SPRINGER NATURE

ADVERTISING TERMS & CONDITIONS

Forusewithanorder

ThisAgreementis made between:

(1) SPRINGERNATURE CUSTOMER SERVICE CENTERLLC,whose principal place of businessisat One New York Plaza, Suite
4600,New York,NY10004-1562 (“SN™); and

(2) thepersonorlegalentitywhosubmitsanAdvertisement Order (the “Customer”) asdefinedasin Clause1.9;

eacha“Party” andtogether, the “Parties”.

1. Definitions
Inthese Termsand Conditions, the following definitions shall apply:

1.1.  “Actual Advertisement Placements” means the actual number of placements of an AdvertisementinanyPublicationin
any12-month period preceding anyanniversary of the Publication Date;

1.2.  “Advertisement” meansanadvertisement published, reproduced orinsertedin oronanyJournal, E-Mail Campaign or
Digital Format pursuanttoan Advertisement Order;

1.3.  “AdvertisementOrder” meansanyorderforan Advertisement (includinganinsertion order) submitted by the Customer
andaccepted by SN for the publication, reproduction orinsertion of Material in oron any Publication;

1.4.  “Agreement” meansthese Termsand Conditions togetherwith the applicable Advertisement Orderand the Rate Card;

1.5.  “ApplicableLaw” meansanyapplicablelaw, statute, bylaw, regulation, order, regulatory policy, guidance orindustry
code, ruleof courtordirective orrequirements or notice of any regulatory body (including self-regulatory bodies),
delegated or subordinatelegislationinanyrelevantjurisdiction,asamended andin force from time to time;

1.6.  “BusinessDay” meansanydayotherthanaSaturday, Sundayor publicholidayin New York, USA;

1.7. “BusinessPartner Code of Conduct” means SN’s Business Partner Code of Conduct thatis available at
http://www.springernature.com/businesspartnercodeofconduct-EN, as updated from time to time;

1.8. “Confidential Information” meansthe termsofthe Advertisement Order,and anyinformationinanyformwhichis
expressedtobeconfidential orwhich might reasonably be regarded as confidential given the nature of the information or
the circumstances of disclosure, notincludinginformation to the extentit: (a) was already lawfully known to the receiving
Partyat the time of disclosure; (b) became lawfullyknown to the receiving Partyindependently; or (c) isin,or comesinto,
the publicdomain otherthan bywrongfuluse of ordisclosure by thereceiving Party;

1.9.  “Customer” meansthepersonorlegal entitywhosubmitsan Advertisement Order,whethersuch person orlegal entityis
theadvertiseroftherelevant productorservice,such advertiser’sadvertisingagency, media buyer, orarecruiter
representingaprospectiveemployer;

1.10. “Digital Format” meansanyinternetsite, application orotheronlineorelectronic medium operated, owned or controlled
bySNoranythird-party partnerof SN comprisingits partner network;

111, “E-Mail Campaign” meansany e-mail campaign undertaken by oron behalf of SN;

112. “Expected Advertisement Placements” meansthe expected numberof placements of an Advertisementinany
Publication usedto calculate therates (priorto the Publication Date) the Customer will pay SN;

1.13.  “Force Majeure Event” hasthe meaninggiventoitin Clause10.1;

1.14. “GovernmentRestrictions” meansanyApplicable Law or governmentorder, rule,direction, orrequirements or notice of
oractiontaken byanyregulatorybody, governmentor publicauthority, includingimposing an embargo, orimport
restriction, quotaorotherrestriction or prohibition, orrefusal of anylicence, permit or consent;

1.15.  “Group” meansaParty, its holding company, itssubsidiaries, and the subsidiaries of that holding company;
1.16. “Indemnified Party” meansthePartyentitledtobeindemnified pursuanttoClause5.5;
1.17.  “Indemnifying Party” meansthePartyrequired to provide anindemnity pursuantto Clause 5.5;

1.18. “Intellectual PropertyRights” meansall patents, rights toinventions, utility models, copyright and related rights,
trademarks, service marks, trade names,domain names, rightsin trade dress or get-up, rightsin goodwill or to sue for
passing off, rightsin designs, databaserights, rightsin confidentialinformation (including know-how and trade secrets),
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andanyotherintellectual propertyrights,ineach case whetherregistered orunregistered andincludingall applications
forandrenewals orextensions of suchrights,andall similar orequivalentrights or forms of protectioninany part of the
world;

1.19.  “Journal” meansanyjournalorother print publication published by or on behalf of SN;

1.20. “Material” meansallinformationand materialswhich are (a) provided by the Customerto SN in connection with the
Advertisement Order, includinganyadvertising material, copy, artwork, photographs, electronic files or other material;
or(b) requested or procured by the Customer foruse in connection with the Advertisement Order;

1.21. “Publication Date” meansthedate the Customer’s Advertisementis first published in a Publication;

1.22. “Publication” meansanyjournal, Digital Format or E-Mail Campaign;

1.23. “RateCard” meanstheratecard of SNasamended by SN from time totimeinaccordance with Clause 6.9;

1.24. “Related Persons” means,inrelationtoaParty, that Party’semployees, officers, representatives, agents, contractors
andadvisers;and

1.25. “Termsand Conditions” means the termsand conditions set out hereinasamended by SN from timetotimein
accordancewith Clause 15.10.

