance by the Publisher.

Without prejudice toanyotherrightsorremedies that the Publisher may have, if the Customer fails to pay the Publisher
ontheduedate for payment, the Publisher may:

9.6.1. chargeinterestplusalump feefordefaultaccording tostatutelaw. Suchinterestshallaccruedaily fromthedate
onwhichthe Customerisdefaultuntil the date of actual payment of the overdue amount, whether before or after
judgment;and

9.6.2. removeanyandallBranded ContentthePublisher mayhaveinanyPublicationsuntil paymenthasbeen madein
full.

The Customershall bein default (i) afterareminderor (ii) at the latest if fails to make payment within thirty (30) days after
theduedateunderclause 9.5andreceipt of theinvoice.

The Customer may terminate any Branded Contentinaccordance with clause 10.1. The Customer has no otherrights of
cancellation. Inthe event that the Customer cancels Branded Content otherthaninaccordance with clause10.1, the
Customeracknowledgesand agrees thatitshall remainfullyliable to pay to the Publisher for the Branded Content. This
shall not affect the Customer’sright to terminate the agreement for cause.

ThePublisherreservestherighttochangetheratesintheRate Cardatanytimeandto publishtheamendedratesonits
website. The current prevailing Rate Card is available to the Customeron request from the Publisher’s custom media
department.

10. Cancellation

10.1.

10.2.

10.3.

OnceaBranded Content Order has beenaccepted by the Publisher, the Customer mayonly cancel the Branded Content, or
alterthe Customer Material or the Branded Content Order prior to the Publisher (orany of its writers) commencing work
ontheBranded Contentandinanyeventnolaterthan nine (9) weeks prior to the Delivery Date(s) of the Branded Content
Order. After this point, thewritten consent of the Publisherisrequired foranyandall cancellation or alteration pursuant
tothisclause10.1. If such consentis not granted then the Customer will be liable for all sums due to the Publisher pursuant
toclause10.2.

Intheeventofanyunilateral cancellation by the Customerunder clause 10.1, the Customer shall pay the following
cancellation chargestothe Publisher:

10.2.1. wherenoticeisreceived by the Publisher nine (9) weeks orless priorto the Delivery Date,100% of the Fee;
10.2.2. wherenoticeisreceived by the Publisher ten totwelve (10-12) weeks prior to the Delivery Date, 50% of the Fee;and
10.2.3. wherenoticeisreceived by the Publisher more than twelve (12) weeks prior to the Delivery Date, 15% of the Fee.

10.2.4 Wherethe Customer candemonstrate thatthe Publisher saved expensesasaresult of cancellation oracquired or
wilfullyfailed toacquire financial benefits from otheruse of itslabour, the Customer may set off the
correspondingamount against the full Fee.

Without prejudice toanyotherrightsorremedies which the Publisher may have, the Publisher may terminate any
Branded Content Order betweenitand the Customerimmediately on giving notice tothe Customerin the event that if:

10.3.1. theCustomerfailstopayanyamountduetothePublisher,afterareminderandthe Customersfailure to make full
paymentafterareasonabledeadlinesetin thereminder hasexpired;or

10.3.2. the Customer commitsamaterial breach of any of these Terms and Conditions which cannot be remedied or, if
such breach canberemedied, fails toremedy such breach within 30 days of being given written notice todo so; or

10.3.3. theCustomerrepeatedly breachesanyof these Termsand Conditionsinsuchamannerastoreasonablyjustify the
opinionthatitsconductisinconsistentwithithavingtheintentionorability to give effect to these Termsand
Conditions;
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10.3.4. the Customerentersintoliquidation whether compulsorily or voluntarily (otherwise than for the purposesof a
solventamalgamation or reconstruction); becomesinsolvent; ceases orthreatensto cease tocarryonbusiness;
compoundsor makesanyvoluntaryarrangementwithits-creditors; becomessubject toanadministration order;
isunabletopayitsdebtsastheyfalldue;hasanencumbrancertake possession of, orareceiver oradministrative
receiverappointedover,allorany partof its assets; takes or suffersanysimilaraction due todebt; orif the
equivalentof any of theabove eventsunderthelaw of anyjurisdiction occursinrelation to the buyer.

11. Consequences of Termination

1.1,

1.2

1.3.

1.4,

11.5.

Allrightsandlicences granted by one Party to the other hereunder shall terminate upon termination or expiration of the
Agreement, exceptasotherwisesetoutexpresslyinthe Agreement.