Interpretation

Inthis Agreement, unlessthe context otherwiserequires:

2.1.
2.2.
2.3.
2.4,

2.5.

2.6.

2.7.

referencesto personsincludeindividuals, bodies corporate, unincorporated associations and partnerships;
referencestoa “Clause” arereferencesto clauses of this Agreement;

headingsare forconvenienceonlyanddo not affect theinterpretation of this Agreement;

N«

thewords “include’ “includes” and “including” are to be construed as being by way of illustration oremphasis only and
shallnot be construedas, norshall they take effect as, limiting the generality of any preceding words;

anyobligationonaPartynottodooromittodoanythingincludesan obligation nottoallow thatthingtobedoneor
omittedtobedone;and

whereany period of timeisexpressed to begin onor bereckonedfromaparticular day, that day shallbe deemedtobe
includedinsuch period,andwhereany period of timeisexpressedtoend on or bereckoned toa particular day, that day
shallbedeemedtobeincludedin such period.

Ifanytime period specifiedin this Agreement expires onadaythatis nota Business Day, the time period shall be extended
tothe nextBusiness Day.

Publication of Advertisements

3.1

3.2.

3.3.

3.4,

3.5.

The Customer grants SNanon-exclusive, irrevocable, world-wide, royalty-free license to reproduce, publish and
republish the Advertisementwithin therelevant Publication (irrespective of the medium or platforminoronwhichitis
published)inaccordance with the provisions of the Advertisement Order.

SN'may, atitsreasonablediscretion, reject, refuse, remove, omit, postpone, cancel, orrequire changes tothe whole orpart
of any Material, Advertisement Order or Advertisement planned forinclusioninaPublicationatanytime, whetherornot
ithasacceptedthe Advertisement Order.

SN mayexerciseitsdiscretion under Clause 3.2 if SN hasreason to believe that such materials:

3.3.1.  donotcomplywith ApplicableLaw, in particularwith advertisinglaw;

3.3.2. ifused,wouldlikely expose SNtolegalrisks;or

3.3.3. ifused,maybring SNintodisrepute or cause materialdamage to thereputation, standingand/or goodwill of SN.
SN’srightsunderClause 3.2 include, butare not limited to, decisions about:

3.4.1. publicationdates;

3.4.2. positioning of the Advertisement;and/or

3.4.3. whethertoacceptthe Advertisement Ordersubject toadditional conditions (agreed by the Customer).

Where SN exercisesitsdiscretion under Clause 3.2 toremove or not to publish the Advertisement, SN shall notify the
Customerinwritingassoon asreasonably practicable after such decision has been made. Upon such notification, the
applicable Advertisement Order shall terminate with immediate effect, without prejudice to SN’srights under Clause 7.
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3.6.

3.7.

3.8.

3.9.

3.10.

The Customershall submitall Advertisements to SNinaccordance with SN’s then current technical specifications (as may
be updated from time totime), the current version of whichis available on request.

SubjecttoClause 3.8, tothefullestextentallowable by law, SN shall not be responsible forany errororomissionin the
insertion of any Advertisement, or forany damage or loss of any copy, electronicfiles, data, drawings or other materials
suppliedforthe purpose of an Advertisement orany shrinkage or coloralteration that may occur during the normal course
of production,andsuch shall not be amaterial defect.

Itisthe Customer’sresponsibility toensure that all Advertisementsare correct, accurate and not misleading. SN accepts
noresponsibility foranyerrorsinan Advertisementincluding (without limitation) any errors which ariseasaresult of any
changesoralterationsundertaken by SN at the Customer’srequest. Inrespect of any Advertisementinajournal,inthe
eventofanerrorinapublished Advertisement caused by SN, SN agrees tore-run the Advertisement free of chargeinthe
nextavailable edition of such Journal, Digital Formats or E-Mail Campaigns.

The Customeracknowledgesandagrees thatany Advertisements published on any Digital Format may be available on
SN’s network of partner Digital Formats. SN has no obligation to make any Advertisement available onits partner network
andreservestherighttoadd orremoveapartner Digital Format fromits partner network, atitssolediscretion. SN hereby
disclaimsallresponsibilityandliability for the services, software and/or results of or provided by any of the Digital Formats
comprising SN’s partner network.

SNreserves theright to place theword “Advertisement” in any Advertisement containing Material which SN considers, in
itssolediscretion, too closelyresembles editorial content.

4, Warranties

4.1.

The Customer contractswith SNasa principalandwarrantsand representsto SN that:

4.1.1. ithasfullcapacityandauthoritytoenterintoabinding contract with SN on the provisions of these Termsand
Conditions;

4.1.2. allinformationand Material suppliedto SNistrue,accurateand not misleading,and nothing containedinitis
liabletobring SN oranyPublicationintodisrepute;

4.1.3. theMaterialisnotobscene,defamatory, fraudulent, misleadingorlibelous,and shall not give cause, whether
directlyorindirectly, foranyactionto be broughtagainst SN for libel, fraud or publication of a false or misleading
statement;

4.1.4. the Material will notinfringe theintellectual propertyrightsoranyotherrights (including without limitationany
right of privacy or confidence) whatsoever of any third party or unfairly prejudice the legitimate interest of any
third party byimplication orotherwise;

4.1.5.  theMaterial complieswithall Applicable Law and codes of practice (or similar);

4.1.6. theMaterial complieswithapplicableadvertisinglawand does not contain astatementthatisfalse,deceptiveor
misleading;

4.1.7. itshallnotrepresenttoanythird partythat SNinanywayendorsesthe Customer, the Advertisementand/orthe
Customer’s productsorservices;

4.1.8. itshallensurethatall Advertisementssubmitted for publication are clearlyrecognizable asadvertisingand not
designedtoresembleeditorial content. Wherean Advertisementresembles editorial content oradvertorial, the
Customerwarrantsthat the Advertisementand the Material comply with SN’s guidelines concerning
advertisementsthatresemble editorial content which areavailable to the Customeronrequest;

4.1.9. whereanAdvertisementincludesacompetition, prize draw or similar promotion, the Material complieswith, and
the competition, prizedraw or promotion shall be conducted by the Customer,inaccordance withallapplicable
laws andregulations,and the Customershall be responsible for the provision of all prizes;

4.1.10. theMaterialshallnotindicateanintentiontodiscriminate on grounds of sex, race, religion or belief, disability,
ethnicorigin,age or sexual orientation (unlesssuch an Advertisement is exempted from any statutory
requirementsrelating to such forms of discrimination and the Customer notifies SN of the applicability of suchan
exemptionatthetimewhenthe Advertisement Orderis submitted to SN);

4.1.11. theMaterial shall not causedisruption toany computer,computer system, network orany Digital Format, and
shallbefreefromviruses or malicious code;

4.1.12. theMaterialshallnotbe prejudicial ordamagingto thereputation of SN orthe Publications;

4.1.13. itshallprovide SNwith allnecessary Material by the date notified by SN to the Customer, such date beingof the
essence. If the Customerfails to provide such Material by such date, the Customeracknowledges and agrees that
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4.2.

4.3,

SN may notbeabletofulfillitsobligations under the Advertisement Order or these Terms and Conditionsand
acceptsthat SNwill not beliable foranysuch failure toany extent oratall;

4.1.14. itshallnotwithoutthe priorwritten permission of SNembed any tracking device, cookies, beacon, floodlight or
othertechnological deviceinoras part of an Advertisement published onany Digital Format that enables the
Customertotrackoranalyze theonlinebehaviorof anyusertowhich such Advertisementisserved, such
permission toberequestedinwriting by the Customerand confirmedinwriting by SN prior to publication of the
relevant Advertisement;and

4.1.15. ithasallnecessaryrights, licensesand consents (including where necessary regulatory consentsand consents
from persons orentities cited or quoted in the Material) needed to permit SN to use, display, reproduce, insert or
publish the Material pursuantto Clause 3.1.

SNwarrantstothe Customerthatit shall usereasonable careandskillin carrying outits obligations underthese Terms
and Conditions. Exceptasotherwise expressly provided herein, all conditions, warranties, terms, prior representations,
andundertakingsexpressorimplied, statutory orotherwiseinrespect of the services provided hereunderbySNaretothe
fullestextent permitted by law expressly excluded.

Without limiting Clause 3.2, the Customer agrees and acknowledges that SN makes norepresentation orwarranty:

4.3.1. thatanypublicationof any Advertisementwill be confined to personsresidentinany particularlegal
jurisdiction(s);

4.3.2. astotheexactnumberof pageimpressionsthatwill be delivered onspecificdatesduringanonline campaign;

4.3.3. astothequalityofreproductionof Advertisementsinanyof the Publications;

4.3.4. astotheexactlayoutandformatofanyPublicationswhichshallbeinthediscretion of SN;

4.3.5. astotheavailabilityof any Digital Format;

andineach case SNacceptsnoliability tothe Customerinrespect of the same.