Ifthe Agreementis terminated by the Customer pursuanttoclause10.2,or expires priorto the Publication Date, the
Publishershallrefundtothe Customerthe Fee, or part thereof (based upon applicable cancellation charges), already paid
by the Customerasatthe Publication Date (if any). Such refund shall not be payable or be due, if expiration or termination
of the Agreementoccursonorafterthe Publication Date, foranyreason whatsoever.

Ifthe Agreement terminates or expires, foranyreason whatsoever,on orafter the Publication Date the Publisher shall
have nofurtherobligationstothe Customer,whetherunderthe Agreement orotherwise.

Theaccruedrights,remedies, obligations andliabilities of the Parties as at termination or expiration of the Agreement
shall not be affected or prejudiced by any such expiration or termination of the Agreement, including theright to claim
damagesinrespectof anybreach of the Agreement which existed at or before the date of termination.

Clauseswhich expresslyorbyimplicationareintended tocomeintoorcontinuein forceonoraftertheexpirationor
termination of the Agreement, shallremainin full force and effect following termination or expiration of the Agreement
including, without limitation, clauses 6,7,8,9,11,12,and 14.

12. Confidentiality

12.1.

12.2.

12.3.

Each Partyshall:

12.1.1.  notdiscloseany Confidential Information, except onaneed-to-know basis toits legal counsel, consultantsor
financial advisors,on the condition that they shall be bound by confidentiality obligations noless onerous than
thoseinthisclause12;

12.1.2. usetheotherParty’s Confidential Information only for fulfilling their obligations under this Agreement, including
not copying, reproducingorreducing towriting any material part of the Confidential Information except as may be
reasonably necessaryunder this Agreement;

12.1.3. onrequest,returnordestroytheotherParty’s Confidential Information, unless prevented by Applicable Laws;
12.1.4. informtheotherPartyimmediatelyif there hasbeenanybreach of thisclause 12 (accidental or otherwise).

Disclosure of any Confidential Information by the staff members oragencies hired by any Party shall be deemed disclosure
of such Confidential Information by such Party, which Party shall be heldliable for breach of this Agreement.

Nothingin this Agreementwill preventaParty from disclosing Confidential Information:

12.3.1. totheextentthatthePartyisrequiredtodosotoanycourt,tribunal,arbitrator,orgovernmentorregulatory
authoritywith competentjurisdictiontowhich either Partyissubject. Where this happenstherelevant Party will
promptly notify the other of the requirement (where permissible by Applicable Laws); and

12.3.2. which nowisorbecomes publicknowledge otherwise than by breach of this Agreement by the Partyreceiving the
Confidential Information.

13. Force Majeure

13.1.

13.2.

Ifeither Partyis delayedor preventedinthe performance of any of itsobligations underthe Agreement, by an event,
circumstance or cause beyonditsreasonable control which, byits nature, could not have been foreseen or, if foreseeable,
was unavoidable (a “Force Majeure Event”), then subject toclause 13.3.1that affected Party shall not beliable to the other
Partyorbeinbreachforthedelayorpreventioninperforminganyofitsobligationsunderthe Agreementand the time for
performance of the affected obligation shall be extended by such period asisreasonable toenable that Party, usingall
reasonable endeavours, to perform thatobligation.

If the performance of any of the Publisher’s obligations under the Agreementis delayed or prevented as describedin
clause13.1foracontinuous period of two (2) months, either Party may terminate the Agreement, without liability to the
otherParty, by giving notice to the otherParty.
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13.3.

InaForce Majeure Event, the affected Party must:
13.3.1. takeallnecessarystepstopreventandavoidthe Force Majeure Event;
13.3.2. carryoutitsdutiestothebestlevelreasonablyachievableinthe circumstancesof the Force Majeure Event;

13.3.3. takeallnecessarystepstoovercomeand mitigate the effects of the Force Majeure Event as soon asreasonably
practicable,includingactively managingany problems caused or contributed to by third parties and liaising with
them;

13.3.4. onbecomingaware of the Force Majeure Event, promptly notify the other party that something has happened
whichisaForce Majeure Event, giving details of the Force Majeure Event, together with areasonable estimate of
the period during which the Force Majeure Event shall continue;and

13.3.5. telltheunaffected Party when the Force Majeure Event has stopped.

14. General

14.1.

14.2.

14.3.

14.4.

14.5.
14.6.

14.7.

14.8.

14.9.

14.10.

14.11.

14.12.

14.13.