5. Liabilityand Indemnity

5.1.

5.2.

5.3.

5.4.

5.5.

5.6.

Nothingin this Clause 5 shall be construed as excluding or limiting either Party’s liability for:
5.1.1.  deathorpersonalinjurycausedbynegligence;

5.1.2. fraudorfraudulent misrepresentation;

5.1.3. indemnificationobligationsaccordingtothis Agreement;or

5.1.4. grossnegligenceorwillful misconduct.

Subject toClause 5.1, SN’s liability for breach of these Terms and Conditions due to ordinary negligence shall be limited to
directdamages that werereasonably foreseeableatthe time of enteringintothe Agreement.

SubjecttoClause 5.1, neither Party shall beliable to the other Party foranyincidental, consequential, special, punitive or
exemplarydamage, including without limitation, loss of profits, loss of business, loss of contracts, loss of orders, loss of
revenue, loss of goodwill, loss of dataorloss of anticipated savings.

SubjecttoClause 5.1, theliability of either Partyinrespect ofanyandall other claims (whetherin contract or tort) arising
outoforinconnectionwithan Advertisement or Advertisement Order shall not exceed the value of 150% of the amount
the Customer has paid SN in connectionwith that Advertisement or Advertisement Order.

THECUSTOMER AGREESTO, ON DEMAND, FULLY DEFEND, INDEMNIFY AND KEEP FULLY INDEMNIFIED AND HOLD
HARMLESS SN, ANY COMPANY IN SN’'S GROUP,AND ANY DIRECTORS OR EMPLOYEES OF ANY GROUP COMPANY AGAINST
ANY AND ALL LOSSES, LIABILITIES, COSTS, CLAIMS, DAMAGES, DEMANDS, EXPENSES AND FEES (INCLUDING LEGALAND
OTHER PROFESSIONAL FEES) SUFFERED OR INCURRED BY SN ARISINGOUT OF OR IN CONNECTION WITHANY CLAIM,
ACTION ORPROCEEDING BROUGHT OR THREATENED BY ATHIRD PARTY INRESPECT OF:

5.51. ANYMATERIALBREACHOF THESE TERMS AND CONDITIONS BY THECUSTOMER,;
5.5.2.  ANYACTUALORALLEGED INFRINGEMENT OF ATHIRD PARTY’SINTELLECTUALPROPERTY RIGHTS; OR
5.5.3.  THEPUBLICATIONBY SN OF AN ADVERTISEMENT INACCORDANCEWITH THE CUSTOMER’S INSTRUCTIONS.

Thelndemnified Party will promptly notify the Indemnifying Party of any claim maderelating toany matterthe
Indemnifying Party hasagreed toindemnifyitagainst. Where such aclaimarises:

5.6.1. subjecttoClause5.7,thelndemnified Partywill, at therequest of the Indemnifying Party, give the Indemnifying
Partyexpressauthority toconduct all negotiations and litigation arising from that claim, at the Indemnifying
Party’sexpense (subject always tothe Indemnifying Party making the request promptly);
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5.7.

5.6.2. whereSNisthelndemnified Partyandithasreasonable grounds tobelieve the claim may have a materially
adverseimpacton SN’sreputation, SN can conduct all negotiations and litigation arising from that claim, at the
Customer’sreasonable expense;and

5.6.3. thePartywhoisconductingtheclaimwill: (i) give the other Partyall information asit may reasonably require
relating tothe progress of the claim;and (ii) not settle the claim without the consent of the other Party (such
consentnottobeunreasonablywithheld or delayed); and the Party not conducting the claim will promptly give
theotherParty conducting the claimallinformation and assistance as it may reasonably require and will not make
anyadmissioninrespectof theclaim.

Fortheavoidance of doubtand withoutlimitingany other provision of this Agreement, neither Party will use the other
Party’snameinanyactionor claimwithout the express prior written consent of that Party’s company secretary or general
counsel.

Payment

6.1.

6.2.

6.3.

6.4.

6.5.

6.6.

6.7.

6.8.

The Customershall pay SN for all Advertisements submitted to SN (and which are accepted by SN) in accordance with this
Clause 6.

Rates for Advertisementsare specified in the Rate Card oras may otherwise be agreed and/or notified inwriting to the
Customerfromtimetotime. Allrates are exclusive of any applicable taxes, which shall be governed by Clause 6.3.

Allamounts payable by the Customer shall be exclusive of any sales, use, withholding, value added or similar taxes,
governmentfeesorleviesorotherassessments. Collectionand/orremittance of such taxes to therelevant taxauthority
shallbetheresponsibility of the Party who has thelegal obligationtodoso. If, based on applicable law:

6.3.1. anysales,valueaddedorsimilartaxesare orbecome chargeable, the Customerwill reimburse SN by means of
payinganamountequal totheamountof suchtaxesinadditiontoand at the sametimeas paying the principal
amounts. SN shall provide tothe Customeran appropriate invoice as required by law; and

6.3.2. anywithholdingorsimilartaxesare orbecomechargeable,the Customerisnotentitled todeduct these taxes
fromthe principalamounts,

the Customershallremitthese tothe competenttaxauthorityandshall provide SNwith appropriate evidence of
theremittance.

Unlessotherwiseagreed by SNinwriting, SN shallinvoice the Customerforallamountsas they become due, which shall be
afterthedate of first publication of the applicable Advertisement. The Customer accepts that SN maysendallinvoicesin
electronicform.

The Customershall payallinvoices within thirty (30) calendar days of the date of theinvoice, unless agreed otherwise by
the Partiesinthe Advertisement Order. The Customershall payallinvoices without deduction, whether by way of set-off,
counterclaim, discount,abatement or otherwise unlessrequired by law. Any counterclaims arising out of deficient
performance ornon-performance by SN must be discussed and agreed between the Parties.

Without prejudice toanyotherrights orremedies that SN may have, if the Customer fails to pay SN on the due date for
payment, SN may:

6.6.1. chargeinterestplusalump feefordefaultaccordingtostatutelaw. Suchinterestshallaccrue daily from thedate
onwhichthe Customerisin defaultuntil the date of actual payment of the overdue amount, whether before or
afterjudgment;and

6.6.2. removeanyandall Advertisements SN mayhaveinanyPublicationsuntil payment has been madein full.

The Customershallbein default (i) afterareminder or (ii) at the latest if it fails to make payment within thirty (30) days
aftertheduedate underthis Clause 6 and receipt of the invoice.

If,ontheanniversaryofthePublication Dateand where applicable:

6.8.1. thenumberof Actual Advertisement Placementsisless thanthe number of Expected Advertisement Placements
forthe preceding 12-month period, the Customer shall not be entitled toarefund of anyamount from SN;
provided, however, that SN shall, at the Customer’swritten request, apply a credit equal to the value of the
shortfall toward future Advertisement Orders placed by the Customer within twelve (12) months of the relevant
anniversary;

6.8.2. thenumberof Actual Advertisement Placementsis greaterthanthe number of Expected Advertisement
Placements for the preceding 12-month period, SN shall apply the relevant rate (as set outin the Rate Card)
applicabletothe numberof Actual Advertisement Placements. Inthe event that the Customer still owes any
amount to SN (notwithstanding the application of alowerrate pursuant to the Rate Card), SN mayinvoice the
Customerforsuchamountwhich shallbe payable by the Customerinaccordance with Clause 6.5.
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6.9.

SNreservestherighttochangetheratesintheRateCardatanytimeandtopublishtheamendedratesonitswebsite,
provided thatanysuch changeshall be subjecttoClause 15.11. The then-current prevailing Rate Cardis available tothe
Customeronrequest from SN’s advertisingdepartment.

7. Cancellation and Termination

7.1.

7.2.

7.3.

7.4.

OnceanAdvertisement Order has been accepted by SN, the Customer mayonly cancel the Advertisement, oralter the
Material orthe Advertisement Order, provided that (a) SN has not yet commenced work on the Advertisement,and (b)
such cancellationoralterationis made nolater than nine (9) weeks priorto the agreed insertion date of the Advertisement
intherelevantPublication. For the avoidance of doubt, the Customer’sright to cancel oralter without SN’s consent shall
belostupontheearlier of SNcommencingwork onthe Advertisement or the expiry of such nine (9) week period. After
suchdate, thewritten consent of SNisrequired foranyandall cancellation oralteration. If such consentis not granted,
thenthe Customershallbeliableto pay SN for the Advertisementand forall sumsdue to SN pursuant to Clause 6.

Where the Customer can demonstrate that SN saved expenses as aresult of cancellation oracquired or willfully failed to
acquire financial benefits from otheruse of its labor, the Customer may set off the corresponding amount against the full
rate afterwritten notice to SN.