Any noticeor correspondencerequired to be given underthese Termsand Conditions may be delivered personally or sent
byposttotheotherpartyattheaddressessetoutinthe Branded Content Order, or such otheraddress as may be notified
inaccordancetotheotherpartyfromtimetotime. Anynotice sosentshallbe deemedto have beenduly givenupon

deliveryattheaddressoftherelevant party. For the avoidance of doubt, email and faxare not acceptable forms of notice.

Ifany provision of these Terms and Conditionsis held foranyreason to be ineffective orunenforceable (inwhole orin part)
this shall not affect the validity or enforceability of the other Terms and Conditions set out herein, which shall remainin
full forceand effect.

Afailuretoexercise ordelayin exercising,aright, power orremedy provided by the Agreement or by law shall not
constituteawaiverof thatoranyother, right, power orremedy andshall not,and norshallanysingle or partial exercise of
anysuchright, powerorremedy, preclude the furtherexercise of that, oranyother, right, power orremedy.

Anywaiverof anyrightunderthe Agreementisonlyeffectiveifitisinwritinganditshallonlyapplytothe Partytowhom
thewaiverisaddressed and to the circumstancesforwhichitis given.

Nothird partyshall have anyrightstoenforce these Termsand Conditions against the Publisher.

These Termsand Conditionsand the Rate Card (both asamended from time totime in accordance with clause 14.12) shall
constitutetheentireagreement between the partieswithregard toitssubject matterandshallsupersedeall prior
understandings,commitmentsandundertakings thateither party mayhave given.

The contract between the Customerand the Publisheris personal to the Customer. The Customer may not assign,
sublicense, sub-contract, transferor charge the contractorany partof it without the prior written consentof the
Publisher.

ThePublishershall be entitled to sub-contractanyof its obligations under the Agreement without requiring the prior
consentof the Customer. The Publishershall always have theright to performanyorall of its obligations and exercise any
orallofitsrightsunderthe Agreement through any of its holding companies (and each of its subsidiaries) or subsidiary
companies.

These termsand conditions shall be governed by the laws of the New York, USAwithout regards to any conflict of law
provisions.

EachPartyirrevocablyagreesthatthe courtslocatedin New York county,New York shall have exclusive jurisdiction to
settleanydisputeorclaimarisingout of orin connection with this Agreementorits subject matter or formation (including
non-contractual disputesor claims).

Notwithstanding the provisions of clause 14.10, for the Publisher’s exclusive benefitand to the extent possiblein the
applicablejurisdiction, the Publisherretains theright tobring orenforce proceedingsasto the substance of the matterin
the courts of the country of the Customer’s residence or,where these Terms are entered intoin the course of the
Customer’strade or profession, the country of the place of businessin which these Terms were agreed to or (if different)
the country of Customer’s principal place of business.

The Publisher may from time to time modify these Termsand Conditions or the Rate Card by publishing any changes
online. The Customer should check online before placingan Advertisement Order since by placingan order forthe
insertion of an Advertisement, the Customeragrees tobe bound by any updates to such Termsand Conditions or Rate
Card.

The Agreementdoes not constitute, establish orimplyany partnership, joint venture, agency,employmentor fiduciary
relationship between the Parties. The Customer shallnot have, norrepresent thatit has,anyauthority to make orenter
intoany commitmentson the Publisher’s behalf or otherwise bind the Publisherin any way.
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14.14. The Customerwill, promptly onrequest, supply the Publisher with anydocumentation, assistance orinformation that it
mayrequiretoenableittocomplywithitslegalorotherobligationsrelating to this Agreement.

14.15. Novariation oraddition to these Termsand Conditions without the prior written consent of the Publishershall be
effectiveunlessagreedtoinwriting by the Publisher. Any additional or alternative terms the Customer may seek to
imposeshallbevoidand/orunenforceable.

14.16. The partiesdoandshall,inthe performance of theirrespective obligationsunder these Termsand Conditions comply at
alltimeswith allrelevantlaws, statutesand regulations applicableto theiractivities, includingin particularall Applicable
Law concerning the prohibition of bribery, corruption,improper gifts and payments, at all times, as well as the Publisher’s
Anti-Briberyand Anti-Corruption Policy.

Formoreinformation onadvertising opportunities, contact your Account Manager or
our Sales Operations Team.

To keep up-to-date on marketing solutionslike these, sign-up forouralertsat
partnerships.nature.com salesoperations@nature.com
(US): +1(212) 726 9334 (EV): +44(0) 20 7843 4960
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