Without prejudice toanyofitsotherrightsorremedies, SN may terminate any Advertisement Order betweenitandthe
Customer (withoutanyliability save foranyaccrued rights and obligations of the Parties) immediately on giving notice to
the Customerintheeventthat:

7.3.1.  theCustomerfailstopayanyamountduetoSNonorbytheduedate for payment, afterareminderandthe
Customer’s failure to make full payment afterareasonable deadline setin the reminder has expired; or

7.3.2. theCustomercommitsamaterial breach of any of these Terms and Conditions which cannot be remedied or, if
such breach canberemedied, fails toremedy such breach within 30 days of being given written notice todo so;

7.3.3. theCustomerrepeatedly breachesanyof these Termsand Conditionsinsuchamannerastoreasonablyjustifythe
opinionthatitsconductisinconsistentwithithavingtheintentionorability to give effect to these Termsand
Conditions;and/or

7.3.4. theCustomercommitsamaterial breach of the Business Partner Code of Conduct.
Either Party mayterminate this Agreementimmediately uponwritten noticeif the other Party:

7.4.1.  entersintoliquidation whether compulsorily orvoluntarily (otherwise than for the purposes of asolvent
amalgamation orreconstruction);

7.4.2. becomesinsolvent;
7.4.3. ceasesorthreatenstoceasetocarryonbusiness;

7.4.4. compoundsormakesanyvoluntaryarrangementwithits creditors;becomes subject toanadministration order;
orisunabletopayitsdebtsastheyfalldue;

7.4.5. hasanencumbrancertake possession of,orareceiveroradministrative receiverappointedover, all orany part of
itsassets; or takes orsuffersanysimilaractionduetodebt;

7.4.6. iftheequivalentofanyoftheaboveeventsunderthelawofanyjurisdiction occursinrelationtotheotherParty; or
7.4.7. materiallybreachesClause13.

8. Consequences of Termination

8.1.

8.2.
8.3.

8.4.

Allrightsandlicences granted by one Party tothe other hereundershall terminate upon termination or expiration of the
Agreement, exceptasotherwisesetoutexpresslyinthe Agreement.

Ifthe Agreementisterminated orexpiresforanyreason, SNshallinvoice the Customer foranyoutstanding sumsdue.

Theaccruedrights, remedies, obligations and liabilities of the Parties as at termination or expiration of the Agreement
shall not be affected or prejudiced by any such expiration or termination of the Agreement, including theright to claim
damagesinrespect of anybreach of the Agreement which existed at or before the date of termination.

Clauseswhich expresslyorbyimplicationareintended tocomeintoorcontinuein forceonoraftertheexpirationor
termination of the Agreementshall remainin full force and effect following termination or expiration of the Agreement,
includingClauses3,4,5,7,8,9,10,11,12,13,14,15and 16.
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9. Confidentiality

9.1.

9.2.

9.3.

EachPartyshall:

9.1.1.  notdisclose any Confidential Information, except on aneed-to-know basistoitslegal counsel, consultantsor
financial advisors,onthe condition that they shall be bound by confidentiality obligations noless onerous than
thoseinthisClause9;

9.1.2. usetheotherParty’s Confidential Information only for fulfilling their obligationsunder this Agreement, including
not copying, reproducingor reducing towriting any material part of the Confidential Information except as may be
reasonably necessaryunder this Agreement;

9.1.3. onwrittenrequest,returnordestroy the otherParty’s Confidential Information, unless prevented by applicable
laws;and

9.1.4. informtheotherPartyimmediatelyif there has been anybreach of this Clause 9 (accidental or otherwise).

Disclosure of any Confidential Information by the staff members oragencies hired by any Party shall be deemed disclosure
of such Confidential Information by such Party, which Party shall be held liable for breach of this Agreement.

Nothingin this Agreementwill prevent aParty from disclosing Confidential Information:

9.3.1. totheextentthatthePartyisrequiredtodosotoanycourt,tribunal,arbitrator,orgovernmentorregulatory
authoritywith competentjurisdictiontowhich either Partyis subject. Where thishappens, the relevant Party will
promptly notify the otherof therequirement (where permissible by applicable laws); and

9.3.2.  whichnowisorbecomes publicknowledge otherwise than by breach of this Agreement by the Partyreceiving the
Confidential Information.

10. Force Majeure

10.1.

10.2.

10.3.

10.4.

With the exception of the Customer’s payment obligations, if either Partyis delayed or preventedin the performance of
anyofitsobligationsunderthe Agreement, byanevent, circumstance or cause beyonditsreasonable control which,
byits nature, could not have beenforeseen or, if foreseeable, was unavoidable (a “Force Majeure Event”), then subject to
Clause10.3 thataffected Partyshallnot beliable tothe other Partyorbeinbreach forthedelayorpreventionin
performinganyofitsobligationsunderthe Agreementand the timefor performance of the affected obligation shall be
extended by such periodasisreasonabletoenablethat Party, usingall reasonable endeavors, to perform that obligation.

Inadvance of aForce Majeure Event, the affected Party must take all necessary steps to preventandavoid the Force
Majeure Event.

InaForce Majeure Event, the affected Party must:
10.3.1. carryoutitsdutiestothebestlevelreasonablyachievableinthe circumstancesof the Force Majeure Event;

10.3.2. takeallnecessarystepstoovercomeand mitigate the effects of the Force Majeure Event as soon asreasonably
practicable,includingactively managingany problems caused or contributed to by third parties and liaising with
them;

10.3.3. onbecomingaware of the Force Majeure Event, promptly notify the other Party that something has happened
whichisaForce Majeure Event, giving details of the Force Majeure Event, together with areasonable estimate of
the period during which the Force Majeure Event shall continue;and

10.3.4. telltheunaffected Partywhen the Force Majeure Event has stopped.

Ifthe performance of any of SN’s obligations under the Agreement is delayed or prevented as described in Clause 10.1for a
continuous period of two (2) months, either Party may terminate the affected Advertisement Order by giving written
notice totheotherParty, without liability to the other Party (except for paymentinrespect of work delivered).

11. Data Protection

1.1,

1.2.

1.3.

The Partiesacknowledge thatin connectionwith this Agreement, each Party may process limited personal data of the
other Party’semployees, officers orrepresentatives, such asnames and business email addresses, solely for the purposes
of performingtheirrespective obligationsunderthis Agreement and communicatinginrelation thereto.

Each Partywarrantsthatithasprovided, orshall provide, all necessary privacy notices to,and whererequired obtained all
necessary consents from, itsemployees, officersorrepresentatives whose personal dataisdisclosed to the other Party
pursuanttothis Agreement.

EachPartyshall,inrespect of any personal data processedin connection with this Agreement:

11.3.1.  complywithallapplicable dataprotection lawsandregulations;
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1.4,

11.3.2. processsuch personaldataonlyforthe purposesof performingitsobligationsunder this Agreementand forno
other purpose;

11.3.3. implementappropriate technicaland organizational measures to protect such personal dataagainst
unauthorized orunlawful processing and againstaccidentalloss, destruction ordamage;

11.3.4. notretainsuch personal dataforlongerthanisnecessaryforthe purposesforwhichitwascollectedorasrequired
by Applicable Law;and

11.3.5. ensurethatanytransferof personaldatatoathird countryorinternational organizationiscarriedoutin
compliancewith applicable data protection laws.

Each Partyshall promptly notify the other Partyif it becomes aware of any personal data breach affecting personal data
processedinconnectionwith this Agreement.

12.Insurance

12.1.

12.2.

During this Agreementand for a period of one (1) year afterwards, each Party shall maintain in force insurance policies
with reputableinsurance companies, againstall risks that would normally be insured against by a prudent businessperson
inconnectionwith therisksassociated with this Agreement.

EachPartyshall,onrequest, produce tothe otherPartyabroker’sletteras evidence of that insurance.

13. Anti-Bribery

13.1.

ThePartiesdoandshall,inthe performance of theirrespective obligations under these Terms and Conditions,comply at
alltimeswithallrelevantlaws, statutesandregulationsapplicable to theiractivities, includingin particular:

13.1.1.  all ApplicableLaw concerning the prohibition of bribery, corruption, improper giftsand payments, at all times;
13.1.2. inthecaseofthe Customer,the Business Partner Code of Conduct;and

13.1.3. inthecaseof SN, SN’s Code of Conduct currently available at www.springernature.com/codeofconduct-EN;

eachasamended fromtimetotime.

14. Notices

14.1.

14.2.
14.3.

Allnotices must beinwritinginthe English language and delivered personally, sent by United States mail (if nationally), by
deliverybyaninternationally recognized express shipping company (if internationally) or e-mail (subject to Clauses 14.2
and14.3):

14.1.1.  forthe Customer,totheaddresssetforthinthe Advertisement Order;

14.1.2. forSN,totheaddresssetforthinthe Advertisement Orderwith acopytotheLegal Department,at One New York
Plaza, Suite 4600, New York,NY10004-1562;

14.1.3. foremail,totheemailaddressessetoutinthe Advertisement Order;
orsuchotherpersonaseitherParty notifies the other Party.
Notification by email will not be effective serviceinanylegal action,including arbitrations.

Anoticesentby: (a) handisserved when delivered; (b) United States mail, certified or registered, postage prepaid and
returnreceiptrequested, is served three (3) Business Days after posting; (c) international special deliveryis servedfive (5)
Business Days after posting; or (d) emailis served when transmitted (without “bounce-back’}“out of office” response, or
othererror).

15. General

15.1.

15.2.

15.3.

The Agreement does not constitute, establish orimply any partnership, joint venture, agency,employment or fiduciary
relationship between the Parties. The Customer shallnot have, norrepresent thatit has,anyauthority to make orenter
intoany commitmentson SN’s behalf orotherwise bind SNinany way.

Ifany provision of these Terms and Conditionsis held foranyreason to be ineffective orunenforceable (inwhole orin part)
this shall not affect the validity or enforceability of the other Terms and Conditions set out herein, which shall remainin
full forceand effect.

Afailuretoexercise,ordelayinexercising,aright, powerorremedy provided by the Agreementor by law shall not
constituteawaiverof thatoranyotherright, powerorremedyandshall not,and norshallanysingle or partial exercise of
anysuchright, powerorremedy, preclude the furtherexercise of that, oranyother, right, power or remedy. Any waiver of
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anyrightunderthe Agreementisonlyeffectiveifitisinwritinganditshallonlyapplytothe Party towhomthe waiveris
addressedandtothecircumstancesforwhichitis given.Nowaiver of any breach of any provision of the Agreement shall
be construedasawaiverof anysubsequentbreach of thesame oranyother provision, nor shallanywaiver constitute a
continuing waiver.

15.4. Nothird partyshallhaveanyrightstoenforce these Termsand Conditions.

15.5. These Termsand Conditions (asamended from time to timeinaccordance with Clause 15.11) and the agreed
Advertisement Order shall constitute the entireagreement between the Parties with regard toits subject matterand
shall supersedeall prior understandings, commitmentsand undertakings that either Party may have given.

15.6. ThisAgreementis personal to the Customer. The Customer may not, without the written consent of SN (which may be
withheldinitsabsolutediscretion) assign, transfer, sub-contract, grantany securityinterest overor hold on trustany of
itsrightsorobligationsunderthe Agreementoranyinterestinthem.

15.7.  SN'maysubcontractanyofitsobligationsunderthe Agreement without the Customer’s prior consent, but shall remain
fullyliabletothe Customer forallactsand omissions of its subcontractors.

15.8. SNmay,without the consent of the Customer, assign all orany of itsrights under the Agreement toany member of SN’s
Group. Before ceasingtobe amember of SN’s Group, any assignee shall assign all assigned rights back to SN or toanother
member of SN’s Group.

15.9. SNshallalways have therighttoperformanyorallof itsobligationsand exerciseanyorall of itsrightsunder the
Agreement throughanycompanyinits Group.

15.10. SN may from time to time modify the following by publishing updates online, or providing these to the Customer:
15.10.1. these Termsand Conditions;
15.10.2. their policiesand guidelines, such as the Business Partner Code of Conduct; and
15.10.3. theratesin the Rate Card.

15.11. Any modifications made pursuantto Clause 15.10 shallapply only to Advertisement Orders accepted by SN after the date
onwhich such modificationsare published or otherwise provided to the Customer. For the avoidance of doubt, any
Advertisement Orderaccepted by SN prior to the date of such modification shall continue to be governed by the Termsand
Conditionsand the Rate Cardin effectasat the date on which such Advertisement Order was accepted by SN, and such
termsshallremainin full force and effect forthe duration of that Advertisement Order.

15.12. Novariationoradditionto these Termsand Conditions proposed by the Customer shall be effectiveunlessagreedtoin
writing by SN. Any additional terms the Customer may seek toimpose shall be voidand unenforceable.

15.13. EachPartywill, promptlyonrequest,supply theotherPartywith anydocumentation, assistance orinformation thatit
may reasonablyrequiretoenableittocomplywithitslegal orotherobligationsrelatingto this Agreement.

15.14. Intheeventof any conflictorinconsistency between the provisions of these Termsand Conditions and the Advertisement
Order, the provisions of the Advertisement Order shall prevail, excluding specifically Clauses 5.2,5.3and 5.4 which shall
prevail over the Advertisement Order.

16. Governing Law and Jurisdiction

16.1. These Termsand Conditions shall be governed by the laws of the state of New York, USA without regard to any conflict of
law provisions. The Parties agree that the United Nations Convention on Contracts for the International Sale of Goods will
notapplytothis Agreement.

16.2. Anydisputesarisingoutoforrelating to this Agreement shall be exclusively brought before the state and federal courts
locatedinthe state of New York,and the Customerand SN consent to the personaljurisdiction and venue of such courts.

16.3. Notwithstanding Clause 16.2,for SN’s exclusive benefitand tothe extent permitted by the applicablejurisdiction, SN
reservestherighttobringorenforce proceedingsastothe substance of the matterinthe courts of the countryorstate of
the Customer’sresidence or,where these Termsand Conditions are enteredintoin the course of the Customer’s trade or
profession, the country orstate of the place of business in which these Termsand Conditions were concluded or
(if different) the country of the Customer’s principal place of business.
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Formoreinformation on partnership opportunities, contact your Account Manager
orour Sales Operations Team.

salesoperations@nature.com

Tokeep up-to-dateon marketing solutions like these, sign-up forouralerts at

partnerships.nature.com

0749W_3rd



